




















A SPARKLING-BRIGHT, 
STRIKINGLY BEAUTIFUL 
HOLIDAY SERIES — 
ESPECIALLY SUITED TO 
CHRISTMAS FASHION 
WINDOW AND INTERIOR 
PRESENTATIONS. 


Write for Free Color Brochure; 


ask for Schack's ‘Candlelight 
Christmas'' Book. 


thick. INCORPORATED 2516 W. ARMITAGE AVE. CHICAGO 47, ILL. 





Big- Decorations - Colorful 
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SANTA - ANIMALS - CLOWNS 
















































Make your store a co-ordinated unit of interest, design and color. 
Decorate entirely with these new dimensional Post Decorations 
and Compatible Property Trims. 
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The background art panel of each post decoration is on heavy *Comura 
stock with the character design silk screen processed in four rich oil colors. \' 7 
} Deep, striking dimension is attained by a three-dimensional cut-out plastic | 
/ character head using, as a torso, beautiful, gleaming, gold finished, vacuum- oe ae 

formed Circle Grille. This Circle Grille design can easily be decorated with 

bells, ornaments or Christmas trim of any kind. Measuring 172” by 44” 
the Circle Grille is provided with heavy wire brackets that anchor to heavy 
duty cardboard on the back of the art panel, positioning the Circle Grille 






No. 8856 LION 
5 


torso 2" forward of the background. Circle Grille and other Grille designs ae | 

anil th? i ot deo es Ae” eae “ey ; SIZE: 30” wide, 90” high. 

and architectural decor available at low cost for many additional display Includes compatible 

uses throughout the entire year. trims as in No. 8856 
. Santa. 


Your personalized copy message in dimensional plastic letters on card held 
between the hands of the art character will increase the dimensional effect and 
beauty of this setting. 


Excellent for identifying and decorating your toy departments at Christmas 
time, yet it can be used throughout the year wherever children’s merchandise 
is sold. 


No. 8856 SANTA... ea. $19.75 
SIZE: 30” wide, 90” high. Includes 
background art panel, dimensional 
character head, Circle Grille, mount- 
ing brackets, copy card, and gold 
plastic dimensional letters. 
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Colorful 
CLOWN and ANIMAL 
PLAQUES 


No. 8854 CLOWN 
ea. $19.75 
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SIZE: 30” wide, 90” high 
Includes compatible 
trims asinNo.8856 
Santa. 
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Available at low, low cost in 
six designs and four different 
styles. Dimensional and vacu- 
um-formed of durable plastic 
and expertly finished in gay 
silk screen circus colors. Order 
now in sets as indicated below: 
No. 487] No. 4887 
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No. 4850 Se 
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of 6 CLOWN PLAQUES, Size: 18” x 18” : per set: $29.50 


No. 4851 Set of 6 ANIMAL PLAQUES, Size: 18” x 18” per set: 29.50 
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No. 4883 Set of 4 Cut-out ANIMAL HEADS, Size: 18” to 24” diameters. per set: 29.50 
GOLDEN CIRCLE DECOR 

Beautiful... New... Modern... Fin- 
ished in lustrous vacuum-plated gold No. 4887 Se 
that does not tarnish easily. Created 
in dimensional vacuum-formed 
plastic, it is lightweight and easy to 
install. Has hundreds of uses as 
architectural decor and in your win- 
dows too. It is flexible and can be 
used in curved arrangements. Excel- 
lent for ceilings permitting free dis- 
tribution of both light and air. SIZE: 
174" wide by 44” high. 


No. 4871 Set of 4 CLOWN PLAQUES, Size: 18” x 24”.. per set: 22.50 


of 12 Cut-out CLOWN and ANIMALS HEADS, Size 12”x12” per set: 12.00 
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FULL ROUND 
DECORATIVE BELLS 
... For traditional Christmas, 
wedding and bridal shop 
decor. Made in full round 
durable vacuum-formed plas- 
tic in four sizes, it is available 
in four finishes: natural white, 








No. 3765 GOLD ea. $9.85 ‘ scintillating white, gleaming 
' per doz. $108.00 | . ee ) V6 gold and lustrous silver. 
No. 3766 WHITE ea. $7.25 Small Medium Large Extra Large Special finish Natural White 
per doz. $80.00 SMALL, 2%" high x 24" dia.... $1.27 PER DOZ. $1.25 PER DOZ. 
MEDIUM, 44” high x 5” dia................ 8.25 PER DOZ. 5.50 PER DOZ. 
FREE..... Write for 8 page catalog LARGE, 6” high x 74" dia......... -..... 14.85 PER DOZ. 11.00 PER DOZ. 
on mare Conerative Congne EXTRA LARGE, 8” high x 934” dia...... 19.80 PER DOZ. 15.95 PER DOZ. 
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THE COVER 


Six life-size figures adorn the elab- 
orate nativity scene which was unveiled 
last year in the corner window of 
Bergners, Peoria, Ill., where Charles Hor- 
ton directs display. The scene shows 
Mary kneeling with the Christ child as 
shepherds and kings flock to the manger. 
Christmas music was played through ex- 
ternal loudspeakers. 


me 
OUR NEXT ISSUE 


All year long we have been searching 
for material that would make our Octo- 
ber issue, the annual Christmas issue, an 
outstanding presentation. We think we 
have it. In answer to many requests we 
have gathered together many different 
and original idas on ways to trim Christ- 
mas trees. Of course, the main feature 
will be a complete panorama of 1958 
Christmas window and interior displays 
and a few exteriors. All this, and much 
more, in the October issue, in the mails 
September 20. 
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Published monthly at $5.00 a year for the 
United States and Canada. To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be _ supplied. 
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Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


,t Eo 


DISPLAY WORLD 








PLAN 
NEW-STORE 
DISPLAYS 


when your new store 


is being planned 


To serve the nation’s exploding popu- 
lation, needed new stores of the sixties 
are being planned now. 


-As quickly as your management ap- 
proves architects and designers draw- 
ings, we will implement their blue- 
prints with mannequins, forms, and 
fixtures integrated into the overall 
design. 


Current new-store openings, in which 
we have played a major part, include 
Rich's, Lenox Square, Atlanta 
Davison-Paxon, Lenox Square, Atlanta 
Bloomingdale's, Hackensack, N.J. 
Bamberger’s, Menlo Park, N.]. 


Store equipment and display fixture 
design has been our profession for more 
than 50 years. Some retailers say we 
created the profession. 
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498 Seventh Avenue, New York 18 
Mary Brosnan Mannequins 


Durabelle Plastic Mannequins 
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DECORATIVE PLANT CORP. 


136 West 24th Street, New York City, N. Y. 








In a Sign Machine... 


TYPE CONTROLS RESULTS 


If you are concerned with the impression being 
created upon your customers and shoppers. . . 

And want top-quality signing for your merchandise 
presentations . . . Look into the new display types 
that are available for exclusive use in your area. 
Newness is as important in type styling at it is in 
the merchandise you offer. 


and iy & ee 


yanoe-sans 
Brings new cleanness in lettering with today’s 
characteristics. It has the look of freshness and 
newness for fashion promotions . . . Available in 
a range of sizes from one to four inches. 
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* Write for samples and prices. 
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USE CELASTIC AND MADE! 


NOW! Wasco brings you Celastic that needs no special activator. 





There’s no substitute for genuine Celastic — the original fantastic plastic. No other display material solves so many 
problems so well. Celastic is easy to work with. Just cut it with scissors, dip it in MEK (available locally) and shape 
it. Once dry, you have a permanent hard plastic display that will take practically any finish you desire. Outdoors... 
indoors, use waterproof, weatherproof Celastic during the Christmas rush. Available in three different weights, 
Celastic comes in the efficient 47-inch width to simplify cutting. PHOTO: COURTESY BLISS DISPLAY CORP., LONG ISLAND CITY, N. Y 


AEE 


DIVISION OF WASCO CHEMICAL CO., 5 BAY STATE ROAD, CAMBRIDGE 38, MASS. 


Exclusive distributor in display field: maAHArR L& NY Fasric corporation 


Canadian Shipments from Montreal warehouse 


NEW YORK: 130 West 46th Street CHICAGO: 412-20 No. Orleans St. LOS ANGELES: 1113 So. Los Angeles Street 


DISPLAY WORLD 















Now you too can be a magician! 


SUSPENSION THREAD 


displays any 4- to 30-pound object in mid-air 
SO EASY TO USE! Barely visible nylon-type thread comes packed in 
this handy lock-spool dispensing box. Thread pays out when slots 


in box lid and bottom match. Can be used from your pocket, 
leaving both hands free. To lock spool, simply twist box lid. 


Ss 1 05. QS 


\ (oot 9m Mal a-t-le Male) (e lm oy 0l0]0lale Mm (el- 10 W401 0087-100 M-J01010] In: an Oho, 
(ovum ©. Bal azr-10 Male) (eae @ Os ole) Ul ale el- 10 m0 1007-100 MJ 01010] Ib B Eto le 
No. 24 Thread holds 30-pound load. 100-yard spool $1.90 


ANG EMoSTAND EM 


These brand new, ingenious, inexpensive display tools 























make life easier for displaymen everywhere. 


You need both. Mail coupon today. 


GRAND STAND 


> miraculous miniature display stand in lucite 
holds an astonishing variety of items, small and large 


WHAT COULD BE SIMPLER? Insert dovetailed upright into channeled 
base, then twist and lock at desired depth. 

















It’s the perfect way to show: 


elele) 4 cosmetics housewares olarel aes Tole) h- 

bottles dishes jewelry posters toys | 
boxes drugs [-¥-)4al-tae-4elelek records trays i 
carded items games aaleh-jlor-) mm iat-)4a0leal-10)6-mme-t1 A 1-14 tubes 

for laleliss- gifts alelalelat stationery and 1000 

oaatiar: glassware ellen aeia-s— sundries other articles 


P.S. Makes a wonderful resale item for home use too! 


~y se) $3.60 per dozen in lots of 10 dozen or more 
by 72 Oo] -] are ley4-1a lal (e)¢-me) mm demo ms ley4-10 
per dozen $4.80 per dozen in lots of 1 to 3 dozen 


ALLIED DISPLAY MATERIALS INC., 241 West 23rd Street, New York 11, N. Y. 


Please ship at once 








__spools NO. 8 SUSPENSION THREAD ___.spools NO. 14 SUSPENSION THREAD ___spools NO. 24 SUSPENSION THREAD 
Holds 4-pound load. 200-yd. spool $1.05 Holds 11-pound load. 200-yd. spool $1.55 Holds 30-pound load. 100-yd. spool $1.90 


__.doz. GRAND STANDS. 10 doz. or more, $3.60 per doz. 4 to 9 doz., $4.20 per doz. 1 to 3 doz., $4.80 per doz. 


Store Name———_____ 


PD CS Sn 


Your Name [}] Check enclosed ([] Charge our account 








You can build anything with Crown Metal’s complete 
line of display equipment! top quality, faster service. 


catalog available. 


ae METAL MANUFACTURING COMPANY 
5912 SOUTH LOWE AVENUE e CHICAGO 21, ILLINOIS 


DISPLAY WORLD 














Cinergy by 
Seri, Inc. 


IN NEW YORK CITY 


225 FIFTH AVENUE e MURRAY HILL 6-6090 
Main Floor, Corner Fifth Avenue & Madison Park 
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ADDITIONAL SHOWROOMS 


SUITE 1530, MERCHANDISE MART 
CHICAGO 54, ILL. Michigan 2-2252 


SPACE 2202, DALLAS TRADE MART 
2100 STEMMONS FREEWAY, DALLAS 7, 
TEXAS. Riverside 2-4078 


hee eee HOME OFFICE: SILVESTRI ART MFG. CO. 
Og 1147 W. OHIO ST., CHICAGO 22, ILL. 
MOnroe 6-3500 















































Our new wholesale and decorator showroom in New York City, where a wonderful collection of 
decorator units, accessories, casual and case goods furniture, and the largest selection of Christmas 
Trim-A-Tree ornaments, lights, Santas and gift items are on exhibition in more than 6000 square feet 
at our New York showroom. 






All display men are most cordially invited to visit the New York showroom when in New York City. 
We most cordially would welcome your telling your Christmas Trim-A-Tree buyer, your furniture 
buyer, your gift shop, and your store executives to visit with us on your or their next trip to New 


York City. 


Write the home office for our decorator catalog. 









































Sells Year ‘Round 


Calart Beauty 


No doubt ahout it . . . time imposes no limit on Calart 
creations. They sell fine every month of the year . . . and, 
bring you surprising sales profits! Write for free full-color 
catalog today. 


California Artificial Flower Company 
400 RESERVOIR AVE., PROVIDENCE, RHODE ISLAND 


See our displays at the following shows: 


Omaha Gift Show 
Parlor J, Hotel Baxton 
Sept. 6-11 


Miami Gift Show 
Bay Front Auditorium 
Sept. 6-9 


Detroit Gift Show 
Room 808 

Sheraton Cadillac Hotel 
Sept. 6-10 


Original Dalias Gift Show 
Room 338 

Merchandise Mart Building 
Sept. 6-11 

Hotel Phoenix 

Lexington, Ky. 

Sept. 13-16 

Boston Gift Show 

Room 311 

Parker House Office Building 
Sept. 13-17 


DISPLAY WORLD 


Cleveland Gift Show 
Statler Hilton Hotel 

Sept. 13-16 

Philadelphia Gift Show 
Room 418 

Ben Franklin Hotel 

Sept. 27-30 

Toronto Show 

Industrial Building 
Canadian National Exhibition 
Booth E 17-19-21 

Sept. 28-October | 








STEP UP 
TO NEW 
LUXURY! 


ppiet! 


beau monde mannequins 


"above the world m1 refinement 7 


YOUR WINDOWS deserve the 
luxury of the finest high fash- 


1On Mannequins vou can buv eee 


A =TRA Ls, of course! 


YOUR BUDGET deserves 
respectful handling ... getting 
the BEst Lut paving no more 


... ASTRALS, of course! 


YOU, YOURSELF, deserve 
thie praise that will come your 
wavy from MANAGEMENT and 
CUSTOMERS when they See 
the exciting displays vou create 
...the merchandise vou sell... 
with your new mannequins... 


ASTRALS, of course! 


See for vourself these all-new 
luxury mannequins... finest vou 
can buy at any price... the beau- 
tiful new models which created 
such a sensation at the recent 
N.A.D.1. Show in Chicago! Plan 
a visit to our Saint Louis Show- 
rooms, or write our fashion co- 
ordinator today for photographs 
of our newest ASTRALS. Join 
the THINKING display execu- 
tives who are STEPPING UP 


to new luxury! 
C reated by 
BEAU MONDE DIVISION 


American Fixture Inc. 


2300 Locust Street, Saint Louis 3, Missouri 






















































ANIMATED AND 
STATIONARY FIGURES 


Put the element of motion into your Christmas and Fall 
in-store merchandise display 
units! 
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ANIMATED SEATED SANTA GW SANTA THRONE 


No. GW-811 Red velvet trimmed in Made of 34 in. plywood throughout with — 
vi with black boots and belt. Ad bright gold bronze finish over heavy 


% 
_s a ce ey 


‘ 


at hips, knees and ankles for pebbled surface. Seat, arms and_ back STATIONARY SANTA IN SLED ON BASE 


seated heights Head nods in added } » rubhe ‘red } 
S are padded with toam rubber covered witb , > ; ess = \ o, 1.4 
action while right arm moves green velour. Kach section slotted tor No. GW 632 Red velvet rpm a flittered “" ee — spocgacy atpengte 


: ath : Sturdy flocked base. Overall size 25 i S1 1g Tr _ 
oa Overall seated height 68 1n easy assembly. No nails or screws re ae. ked = ui - a. omg St ” ¥ S14 | ) 
: by 10 in. wide. Each . “as 


wide Phron +) ) quired. Can be used as shown at lett o1 
ded. Santa only $208.00 hey LIVE SANTA 281 in hich by 30 in. No. GW-602—Santa In Sled Only (without base) ¢] | 25 
: e, © imi € 


de p by % in, wide g | O4 00 Each 


Throne onls 


ANIMATED BEAR 
Soft plush body in white, pink, blue or 
brown with contrasting face. Please specify. 


atl | Gold sparkle wood base trimmed with red ANIMATED CLOWN IN BOX 
5 FT. ANIMATED SANTA 5 FT. ANIMATED SANTA velvet cord. Overall 24 in. wide by 51 in. No. GW-810—Dressed in bright 


No. GW-606 — Red velvet with white No. GW-906 — Red velvet with white high. red, blue and vellow costume. 
plush trim. Also in combination colors. plush trim and plush covered base. No. GW-424-A—Head and $79 95 White flittered box on gold 
Please specify Moves at waist, right Also in gold coat with white pants. body rotate. Each Fem covered base. Clown rotates 
arm raises up and down. Actual height Please specify. Bends at waist as arms No. GW-424-B—Bends at waist, arms and from side to side. Overall 20 


) 


- 1 ovr OV »>and down. head ove. in. ride t 52 : cy 
| ms n $104.25 “em up and down $1 15.85 er move $95.85 hich, va in ~ 79.25 


- GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. ST. LOUIS 3, MISSOURI 
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ANIMATED SNOWMAN 
No. GW-805—Flocked snowman trimmed in red and 


black on flocked % ball base. Rocks from site to 


side, Overall 20 in. wide by 48 in. high. 
Each $37.50 


ANIMATED SANTA IN CHIMNEY > 
No. GW-802—Santa in red velvet trimmed with white 
plush. Flocked chimney and base with red velvet 
bag. Santa rotates from side to side. Overall 15 in. 


wide by 25 in. high. yy) & 
Each $22.50 





STATIONARY COACHMAN SANTA 21 IN. STATIONARY SANTA 

No. GW-615—Available in either red No. GW-605—Red, white or pastel colors 
or green coat with gray hat, black trimmed with white plush 
belt and boots with brass finish metal boots. Also in gold coat 

blades. Please specify. Overall 11 0 pants. Please specify. 

wide by 20 in. high. white wood base. 

Each $17 ( 0 Each 





2018 WASHINGTON AVE. 


SEPTEMBER, 1993 









































18 IN. STATIONARY SANTA 
pastel colors No. GW-808 — Red velvet trimmed 


+ ANIMATED BOOT UNIT 
No. o~- 613—Red velvet suit trimmed 


in white. Flocked boot has gold trin 
and holly spray. Santa rotates from 
side to side. Overall 13 in. wide by 


2 . high. ¢ - 
Each $20.85 





ANIMATED SANTA 
No. GW-607—Red velvet suit trimme 
in white with gold vest. White belt 
and boots with flittered white wood 
base. Bends at waist, arms move up 
ward as Santa shakes head Size lf 


ide by 30 higl th - 
Bach .. me $49.50 














and black with white. 15 in. Santa 
with white white flocked ball Overall 


— de by 20 tn. high an | 
Site: so $6.7 
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GARRISON-WAGNER COMPANY 


LOUIS 3, MISSOURI 


STATIONARY SANTA ON BALL 


As the holiday season approaches there will be many occasions 
when the displaymen of a community can be of valuable assistance in 
helping their local chamber of commerce or businessmen's association 
with the design and installation of decorations in their downtown areas. 


One such instance where preliminary work is in progress was 
revealed by Adrian Delsman, display director for Famous-Barr, St. Louis, 
and chairman of the Display Committee of Downtown St. Louis, Inc. He 
reported that he and his committee composed of several other prominent 
display directors have collaborated on a very elaborate series of 
scaffold-type archways to be erected at four locations downtown. 


The committee's plans also include the installing of displays in 
the windows of vacant stores. In spite of the problems of store lighting, 
window cleaning, etc., this is a wise decision. There is nothing more 
depressing than a vacant window at Christmastime. The hiring of a full- 
time employee to handle this latter project is being considered by the 
businessmen's group. 


From Harry Guest, president of the St. Louis Display Guild, who 
relayed Mr. Delsman's report, we have received a request for the names 
of all organized display clubs now in operation in the U.S. and their 
offices. We do not have a current list, so, would all clubs please 
forward this information to him in care of Union Electric Company, 315 
North 12th boulevard, St. Louis 1. He would also 1ike to hear from 
any displayman desiring to help organize a local display club. This is 
part of the Guild's projected study of possible national expansion. 
Mr. Guest emphasized the word "study," as no definite action is 
anticipated at the moment. 


It has been evident for the past few years that a drastic 
reduction of the cooperative advertising program conducted between 
national manufacturers and local retailers is forthcoming. Several 
automobile manufacturers were the first to drop this practice of footing 
the bill for a large portion of the local dealer's newspaper advertising. 
Other manufacturers have taken notice and have either dropped their 
allotments or reduced them considerably. This trend is increasing. 


In theory, cooperative advertising is a good thing for the 
retailer and the manufacturer; it spurs most retailers to enlarge their 
own advertising expenditures and boosts promotion of name-brand 
merchandise. But like many good things it is abused pitifully, once 
loopholes in the bookkeeping procedures are found and once greedy 
newspapers agree to double-invoicing, i. e., one original bill to the 


retailer and a supposedly carbon copy for a higher amount forwarded to 
the national concern. 


What has this practice to do with display? Just this. 


Now that this cooperative advertising setup is being scrutinized 
closely it is an excellent opportunity for national manufacturers to be 
told of the advantages of re-allocating some of their promotion dollars 
in the form of special display allowances to stores for window and 
interior use. Display manufacturers, (Please turn to page 54) 












Well, what’s the scoop? 


Corobuff Corporation 
announces acquisition of 
the Corobuff Division 

of Frank A. Sayford 


en What's the new address? 

Corobuff is now stronger Not new — same address 

| as they've had for 28 

than ever! years — 50 Washington 
Of course. Asa Street, Brooklyn 1, New 
matter of fact, you're York. Complete manufac- Say, what about a 
going to find them more turing and stocking facili- talog? 
active than ever, some ties will continue here. Catalog: 
new blood, and many of Corobuff's New Fall and 
the former Corobuff How about the telephone Winter Catalog, chock- 
employees working bh ? full of exciting designs 
together to continue number: and display suggestions, 
bringing you the best | That is new — call is ready now. Write or 
in single face corrugated TRiangle 5-7021 for infor- call if you do not get 
printed papers. mation and fast service. yours soon. | 


For a quick preview of just a few designs that will appear in the catalog — take a look below. 











X-94 SANTA & ELVES 


A colorful Christmas 
continuous design printed 
in Cold Blue, Christmas 
Red and Green. In rolls 
48” x 25’ long. 


X-121 HOLIDAY GREETING 
This is a silhouette effect. 
Designed so it can be cut apart 
through center of trees, making 
panels 35” x 48”. Printed in 
rolls 48” wide x 25’ long. 
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V-70 CANDLES AT CHRISTMAS VALANCE 


A companion piece to X-125. A new and novel idea 
for Christmas Window Displays. Christmas Candles 
in Bright Red, Green and Metallic Gold. Half of 


the Candles are Red and the other half are Green. 
ar =, e y ¥ Bases are in Red, Gold and Green. 8” wide x 45’ long. 
Pe ee es sins ee a 
V-44 AUTUMN LEAF & GAME VALANCE 


New and attractive Fall Valance printed 
in Russet Brown, Red and Green. 
8” wide x 45’ long. V-10 HOLIDAY GREETING VALANCE 


Wave-cut Valance printed in Christmas Red and 
Green. HOLIDAY GREETINGS in Red outlined 


in Green. 8” wide x 45’ long. 


COROBUFF CORPORATION + 50 WASHINGTON STREET » BROOKLYN 1, NEW YORK 
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Christmas Decor for the 


Sears 
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No matter how attractive are your 
holiday window displays it is your 
treatment of the interior of your 
store that is responsible for instill- 
ing the proper gift-buying atmos- 
phere at the point-of-sale .. . 
Motifs range from old-fashioned to 
international with main emphasis 
upon overall decorative approach 


HRISTMAS DECOR on the main floor 

of a store sets the tone for the holiday 

season, as it were, puts the customer 
in a gift-buying mood and stimulates sales. 
From store to store the variety of Christmas 
display treatment is intriguing. Each dif- 
ferent setting creates its own mood, yet the 
overall is a_ festive atmosphere: A gay 
bazaar, a winter wonderland, a breathtaking 
fairyland. 

Last year, Lord and Taylor on the famed 
Fifth avenue in New York City combined 
traditional with modern in a superb fairy- 
land setting. Metallic pale blue throughout 
the series of ledge trims on the main floor 
created an icy glimmer for the fairytale 
world. Paul Vogler, the display director, 
posed large prancing horses of icy blue cel- 
lophane atop each ledge. The horses were 
harnessed to handsome equippage. 

For the ledge trim illustrated, the horse 
was presumably pulling a handsome car- 
riage made of sheets of red and green plas- 
tic. Wheels for the carriage were silver, 
were decked with pink plumes. A coachman 
in period costume was mounted on the driv- 
ers seat, and inside the coach was another 
figure, a lady in elegent period attire. 

On another ledge, a blue cellophane horse 
was drawing a sled — the sled also of icy 
blue cellophane, and note the cellophane was 
fireproof. A figure dressed in a gaily col- 
ored period costume held to the reins. 

To either side of the ledge were blue 
metallic trees, strung with light blue and 
silver balls. A canopy of sparkle-trimmed 
wire was hung with colored balls. More 
colored balls adorned sparkled chandeliers. 

Henry Callahan, display director for Saks 
Fifth Avenue, created a breathtaking win- 
ter wonderland, which is not illustrated, by 
girdling the white columns on the main floor 
of that store with snow flocked branches. 
The flocking sparkled. Silvery icicles were 
hung from some of the branches. The effect 
was that of an enchanted white forest. 

Macy's continued their 100th Anniversary 
theme on into the Christmas season. On a 
ledge facing a busy entrance, the display 
director, John Foley, arranged a nostalgic 
scene of Christmas 100 years ago. Behind 
the scene was a rope portiere in an archway. 
The archway and wall were covered with a 
red wallpaper with a darker red overall 
figure in velour, after the fashion in wall- 
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paper of 100 years ago. Columns and wall 
areas throughout the main floor were papered 
in the same. 

A Christmas tree for the scene was 
trimmed in the manner of a 100 years ago 
and arranged with toys of long ago — a doll 
carriage, etc. Three child mannequins in 
costumes from a century ago were posed 
with the toys in characteristic poses. <A 
woman mannequin also in period costumes 
was posed holding a baby and watching the 
children. Nearby was a man in _ old- 
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fashioned garb. In front of the group was a 
papier mache dog. Overhead was a copy 
board reading “1858 Macy’s 100th Christmas 
1958.” 

On other ledges were green Christmas trees 
trimmed with a multitude of red glass Christ- 
mas balls. Swags of evergreen hung with red 
balls were fastened over the elevators. Crys- 
tal chandeliers were suspended from the ceil- 
ing by chains covered with red ribbon. The 
chandeliers had red lamp shades. 

Still another store in New York City, Op- 
penheim Collins, had fabric coverings on the 
main floor columns of black with red rose 
print. Brass chandeliers were attached to the 
columns and topped by pink-lighted, frosted 
glass globes. Edward Cranston, the display 
director, had strung ropes of greenery across 


[Please turn to page 72] 


—Outstanding Christmas interior displays of 
1958 are shown here . . . At left center, by 
Gimbel's, Philadelphia . . . Top right, by Lord & 
Taylor, New York City . . . Right center, by 
Macy's, New York City . . . Bottom right, by 
May Company-Baltimore . . . Opposite page: 
Top, by May Company-Crenshaw, Los Angeles 
... Center, by Bamberger's, Newark . . . Bottom, 
by The Crescent, Spokane, Wash.— 
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By RICHARD DAY 


Displays welcome British monarch with photo 


murals, gold crests, salute to St. Lawrence 
Seaway opening . . . Back-to-school gets first 


emphasis . . . Fall brides not forgotten 
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HICAGO window displays took part in 

one of the most enthusiastic royal wel- 

comes a city has ever extended. Queen 
Elizabeth and Prince Phillip of England in- 
cluded the Windy City in a tour they made of 
Canadian cities in connection with the open- 
ing of the St. Lawrence Seaway. Chicago 
stores joined unprecedented throngs in hailing 
the royal couple as never before outside of 
England. 

With the royal visit, the Seaway opening 
and the International World Trade Fair 
bringing millions of people into the Loop 
area, Chicago display directors had no short- 
age of themes for displays nor of shoppers to 
be influenced by them. 

“A very sincere welcome to our 
Visitors,’ was the warm title of a 
of three displays by Harry Jupp, Stevens’ dis- 
play director. Common to the three windows 
was a_ set of 4-foot high photo-murals 
depicting typically British backgrounds. The 
Household Cavalry was pictured in the win- 
dow illustrated. sritish Overseas Airways 
Corporation furnished the murals. Since the 
series was purely institutional, merchandise 
was one-of-a-kind purchased specifically for 
the occasion. The single mannequin wore 
a blue silk chiffon gown, a blue necklace 
and a simple hat made in Mr. Jupp’s display 
department. Mannequins in the other windows 
wore red and white gowns, making it a pa- 
triotic red, white and blue series. A_ few 
accessories were placed on the dripboard 
just behind the glass. 

The sign was unique. It was created by 
an artist in the stores art department who 
once lived in England. She lettered it in 
black old English with a pair of gold stripes 
on the left to accent a gold crest of the royal 
family. 

“Fashions for Some Royal Occasion,” was 
the title Display Director Carl James adopted 
for Mandel Brothers’ royal welcome series. 
His displays promoted things to be worn 
at the gala doings during the royal couple’s 
brief but dazzling stay. It was a wise pro- 
motion, for the occasion caught quite a few 
Chicagoans with prized invitations but ‘“noth- 
ing to wear.” 


Royal 
series 


Three mannequins wore the = suggested 
fashions. Two stood on the floor flanking a 
third which stood on a black and white plat- 


form. She was framed behind a gold rec- 
tangle. On the black backdrop behind her 


were a pair of gold-tasseled silk tapestries 
containing drawings of the royal emblem and 
crown. On a pedestal in front stood a small 
figure of a Royal Palace Guard. Several 
accessories were displayed beside the trumpet- 
toting figure. 

Attention was centered on the relatively 
compact displays by tall panels on both sides. 
Part of Mr. James’ sign was lettered in gold. 

“Put into Play an Exciting You,’ was 
the title Display Director G. C. Bowen and 
Sob Busse, window display manager, of Lyt- 
ton’s gave to a St. Lawrence Seaway back- 

promotion. A painted background 
was a combination of black, orange 
and cerise “sleeping sloops” on a_ natural 
beige background. The summery fashions 
were in orange, cerise and gold. 


ground 
mural 


A panel of horizontal bars from which the 
mural hung was designed to further the 
Seaway theme. The bottom bar was aqua 
to give a watery appearance. Bars above it 
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—Right center, by Clement Bradley and Dick 
Minto, Carson's . . . Bottom right, by Virginia 
Poxson, Marshall Field Opposite page: 
Top left, by Joe Kreis, Saks Fifth Avenue... 
Top right, by Harry Jupp, Stevens’. . . Center, 
by Jack Boghosse, Goldblatt Bros. . . . Bot- 
tom left, by G. C. Bowen and Bob Busse, Lyt- 
ton's . . . Bottom right, by Carl James, 
Mandel Bros.— 


went progressively from dark blue to a light, 
off-white blue at the top to represent sky. 
“The Seaway: Keyway to World-Wide 
Fashion,” announced a sign in a 
nine big displays saluting the St. Lawrence 
Seaway by Virginia Paxson and her Marshall 
Fields window display staff. It featured 
import items of nations using the Seaway 
to ship to Chicago. One mannequin in each 
window wore the only non-import merchan- 
dise in the series. In the window illustrated 
she was climbing the gangplank while a 
stylized waterfront block-and-tackle hoist ap- 
peared to be loading her luggage aboard ship. 


series ot 


Blue-toned bales, crates, barrels, capstans 
and seagulls gave a near-perfect picture of a 
typical dock area. The front floor of each 
window was covered with stones in a wavy 
pattern to indicate water. A map of the 


Seaway leaned against a barrel that had half 
The strips made 


a dozen strips pinned to it. 











Miss 


bring a 


*'T he 


collection ot 


Paxson’s sign, 
beautiful 


Seaway: It can 


luggage (or 


whatever the display was promoting) from 
many lands.” 
“Collegetown, U. S. A..” was the title ot 


a perennial Carson's series by Display Dh- 
rector Clement Bradley and Dick Minto, win- 
dow display manager. Ten windows stretched 
giant 


the promotion out beneath a gable- 


roofed college bolted to the store front be- 


tween the first and second floors. The title 
was carried in huge letters beneath. 
Each window was treated similarly. The 


introduction 
Photographic 
blowups of two Carson's 

board (;reek 
columns. College-type sayings issued trom 
the girls in balloons. The 
sayings ranged from a genial “Welcome 
to Collegetown, U. S. A.,” to a promotional 
“Stunning suit.” Others went from a serious, 
“Veni, Vidi, Vici.” to a humorous, “If it 
isn't the birds, It’s the rain.” 
their photographs. 


one illustrated was used as an 
to the 
head 


rest of the = series. 
girls on 
college were mounted atop 


cartoon-style 


The girls were 
named below 

In the window illustrated a white banner 
overhead with brown letters 
the general theme. An array of brown tall 
hack-to-school 


announced 


leaves reminded ot days 


| Please furn to page 55] 









Sakowitz- 


Post Oak 


_.. Custom-Designed 
Shoppers Utopia 


New Houston store is culmination of efforts to provide suburban 
customers with ultimate in tasteful atmosphere and service . . . 
Rare woods play important role in individualizing shops . . . Each 
fixture and mannequin appropriate to classic colonial decor 


AKOWITZ-POST 


recently 


OAK, fourth store 
opened by the 5/-year-old 

Houston firm, is custom-designed from 
its classic colonial architecture, selected to 
blend with the homes in the surrounding 
residential area, to the most minute display 
fixture. The new store is the result of in- 
tensive study, analyses and planning. 

Store officials, and the interior designers, 
Brochstein’s, Inc., sought to create a store 
that would be shopping suburbia’s “utopia”: 
The ultimate in physical plant and customer 
services, yet with a casual atmosphere so 
important to a suburban store. 

This goal has been achieved through care- 
ful coordination of related merchandise, 
readily identifiable “shops,” wide aisles, four 
outside entrances, six vista windows through 
which the interior of the store is visible, 
ample parking and a thorough separation 
for their service activities. 

Every counter and display case in the 
store was custom-made from rare and beau- 
tiful woods from all over the world. A com- 
plete new series of mannequins and display 
fixtures were custom-designed for the store. 

The spacious 55,000 square foot first floor 
is divided into three distinct shopping areas 
— the men’s shopping center, the women’s 
accessories and items for the home, and the 
children’s rendezvous. 

Within each of these areas, merchandise is 
arranged in little “shops,” separated by deco- 
rating themes and lighting techniques rather 
than by partitions. 

The man coming into the store at either 
the separate “men’s entrance” or at the in- 
side entrance steps into an atmosphere that 
is ruggedly, handsomely masculine. The en- 
tire men’s area is paneled in African mahog- 
any, a highly-figured wood, in rich rosewood 
finish. 

A focal point is a short wall in the 
shoe department which has been turned into 
a work of art. A panel of genuine rare 
Brazilian rosewood is flanked by triple 
panels of shaddo pearl leather, spot-accented 
with two complete unborn calfskins. 

Men’s clothing is arranged along a curved 
section of wall, illuminated by hanging elon- 
gated fixtures from Italy. Above the cloth- 
ing racks, the wall is paper in natural grass- 
cloth. 


20 


The Red Coach Room, a luxurious alcove 
tor the man who prefers custom-made cloth- 
ing, is paneled in cordovan rifted oak. 

The painted areas are cloud grey, and the 
floors are terazzo throughout, with the ex- 
ception of the men’s shoe shop. The entire 
men’s shopping section is lighted by “lumin- 
ous ceilings” high-powered lights placed 
above a special plastic inset, giving the effect 
of a skylight. 

In the center or “women’s” accessory sec- 
tion of the large first floor, gray walnut 
paneling and oyster white wall surfaces are 
used tor a background. Delicate touches of 
color sky gray, frost blue or mint — dis- 
tinguish each department. 

The Japanese tamo tree, which has a rip- 
pled, flowing grain, supplied the wood panel- 
ing in the fine lingerie shop. The lingerie 
shop will have its own dressing rooms, and 
furnishings composed informal conversation 
groups. 

The gift department is paneled in rich, 
dark imported East Indian rosewood, with 
anodized aluminum trim. Sakowitz’ famous 
selections of fine and rare gift items will be 
shown to their best advantage under a lu- 
minous ceiling, and on shelves lighted by a 
luminous base. 

The stationery and greeting card depart- 
ments are placed out of the heavy traffic 
routes, and equipped with chairs for leisure- 
ly shopping. 

On one side of the escalator well, natural- 
finish wood sets the scene for a bar acces- 
sories shop — a new department for Sako- 
witz. Tables resembling patio or picnic fur- 
niture display glassware, coasters, novelties 
and bar linens. 

Two display tables in the adjoining silver 
and china departments will show place set- 
tings. The conveniently adjacent gift de- 
partment on one side, and the linens depart- 
ment on the other side, also make use of 
the tables. 

Silver flatware and holloware are dis- 
played on counters and shelves lined with 
azure velvet. Floating shelves, suspended 
from the ceiling above the silver department, 
will be used for floral arrangements and for 
certain showpieces in silver. 

A tiny alcove adjoining the linens depart- 
ment has been dubbed “The Sloop Shop” and 


—Above is one of two display areas on either 
side of the sports shop .. . Picking up the tra- 
ditional design of the apparel salons and the 
colonial exterior of the store, side panels are 
movable for versatility . . . All mannequins 


were custom-sculptured for the new store— 


here the subtle grays and whites of the 
walls give way to orchid. Bedding is shown 
on two beds before a vista window. 

Sakowitz famous Golden Thimble fabric 
shop features the unique jutting shelves that 
were designed for Sakowitz downtown store. 
The shelves are built diagonally to the walls, 
and the ends are capped, making a normally 
unsightly department neat and beautiful. 

Parents will appreciate the convenience of 
finding everything for children in adjoining 
departments. There are two entrances — 
one from outside — to an area unmistakably 
for the youngsters. Natural Honduras ma- 
hogany has been used throughout this one- 
third of the first floor. 

Children’s shoes are grouped together; 
boys’ apparel is found along the north side, 
and girls’ apparel along the south side. Each 
age group has its own separate shop, deco- 
rated to appeal to those special tastes. The 
shops are ingeniously arranged to provide a 
certain privacy in each department. 

Counters and furnishings in the children’s 
area are scaled down to child size. Nothing 
has been overlooked in planning it as a 
paradise for mothers shopping with the fami- 
ly: There is even a gay yellow-tiled powder 
room for “emergencies.” 

The children’s shoe shop is one of the 
beauty spots of the store. Its trim is bright 
red rifted oak. Hand-made ceramic clowns 
juggling a ball of light adorn the wall. 

In the boys’ shop, there is a special alcove 
which stocks Western and camping attire. 
It is paneled in cedar, with black rifted oak 
accents, and will be known as “The Trading 
Post.” 

A large display counter in the boys’ shop 
was custom-designed for double duty. 
Sweaters will be displayed in the winter; 
when summer comes the counter will be 
converted to show swim suits and cabana 
sets. 

Emphasis in the children’s area was on 


[Please turn to page 64] 
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—At top left, children's shoe shop features child-scaled chairs, drum display platforms; wall brackets are ceramic clowns juggling balls of light 

Top right, Golden Thimble fabric shop finished in gray walnut, features diagonal shelves that make normally unsightly department ncat and beautiful 
.. . Left center, Japanese tamo wood is used to distinguish the intimate apparel salon; rippled effect suggestive of diaphanous fabrics . . . Right 
center, is women's apparel salon, the epitome of traditional elegance, with furnishings in deep cherry, upholstered in gold and white; painted areas 
are grey and white; curtained window at far end overlooks terrace planted in shirred yupon . . . Bottom left, is the pre-teen shop where everything 
for this age group except shoes can be found; colors are coral and white . . . Bottom right, floating shelves suspended from the ceiling adorn the 


silver department; cases are in East Indian rosewood, lined in azure velvet; bar accessories at right, china and gift departments in background— 
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New York Ingenuity Ranges 


Saks introduces darkest suntan against never- 
dark Manhattan buildings . . . Blow-ups on blocks 
sell Henri Bendel fashions . . . Top-hatted snow- 
man cools off Tiffany's window shoppers . 

Ladders and pants go together at Macy's 


Anyone for a dip a la Bloomingdale's 


























trom Suntan to Snowman 


HE DARKEST shade of suntan ever 

used on a mannequin, bathing suits in 

action, two famous male models with 
the gift of shoving aside mental sales blocks, 
a snowman with a top hat—that’s the sort 
of ingenuity you can expect from Manhattan's 
displaymen. 

At Saks Fifth Avenue, Henry F. Callahan 
introduced what is said to be the darkest 
suntan ever seen on a group of summertime 
mannequins to stage a tie-in with the July 
issue of Vogue. The series of six windows 
epitomized the feeling of elegant simplicity 
that has come to be Mr. Callahan’s trademark 
since he became Saks’ display director three 
years ago. In his long stay at Lord & Taylor, 
you may recall, he was noted for the elaborate- 
ness of his settings. 

The two high-fashion mannequins seen here, 
like their counterparts in the other five Fifth 
avenue windows, were posed against a 7%2- by 
5-foot black-and-white blowup of the Empire 
State building and its surrounding structures. 
Since Manhattan’s buildings are never dark, 
no matter what the hour, various offices were 
lighted with ordinary multi-colored Christmas 
tree lights. The drapes, or black rayon with 
black velvet piping, were a perfect frame for 
the blowup and gave no indication that they 
had cost 50 cents a yard. 

The mannequin on the left was wearing a 
silk crepe creation in robin’s egg blue, set off 
by black Her companion was 
seen in a similar outfit of a very pale pink, 
complemented by burnt almond accessories. A 
copy of Vogue lay on the black felt floor along- 
side a tear sheet of the page beginning the 
tie-in section. The window copy read: “S.F.A. 
and Vogue applaud The Pale-Color Shapes 

New Tonic in Town during New York’s 
Summer Festival.” (For the edification of 
outlanders, everyone from the mayor on down 
swears that in the summertime New York is 


acCcesst ries. 


a “Summer Festival.” ) 
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By RAYMOND and ELIZABETH MASSEY 


(Photos courtesy of Virginia Roehl Studios, 
New York City) 


On the right side, lighting consisted of 
150-watt hot pink and cool blue spots. On 
the left side, 150-watt cool blue and 
one 300-watt cool pink spot were used. Three 
150-watt clear spots were used overhead. 

There are many ways to display bathing 
suits, but certainly one of the most effective 
is to show the merchandise in the swim. The 
Bloomingdale window seen here, the work of 
Display Director Edward Von Castelberg, 
pretty well speaks for itself. The two art- 
fully designed mannequins were among three 
pairs of swimmers that undoubtedly made a 
great many girls on Lexington avenue yearn 
to take a dip a la Bloomingdale’s. 

The top mannequin was wearing a_ black 
suit with a green sash; her companion was in 
a blue suit set off by an aqua flower-petal cap. 
The custom-made wigs gave the mannequins 
the desired wet, underwater-swept look. The 
background, appropriately enough, was aqua. 
The location of the merchandise was given 
in a show card inside a gallon jug lying on 
the sand-covered floor. Price cards also lay 
on the sand, carrying figures ranging from 
$12.95 to $22.95. Lighting was furnished by 
200- and 300-watt spots with green, turquoise, 
blue and pink filters. 

“| adore working with black and white, 
which probably explains my interest in pho- 
tography,” said Laurence’  Bartscher, 
celebrated his second anniversary as 
Bendel’s display director in July. “I believe 
photography has great potentialities in dis- 
play, but I think it can only be used with 
black, white or grey —it loses all 
when you put a color with it.” 

In the display pictured here, Mr. Bartscher 
used blowups of two famous male models to 
escort two pale Bartscher-designed manne- 
quins who would be as comfortable in a 
fashion magazine layout as they are. in 
Bendel’s windows. (Some mannequins call 
for personal pronouns; others, unfortunately, 
are content with whtch are that.) The blow- 
ups were mounted on black hard board blocks, 
24 inches square, casually arranged to break 
visual levels. The model here is Colin 
Fox, who dismounted from his “White Horse” 
for the occasion. His counterpart in the 
other window, where another all-black ensem- 
ble was displayed, was Thomas Quirk. Pho- 
tographer Sante Forlano was responsible for 
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meaning 
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—Above left, by Henry F. Callahan, Saks 
Fifth Avenue .. . Above right, by Gene Moore, 
Tiffany's . . . Opposite page: Top left, by Sid- 
ney Shneer, |. Miller's . . . Top right, by dis- 
play staff, Tailored Woman Left center, 
by John R. Foley, Macy's... Right center, by 
Laurence Bartscher, Henri Bendel's . . . Bot- 
tom left, by Jess Sweeney, Franklin Simon... 
Bottom right, by Edward Von Castelberg, 
Bloomingdale's— 


the Vogue and Glamour touch. The copy, 
set against a white felt floor and background, 
read: “The connoisseurs are staggered over 
siren black from our 10 West floor.” Day- 
light and pale blue filters were used to light 
the display. 

Mr. Bartscher’s explorations into black-and- 
white photography have often suggested to us 
that a department Atlanta or 
St. Louis might use blowups of its own models 
to further cement the tie-in between its local 
newspaper and Sunday supplement advertising 
and its display windows. 

Macy’s John R. 


store in, Say, 


like 


recognized the 


Foley, most display 
potentials 
ties of the stepladder as a display prop. In 
planning for the campaign represented here, 
Mr. Foley remarked, “We just happened to 
have a great many stepladders around at the 
time and decided to take advantage of them.” 
The theme of the three Broadway 
windows was “The Long or Short of Casual 
slacks, 
The gravel-floored 
window seen here displayed various shades of 
pink merchandise, set off by pink stepladders 
and pink filters that picked up the brightest 
pinks in the The 
windows displayed mauve and blue merchan- 
dise in similar fashion. The 
ing out of the fashionably slim 
were morning glories. The theme was also 
Macy’s West 34th street 
windows with other shades of merchandise 
While John Liles was taking a well-earned 


direct rs, has | ng 


copy 
Fashions ? Pants, Pants, Pants” 
Bermudas and Jamaicas. 


window. two companion 


flowers grow- 
waistlines 


carried through in 


vacation from his duties as display director 
of Franklin Simon, Assistant Display Di- 
rector Jess Sweeney conceived and executed a 
window that dramatized the familiar imported 
theme with considerable originality and, dis- 
playmen will be pleased to learn, “cost 


tically nothing.” 


prac- 


Mr. Sweeney's assignment was to make the 


[ Please turn to page 60] 





Los Angeles Salutes Alaska 
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Independence Day prompts dis- 
playmen to welcome 49th state .. . 
Freedom movement fostered in 
foundations display . . . Straw plays 
part in promoting new fragrance 


Gay Nineties motif praises 


‘dear old dad’ 


ESTINGHOUSE saluted Alaska as 

our 49th state in a clever winter 

scene by Fred Bower, display di- 
rector, at Barker Bros., to attract much 
attention to a new line of laundry and 
kitchen appliances. 

The timing in this imaginative approach 
was an ideal combativement to the _ hot, 
summery weather. The setting was a super 
polar delight with its technicolor sky and 
frozen, snowy floor. This was accented, in 
the center, by two different size totem 
poles in their many bright colors. The ap- 
pliances then completely surrounded the 
wall. 

In another grouping, not shown, elegantly 
designed cast wrought aluminum furniture 
was presented in a garden wedding scene. 
A white and pink canopy transformed a 
patio into a delightful festive atmosphere 
that would be associated with a joyous 
wedding reception. White flower boxes filled 
with red, white and pink carnations bordered 
the patio, which was covered with fuchsia 
dyed saw-dust. 

The bride and groom’s table was. sur- 
rounded by a gay flowered summer house. 
Suspended bells, which actually were metal 
displavers, repeating the wedding theme, held 
samples of the settings found on the tables, 
which were placed all over the patio. 

A very dramatic Independence Day win- 
dow greeted the public at Robinson-Beverly 
Hills, where Lee Domez is the display man- 
ager. In their main window on the Wil- 
shire boulevard side, where vehicular traffic 
is exceptionally heavy, the new 49-star flag 
waved. It was proudly flanked by a couple 
of impressive American eagles. Their wings 
outstretched to 36 inches overall and bodies 
extended to their full height of 30 inches. In 
their gold leaf finish, they were boldly perched 
on pedestals. 

The flag fluttered in the breeze produced 
by an electric fan hidden in the background 
creating a very dramatic emotional feeling 
focussed on the addition ot Alaska as our 
49th state. 


—At top, by Lee Platt, Robinson-Los Angeles 

. . . Center, by Fred Bower, Barker Bros. . . 

Bottom, by Stanley Thompson, May Company- 
Los Angeles— 
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By DICK JACHIM 


A black felt background strongly outlined 
the details of the composition to its tullest 
patriotic intention. 
None was needed. 


No copy was presented. 


The symphony season reigned in all its 
splendour at Webb’s in Glendale. Announc- 
ing the opening of the Hollywood Bowl, and 
especially that opening night was dedicated 
to Glendale, the display director, Lloyd 
Scholes, created a very realistic busy theatre 
lobby scene, not shown. This impressively 
enhanced the enchantment of the theatre 
coats and formal dresses suggested tor this 
season. 

Attractive panels covered in silk taille 
fabric in colors of mauve, green, blue and 
white adorned the background. They were 
appliqued with white cutout letters which 
announced the events and their dates, and 
black and white photos of the artists that 
would appear. Music under the stars was 
subtly implied by covering the floor with 
grass mats. 

Civic assistance in publicizing the open- 
ing of the Hollywood Bowl season tound 
many of the stores participating. Another 
group of windows, not shown, with an un- 
usual flair was found at Saks Fifth Avenue- 
Beverly Hills. Here Art Alvarado, display 
director, used a crystal and brass electrified 
sconce in his background to dramatize formal 
wear for the occasion. Chic mannequins in 
the latest coiffures, regally attired in ex- 
quisite finery from shoes to jewelry, inspired 
the mood of elegance at its finest. 

Father's Day received due respect at 
Phelps-Terkel on the “Miracle Mile.” The 
display director, Mel Keith, glorified ‘dear 
old dad’ in old-fashioned dignity that must 
be so well understood by his children and, 
in all probability, by his wife, as well, by 
the use of the Gay Nineties motif. He 
materialized this by suspending ceiling to 
floor length black and white silk screen 
processed drawings of father in the many 
modes of attire from that period. 

The foreground found diversified group- 
ings of merchandise for gift ideas. They 
were attractively presented on _ beautiful 
square brass tubing and maple risers, suit 
and shirt torms or neatly placed on the 
beige carpeted floor. 

“Two Weeks With Pay’ always proves 
to be a popular slogan for it denotes 
vacationtime, and May Co.-Los Angeles in- 
jected excitement into one’s plans with a 
series of windows promoting vacation cos- 
tumes for various destinations by a very 
imaginative presentation. 

As a tie-in with Charm magazine, the 
romance in the plans of a vacation was in 
spired by the domination of hot pink in the 
merchandise, and excitement by the floating 
feeling of the composition, which was ef- 
fected by black felt floors and painted back- 
grounds. The scene in the photo here sug- 
gests the leisurely pleasures of the South 
Seas. Here, an island composed of hot 
pink gravel and studded with light and 
hot pink paper palm trees shows many 


[Please turn to page 47] 
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—At top, by Lee Domez, Robinson-Beverly Hills 
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. . . Center, by Mel Keith, Phelps-Terkel . . . 


Bottom, by Russell Dohoo, Hinshaw's— 
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Christmas is a festive time. so try to keep your displays 
colorful and bright. Smaller items are more in demand, so 
cut down a little on large clothing items and show more small 
items. such as shirts, sweaters. accessories and other gift sug- 
gestions. The largest percentage of Christmas buying of 
men’s wear is done by women, so appeal to women as much 
as possible. Don’t be afraid to put a little more merchandise 


in the window than usual as people are shopping and appre- 


ciate gift suggestions. 


A circle on the glass is created by spraying snow 
from the new aerosol cans in the corners of glass, using 
a semicircle board to keep the circles edges even. 
Hold a snowflake cut-out while spraying and when it is 
removed the glass itself will have a snowflake in the 
corners. Use a small Christmas tree in the center fot 
atmosphere and prop. Copy can be on a large Christ- 


mas card. 





A sleigh is always symbolic of winter and Christmas and 


therefore it makes an ideal prop for this season’s merchandise. 
Have shirts, sweaters, etc., surrounding the sleigh with plenty of 
goods inside. Use gift-wrapped boxes, Christmas cards to further 
establish the theme. This type of display can stand lots of goods 
without looking “junky.” White “snow” under the sleigh adds to 


the desired effect. Keep it bright and cheerful. 






















This old-fashioned gift shop 


window pane effect creates a quaint and 
attractive atmosphere at Christmas for 
a small window featuring gift items. The 
window panes are achieved with black 
electrician’s tape 11% inches wide. Make 
sure the size of the panes are uniform 
by measuring your window. They should 
be higher than wide or square. Again 
use the aerosol snow spray to give a 
fallen snow effect to the bottom corners 
of each pane. Use colorful background 
and floor with bright merchandise well- 
lighted. Smaller items are preferred. 


Copy could be “Gifts for Him.” 
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“He is Dreaming of a White 
Christmas” is an appropriate title for 
this “all white” shirt display. Obtain a 
small tree with ample branches and 
twigs. Spray the tree completely white 
and sprinkle with bright flitter dust or 
sequins here and there. Suspend im- 
maculately rigged shirts from branches 
along with several ties: also an odd 
piece of jewelry. Use very dark or black 
background and floor to contrast the 
white tree and merchandise. Surround 
base of tree with free-form shape of 
“snow. Put copy on streamer across 
front of base. I wish to extend my 
sympathy to the family and friends of 
Robert M. Heilbron, whose untimely 
death brought to a close his excellent 
contributions to display through his ar- 


ticles in this magazine. 


—Featuring "snowflake white" evening gowns is this display from a 

series by Emery Gregory for Neiman-Marcus’ Preston Center store in 

Dallas . . . Gift packages and white evening accessories are displayed 

on the floor... White and gold snowflakes gently float about the win- 

dow . . . Each window was framed with garlands of thousands of tiny 
gold balls in which were entwined white snowflake lights— 


DISPLAY 


Here...and There 


—An effective and unusual setting 
for the traditional Nativity scene 
was that at left created by Louis 
Vilimas for H. & S. Pogue Co., Cin- 
cinnati . . . Center of the raised 
floor and center panel of the back 
wall are white translucent panels 
rear-lighted so that they offer stark 
white contrasts to the black panels 
at each side and grey risers .. . 
A modernistic star is suspended 
in front of the translucent panels— 


—'"'Customs of Christmas Everywhere” was the theme around which 
George W. Browne designed his displays for Public Service Electric 
and Gas Company, Newark, N. J., last Christmas . . . Miniature 
scenes showing various holiday customs from other countries were 
placed on high platforms bringing them close to eye level of the 
passersby . . . An attractive lighted border enclosed each window 
and ao space-saving stylized flat Christmas tree provided background 
for a featured appliance, in this case a gas dryer . . . Fabricated 
snowmen attracted eyes to the message held in their upraised hands— 


—The huge graceful swag of mountain coral 
interspersed with white lights and red balls 
served as an appropriate compliment to the 
replica of The Crescent’s famous clock an- 
nouncing the yuletide theme of "It's Christmas 
Shopping Time at the Crescent." . . . J. How- 
ard Schneider, display director, in his first pre- 
sentation, one of which is shown at right, 
showed ball gowns of various hues in an avenue 
of five windows .. . This display is colorful in 
pink with related gift accessories shown on the 
white metal sleigh . . . The single mannequin 
wears a pink wig to match her satin gown... 
Floor is smow covered and the background 
is plush red— 












A new air compressor that’s 
QUIETER THAN THE 
AIR BRUSH 

IT OPERATES 


Binks new whisper-quiet, lightweight air compressor 
is a perfect mate to the new Binks Wren Air-Brush. 


This new air compressor is built for continuous 
work. It runs cool and delivers 0.78 cfm of 
clean, dry air at 30 psi. The compressor is ready 
to run wherever you have 110v ac and operates 
so quietly you hardly know it’s there...lets you 
use it anywhere at home, shop or studio. 












Complete details in free bulletin - 
Ask your supplier for a copy of Binks Bulletin | 
A59-1R, describing both the new Binks Wren 
Air-Brush and whisper-quiet air compressor. 
Or write direct to the address below. 


oe 
Binks 
EVERY IAING 4OF 


SPRAY PAINTING Binks Manufacturing Company 
3124-32 Carroll Ave., Chicago 12, Ill. 


REPRESENTATIVES IN PRINCIPAL U.S. & CANADIAN CITIES « SEE YOUR CLASSIFIED SP DIRECTORY 
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Your center for display industry in- EXECUTIVE OFFICES 
formation ... headquarters for locating HOTEL NEW YORKER 
supply sources ... sponsors of June and SUITE 419 
December Market Weeks yearly. NEW YORK 1. WN. Y. 
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of Wharket Wheel. 


TOP ROW, LEFT TO RIGHT—Cliff Cohen, American Import Co., San Francisco; 
Martin Randall and Mr. and Mrs. Harry Menzin, Arts and Flowers Displays, Inc.., 
New York City—Russell Shaw, Dickson & Ives, Orlando, Fla.; Bud McCarter, 
Decorative Plant Corp., New York City—lIrene R. Kenyon, Russell Stover Can- 
dies, Kansas City; Junius J. Fischer, General Displays Corp., Cincinnati—Bob 
Huempfner, George Hanrahan, H. C. Prange Co., Green Bay, Wisc.; Louis E. 
Hough, Minnesota Artistic Products, Minneapolis—SECOND ROW, LEFT TO 
RIGHT—Dave Schwer, Select Flower & Display Co., Inc., New York City; 
Charles E. Waldman, Standard Fixture Co., Dallas—Pete Berta, Scruggs, Van- 
dervoort and Barney, St. Louis; Phil Gray, Schack's, Inc., Chicago; Bodo H. 
Kurgas, also of Scruggs, Vandervoort and Barney—THIRD ROW, LEFT TO 
RIGHT—George McClellan, Gary Rubinstein and Lou Zelkin, Maharam Fab- 
ric Corp., New York City—Russell Welch, Bernice Meldon, Remick's, Quincy, 
Mass.; George Lenard, New York City—-FOURTH ROW, LEFT TO RIGHT— 
F. W. Keuthan and Joseph M. Gates, Sargent-Gerke Co., Indianapolis; Ruben 
Peterson, Sam Bucovetsky Stores, Timmins, Ontario, Canada—Reynolds J. Mul- 
tara, Hartzell's, Youngstown, Ohio; Stan Cohen, Art R. Cohen Co., Pittsburgh 
—Chuck Hooton, L. J. Charrot Company, Inc., New York City; John E. Lafferty, 
Kaufman's, Champaign, Ill—Ted Key, Creative Promotions of California, Oak- 
land; F. J. Steckbauver, Oshkosh Continental, Oshkosh, Wisc.; Mrs. Key—BOT- 
TOM ROW, LEFT TO RIGHT—James Burnside, Hochschild, Kohn's, Baltimore: 
W. L. Stensgaaord, W. L. Stensgaard and Assoc., Chicago; R. J. Kinsella, also 
of Hochschild, Kohn's—W. Douglas Wright, General Retail Corp., Nashville; 
Patrick McGloin, Hardy Shoe Stores, Nashville; Sol Stern, Park Lane Fabrics, 
New York City—Paul Barber, Martin's, Louisville; Mr. and Mrs. Art Herndon, 
Henry's, Wichita, Kans.; Garry L. Kay, Allied Display Materials, Inc., New 
York City. 


(Watch for another page of June Market Week snapshots in the October issue). 












































adds more meaning to your 
Christmas display! 


All the skills and experience of Zaria have 
gone into the creation of our Nativity Scene. 
Words can only partially convey the richness 
of feeling, the restrained good taste in 
each figure. Inspired fine art sculptur- 

ing, custom cast in latex and 

exquisitely detailed aged-wood-grain 

finishing gives you a spiritual 

Christmas display unit you will 

be proud to use, year after year. 


Available in a variety of custom 
finishes by the original sculptors. 


Write or wire for complete illustrated brochure and prices. 


ZARIA DISPLAYS 


434 Sixth Avenue, New York 11, N. Y. 
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Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 


NOVELTIES, ARTIFICIAL FLOWERS 
& DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 


CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits 
to highlight your anniversary, special events, spring or 
fall promotion. Ask for information. Recommended 
by N. R. D. G. A. 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Austen Displays, Inc. 
133 West 19th St. WA 4-626! 
Outstanding Display Novelties in Paper, Wood 
and other materials. Facilities for special 
promotions for department and chain stores. 
Interesting imports from Europe and the Orient 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 





The L. J. Charrot Co., Inc. 
ARTIFICIAL FLOWERS 


36 West 37th St. WI 7-1687 
Display Units, Novelties and Decorations 





Circle Fabrics 
141 W. 47th Street Cl 7-2260 
DISPLAY MATERIALS — NOVELTIES 
ACCESSORIES 


Cut corners with Circle 





Colonial Decorative Display Co., Inc. 
122 West 26th St. Al 5-9620 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties & Decorations 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 





ALWAYS MARKET WE 


Display Arts, Inc. 
600 W. 57th St., NYC 19 
MANUFACTURERS OF 
MECHANICAL SANTA CLAUS’ — 
PILGRIMS — CLOWNS 


For Sale or Rental 


CO 5-6023 


Mileo Mannequins 
7 West 36th St. 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 


WI 7-7618 





Fashion Displays 
11 W. 31 St., NYC | Oxford 5-2267 
Manufacturers of Fine Mannequins 
Display Equipment 


Miya Company, Inc. 
39 East 28th Street MU 5-351! 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 





The Greneker Corporation and 
Visual Merchandising Displays, Inc. 
MANNEQUINS 


and Promotional Displays 
991 Sixth Ave. CHickering 4-7165 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 


Royal Tinsel, Inc. 
42 Greene St. WO 6-5733 


MFRS. OF TINSEL GARLANDS 


Tarnishproof Silver and Pastel Colors 


Send for Free Color Card 





David Hamberger, Inc. 
136 West 3ist St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units 
Backgrounds, Novelties 


Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





The Imitation Food Display Co. 
107 Lawrence St., Brooklyn I, N. Y. TR 5-1268 
FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Kenbury Glass Works 
132 West 14th St. Tel.: WA 4-3186-7 
Apothecary Show Globes, Christmas Orna- 
ments, Domes, CRYSTAL PRISMS, Laboratory 
Glass, Jewels, Timbers, Bottles. 
Also—Permanent Showroom at the Display Center 





Cecilia Staples, Inc. 
314 East 53rd St. MA 4-0384—EL 5-6399 


Creative interpretations of custom displays. 
Your designs or our own, and designed to fit 


ANY BUDGET 





A. Lutz 
3 West |8th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 412-20 N. Orleans St. 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins 


MECHANICAL BOOKS 


50 West 22nd St. OR 5-1280 








D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





SAVE TIME — 


DO YOUR DISPLAY BUYING 


IN NEW YORK CITY 





Dates Set For 1960 
Advertising Show 

A business event of considerable importance 
will take place in New York City next March 
28-30, when an army of over 10,000 advertising 
and sales promotion executives will storm the 
Advertising Essentials and National Sales 
Aids Show at the Hotel Biltmore. Represent- 
ing a combined purchasing power of many 
of will include the 
major buyers of printing, typography, artwork, 


millions dollars, these 


32 


plates and binding, as well as of advertising 
specialties, replicas, premiums, novelties, gifts, 
displays, packaging, visual aids, sales services 
and equipment. 

8.146 registrants. 


The 1959 show drew a record 


Besides the many new products and services, 
a special feature of the show will be a series 
of seminars to be conducted by nationally rec- 
ognized authorities on subjects of vital interest 
to this field. 


This is the fifteenth such show to be spon- 


sored by the Advertising Trades Institute, of 
which Thomas B. Noble, widely known New 
York advertising man, is chairman. 


Although the show will occupy the four ball- 
rooms of the Biltmore, which is on Madison 
avenue and is adjacent to Grand Central Sta- 
tion, space can be provided for only 138 ex- 
hibitors. The event always draws the largest 
attendance of any exposition in this field. In- 
formation is available from A. T. I., 135 East 
39th street, New York City 16. 
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BETTER 
DISPLAYS 





You Need 
The Best 


Christnas a WZ 
te BUSOOSD DCO 


How you finish the year 1959 will depend greatly on your 
sales volume for the Christmas season. Will you be 
prepared to make the strongest bid for the huge sales 
potential in your own city? Much depends on how you 
handle your Christmas display promotion to make it full 
of holiday atmosphere. Shoppers are influenced by your 
store's display treatment. Make your store the Christmas 
store of your city by working with the New York display 
houses. They can supply your every display need, from 


fabrics and foliage to elaborate storewide promotions. 





CONSULT? 
THESE 


NEW 
YORK 
DISPLAY 
HOUSES 


- she 
IT'S ALWAYS MARKET WEEK IN NEW YORK 






































—Getting into the spirit of a recent Salute to 
Hawaii promotion was the display department 
personnel of McLean's three department stores 
in New York State . . . They are: Front, F. 
Gregus; back row, left to right, E. Bailey, D. 
Jones and Display Manager E. Drake— 





Photographs for this page are 
always welcome, the more in- 
formal the better. Address them 
to Editor, DISPLAY WORLD, 


Cincinnati |. 











—Fran Allison of the Kukla, Fran and Ollie 
TV program and now star of her own show 
on WGN-TV, Chicago, was a recent guest of 
Silvestri Art Mfg. Co., Chicago, where she 
was attracted to the player piano played by 
Santa to accompany three animated singing 
chipmunks . . . George Silvestri is shown 
taking her on a tour of the showrooms— 


—Three lovely ladies pose for the pho- 
tographer at June Market Week at Chi- 
cago ... At center is Miss Veda Hum- 
phrey, representative of American Fixture 
Inc., and at right is Mrs. E. Lindstrom of 
C. Barrango Company, San Francisco. . . 
The lady at left is known by her friends 
as Astral— 


—Although this photo of Curtis L. Ferrell 
was taken 15 years ago, his many friends 
will recognize him immediately ... He 
recently retired at Louis Wiesel, Inc.., 
Tuscaloosa, Ala., where he was display 
manager for the past 32 years— 


—Peter Pitman, 25-year-old display and adver- 
tising manager for the Premier Department 
Store of Palmerston North, New Zealand, has 
recently returned from the Philippines, where 
the 10th World Boy Scout Jamboree was held 
during July . . . Mr. Pitman led the New 
Zealand contingent of 100 ... He has been 
active in the Boy Scout movement for 18 
years, starting out as a cub at the age of 7— 




















vizusell 


THE MODERN MERCHANDISING SYSTEM 


this channel 
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tocking principle 
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and yours for the asking! 


Our new Vizusell Catalog and merchandising 
guide No. 450 offers 84 detail-packed pages of 
profitable merchandising ideas . - - featuring 
new equipment and installation photos for all 
types of merchandise. 


Send for your free copy today! 


LL. DARLING COMPANY, 
Bronson, Michigan Dept. 300 


Please rush my copy of Vizusell Catalog No. 450! 


NAME_————————— — 


COMPANY nec 


ADDRESS_-——— 


STATE seule 


CITY A O——— 














Display for the Small Shop... 


all Presents 
Many Faces 


By ANNE DANIELS, Display Fashion Coordinator 
Evelyn Gibson Gowns, Portland, Ore. 


Fashion openings, theatre, concerts, opera, auto- 
mobile shows, football games . . . and, of course, 











Thanksgiving and other big social events . . . all 


demand new and exciting display presentations 


ES, FALL is bustling with activity. Fall 

clothes, too, are most glamorous in fabric 

and especially color, so it should be a 
wonderful challenge and inspiration to display- 
men everywhere. 

If you do a gor xl job of ‘selling’ the atmos- 
phere of the events in your windows and dis- 
plays, you sell the clothes right along with 
them. Make people, especially the women, 
want to participate in all that is going on, 
and they will soon dream up a reason to have 
something new for the event. 
faces 


Let’s take a few fall important to 


Portland: 

First, there are the big fall openings when 
all the stores, big and small, do special win- 
dows with their finest fashions indicative of 
their belief in the new trends. Windows are 
opened at a special time; prizes are awarded 
to the stores participating in the contest; free 
bus service is offered for folks to come down- 
view the windows. It is the dis- 
His efforts are recognized. 


town and 
playman’s day. 

In recent years the big stores, which spend 
a great deal on their opening windows, are 
getting away from using real flowers in their 
decor because they wilt too Lovely 
artificial plants and flowers have been used in 
such a way that only the displayman knows 
which is real and which is artificial. For 
spring opening, | combined handsome plastic 
tulips with real leaves in jars of water hidden 
behind a wall of borrowed bricks and everyone 
thought they were real. 


soon. 


last fall | used grapes as my predominating 
theme, not only because of their beautiful 
depth of color, harmonious with the new col- 
or.ngs and richness of fabrics being presented, 
but also because I felt they would symbolize 


a lush fall. 


The which | 
this series were brand new, purchased espe- 
cially for fall opening when | may indulge in 
decor. I had 


screens refer to so often in 


socne extra expenditures for 
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the black velvet plaques made to cover the 
removable brass scroll sections. I had been 
experimenting in dyeing rubber foam which 
we happened to have on hand, and found that 
| could get lovely rich deep tones. So, I cut 
up circles of the foam, dyed them a rich 
coppery tone and pinned these circles some- 
what in cornucopia shape to the top of each 
black velvet plaque. Then I pinned three 
bunches of the wine tone grapes and one of 
the green along with extra grape leaves inside 
and falling from the copper cornucopia. This 
was done on every other section of the screen. 
The effect was most gratifying: It looked so 
rich and enhanced everything that was shown 
in front of it. 


I used these screens —there were two, one 
at each end of the window —for three differ- 
ent changes. The colorings blended with reds, 
browns, coppers, greens and most handsome 
as a foil for black. The screens and the 
grapes were a very good investment. They 
have been used over and over in different 
ways. Customers still talk about the beauty 
of that window. I attribute it to the third 
dimensional look, or depth, in the design and 
the well-blended colorings. 


We may as well carry on with foods. For 
harvest time and Thanksgiving, gourds are 
most effective and very inexpensive. I went 
right to the Farmer’s Market in Portland 
and got big baskets full of interesting shapes 
and colors for as little as fifty cents a basket. 
With these I used the wrought iron mesh 
screens. From an inverted large horn-of- 
plenty shaped basket, I allowed the gourds 
to fall gracefully to the floor and end in a 
large heap along with some varied size pump- 
kins. The gourds were either wired to the 
screen, or if large enough, placed on wire 
stands used to hold millinery. Near each fall- 
ing gourd was a hat in harmonious color 
scheme. [| used the fall gold, orange-into- 
paprika shades and clothes in dark shades 
for which the millinery and gourd colors were 

















lovely bright accents. Dried corn husks and 
wheat were effective in the grouping at the 
bottom of the screen. These, too, were used 
for several window changes, with gourds 
changed about to balance the colors and tex- 
tures in the garments shown, which were 
primarily rich tweed suits and costumes. 

Thanksgiving is one time when I| would 
love to be a displaywoman for a big store 
featuring furniture and household wares as 
well as clothes. It would be fun to do a 
different Thanksgiving dinner scene in each 
window with varied table settings and clothes 
on the mannequins all coordinated for the 
particular family giving the dinner party. One 
might even plan a table setting contest among 
local women’s organizations and show the 
winning tables in the windows, along with ap- 
propriate clothes for the guests. I have 
noticed great creative talent among the women 
in their decorative displays for civic and club 
events. Participation in store events is bound 
to further business for the store. 


For the cultural face: Let’s take the opening 
of the symphony season, a very important event 
in Portland. I never stretch my imagination 
any further than making the window appear 
as though the mannequins were really attend- 
ing the opening concert. All important, first 
of all, is to roll out the red carpet. A plain 
red carpet would not be nearly as effective 
as a Persian, so | borrow from one of our 
finest rug dealers, a handsome runner for the 
full length of the window and select one that 
has all the colorings of the gowns to be dis- 
played. Each year I try to represent a differ- 
ent phase of the music hall. Last year it was 
the orchestra as I wanted to have gold tones 
predominating. From Sheeman Clay I bor- 
rowed big brassy instruments, including a 
drum, at which I sat a torso in a full skirted 
gold peau de sole gown —all planned to bal- 
ance a very beautiful tiny tiered, full skirted 
gold lace gown. This gown could never have 


[Please turn to page 43] 
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MIRRO-BRITE 


“FIESTR 


Wack of 





MYLAR* Monsanto — 
ULTRON Ti 


It’s gay, it’s startlingly different and it attracts attention. 
lf you are seeking a unique effect for a product application, 
here is a striking combination of flocked striping (with or without 
glitter) on gleaming metalized MIRRO-BRITE Mylar. 


Available in a wide assortment of Mylar laminations 

to unsupported vinyl, adhesive backed vinyl and vinyl 
backed fabrics. The standard stripe is % inch. Other 
widths of flocking in various colors can be 
ordered in continuous rolls 54” wide or 
cut-to-size sheets or die-cut to specifications. 


ADDITIONAL SAMPLES AND 
DATA UPON REQUEST TO 


COATING PRODUCTS, inc 


101 WEST FOREST AVENUE 
ENGLEWOOD, NEW JERSEY 











NEWSGRAM 


By GABRIEL VALENTI, Managing Director 


NATIONAL ASSOCIATION OF DISPLAY 


INDUSTRIES 








PRING SHOW: Our coming spring- 

summer show, set for December, couldn't 

be better timed. It comes at a time that 
will mark the departure of the “fabulous 
htties” and the emergence of what everybody 
is touting as the “sensational sixties.” The 
outgoing decade will go into the record books 
as a decade of change edging anything to date. 
lt was a ding-dong ten-year pull which gave 
us the supermarket, suburban stores,  self- 
service, superhighways, sputnik and even beat- 
niks. 

in our industry, it will be recorded as a 
period that saw the tremendous growth of the 
function of display and an expansion of the 
variety of materials and equipment it uses. 
They say, in advertising circles, that the be- 
ginning of greatness is to be conspicuous and 
different and that you head downhill when you 
are invisible and orthodox. Projecting this to 
display, the past decade saw scores of ex- 
amples of greatness. And thus for the display- 
man it became a period of broadening respon- 
sibility. Wath this responsibility came greater 
recognition of the displayman as an important 
executive in the retailing function. As _ this 
function expands in the “super sixties” every 
component of the display field will grow with 
it. 

So set your sights on the sixties beginning 
Sunday, the sixth of December, at the NADI 
Market Week. You'll see what we've done 
to take aim on the sixties — you'll see screens, 
streamers, seasonal accessories, set pieces, show 
cards, store equipment. But enough on the 
alliterative and over to the narrative. Facts 
follow. 

Time and place facts come first. Dates for 
the show are December 6 through 10. The site 
is once more the modern, spacious New York 
Trade Show Building. We'll be occupying 
four floors. New York will be a summer 
festival again. Featured will be spring, Easter, 
summer lines. We even get a break from the 
calendar in 1960. Easter is on April 17 thus 
allowing more lead time in filling orders 
for the season’s displays. This year, when 
l-aster fell on March 29, it was mip and tuck 
to make delivery deadlines. 

Definite plans from both show participation 
and show promotion standpoints will be formu- 
lated in early August when our Market Week 
Committee meets. In the next newsletter 
we will outline some of the planning highlights. 

kemember, to exhibit you must be a member 
of the NADI. If, as a display manufacturer, 
you have items that you would like to show 
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to the trade in December, this would be a good 
time to get your plans moving by first apply- 
ing for membership in the Association. Send 
your request for application forms to the 
NADI at the Hotel New Yorker, New York 
City. 

For the coming Market Week we will most 
likely have another show theme as we did 
before. Last time our theme was based around 
snowflakes and Santa, and this was well- 
received by show visitors and exhibitors. In 
fact, several store representatives, while in 
(Chicago, asked about ways and means of using 
a similar Santa Helper and ticket punching 
system for their Christmas season promotions. 
Our supplier for the Helper uniforms and the 
Santa costumes was the Santa Claus School 
in Albion, N. Y. Punches for the tickets 
were obtained from the S. H. Moss Company, 
at 36 East 23rd street, New York City. 


— NADI — 

GRADUATE WORK AWARDS: The 
go ahead was given by the Board of Directors 
at the June meeting to implement plans to 
give cash awards to college students for prize 
papers or theses with major emphasis on some 
aspect of display. Opportunities to participate 
will be worked out with universities offering 
courses in retailing, marketing and display. 
A committee of judges will be designated after 
consultation with university representatives. 

It is felt that such a venture, conducted 
primarily on a graduate work level, will pro- 
duce interesting and forceful facts and figures 
concerning the marketing impact of display as 
a selling medium. As plans develop, we will 
announce them in the trade press. 


— NADI — 

HELP WANTED: We have two requests 
for sales help on file from NADI members. 
30th jobs entail traveling in the Southwest and 
West. For further information, please con- 
tact the NADI office. 

While on the subject of “help wanted,’ we 
need some help ourselves to get the word out 
to the stores that this service is available to 
the trade in the form of a clearing house for 
job opportunities. For us to do a yeoman 
job, we must have leads to pass around to 
those in the trade who inquire about employ- 
ment possibilities. Your help in spreading the 
word to management about this service would 
be very welcome. 

— NADI — 


We had two letters recently 


MAIL-BAG: 


about methods of preventing sun fading of 
merchandise. Both writers wanted to know 
whether we had any experience with a clear 
liquid plastic containing ultra-violet inhibitors 
which are said to absorb most of the rays 
responsible for sun-fading. We would like 
to relay any experience any displayman has 
had with such a coating to the letter-writers 
and would appreciate hearing on this question. 
sy being an exchange point for technical in- 
formation on this basis, we feel that we can 
render greater service to the display field. 


— NADI — 
WASHINGTON NOTES: Announcement 


was received that the Small Business Admini- 
stration authorized grants to finance a wide 
range of research projects in the small busi- 
ness bracket including some in the retail 
category. The studies would be completed in 
about a year and copies of the findings would 
be made available to businessmen. Of interest 
to us were the following grants: University 
of Arkansas, business budgeting for indepen- 
dent department stores; University of Virginia, 
analysis of trends in sales volume for major 
classes of retail business; New Jersey Depart- 
ment of Economic Development, an analysis 
of the changing pattern in retail business con- 
ducted in the State. It is our intention to 
make a bid for a similar grant that would 
focus on our industry. 

Also of interest from Washington is a 
recent Supreme Court ruling stating that a 
state could levy an income tax on an out-of- 
state corporation when its income was derived 
within the state by salesmen traveling to so- 
licit business. The ruling resulted from an 
appeal by International Shoe Company to re- 
verse a Louisiana judgment whereby that 
state could exact an income tax exen though 
International Shoe maintained no office or 
warehouse in the state. The High Court ap- 
proved the Louisiana Court decision. 

The implications of such a decision are 
tremendous. It would mean extra expense 
for accounting and legal work to keep tax 
records and make returns in states levying 
such a tax. Following the ruling, several 
Washington committees began immediate stud- 
ies of the rights of states to tax interstate 
companies on this basis. Also protesting are 
trade associations with members using travel- 
ing salesmen to merchandise their wares in 
various regions. We will keep you informed 
on any developments regarding amending this 
ruling. 
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GP5-S—Illuminated Santa’s Engine GP6-S—Illuminated Passenger Car measures 52” GP8-S—Illuminated Box Car meas GP8-S—Illuminated Caboose 
measures 56” Long x 39” High. Total Long x 37” High. Total 100 watts ures 56” Long x 37” High. Total measures 4” Long x 39” High 
$34 $3 


of 105 watts. $35.00 ea. $32.00 ea 100 watts. .00 ea. Total 80 watts 1.00 ea 


Weather proofed heavy plastic illuminated single faced toy trains, traditionally colored  Idealls 


SANTA CLAUS EXPRESS suited for interior or exterior display. All units are completely assembled with lamps, cord set, 
and tempered hardboard back. Five pieces will extend from 25 to 35 ft 


Complete train as shown $164.00 


oS ws j se : 


FLOOR SQUARES 


9” x 9” made of 50 point display board in silver, gold, 
green, It. blue, and red. Subtly tinselled and glit 
tered to give them dramatic high lights. Ideal for 


floor coverings, wall designs, etc.. 
$20.00 per 100 
*Specify colors, 


FLYING SILK ANGEL TWINKLE LIGHTS 


12” Long, made of pure fluffy white silk, With transformer and safety fuse, UL approved, 
trimmed in silver, with flexible arms and lamps in clear or assorted colors. Choice of white ot 
legs. Ideally suited for windows and green wire. Specify color of lamps and color of wire 
case trims. % lite $5.75 set 40 lite $10.95 set 
$36.00 per doz. 60 lite $15.95 set 
‘Extra bulbs 20 to a box ... $2.00 box 


PARASOL TREE 


Constructed of Heavy Weight Gold Metallic Pape: 
These full round collapsible parasol trees come com 
plete with stand, and will give a new and different 
look to your Christmas Displays. They can also be 
used as chandeliers. 
20” Three Tier $21.00 doz 
62” Five Tier $ 9.75 ea 


*Ornaments not included. 





METALLIC FOIL PAPERS & RIBBONS MAIL ORDERS FILLED PROMPTLY 


Bright Silver, Satin Silver, Bright Gold, Satin Gold, Red, Midnite Blue, Cerise, 

Ice Pink, Emerald Green, Chartreuse, Rose Pink, Bermuda Blue, Satin Aqua. 
25 ft. x 26” $1.50 roll 100 ft. x 26” $5.50 roll 

Ay agg 505.00 coil QUANTITY PRICES ON REQUEST 


Write for free sample booklet, including fancy patterns. 


SATIN RIBBONS METALLIC NON-TARNISH 

(All Colors) 100 yd. roll 1000 yds. TINSEL RIBBON 
No. 7/16" $ .90 $ 8.00 Gold or Silver 
. +54’ 1.25 11.50 Wo. 3—5%” 50 yd. $1.75 roll 
. 5—7%” 1.65 15.00 Wo. 5—%” 50d. 2.50 rol! 
-H-17" 2.75 $25.50 No. 9-11” 20 yd. 2.00 rol! 

SO yd. roll 1000yds. Wo. 16—2” 20 yd. 2.80 roll 
- 0—234” $2.50 $47.50 Wo. 40—234” 20 yd. 4.25 roll 
, 120414.” 3.75 67.50 


ILLUMINATED TOY SOLDIER 
This single faced toy soldier is richly decorated in 
traditional Christmas colors, available in either 4 ft. or 
8 ft. height. A truly impressive display made of heavy e e 


plastic and can be used for interior or exterior display. 

The unit is completely assembled with lamps, cord set, 

and tempered hardboard back. 810 PENN AVE. @ PITTSBURGH, PA. 
4 ft. (90 Watts) $22.50 each 
8 ft. (360 Watts) $49.75 each 
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NCE AGAIN, it is time to. give 

thought and planning to Christmas 

displays that will not only lend the 
necessary seasonal atmosphere to your store 
but will assure maximum business through- 
out this important selling season. 

It does not seem right to think and talk 
commercialism relative to the Christmas 
season, but, after all, it is an established 
fact that it has been developed into the 
most profitable selling season of the entire 
vear. To many retail merchants, a_ suc- 
cessful holiday season represents the dif- 
ference between a good and bad business 
year and effective displays in both the win- 
dow and interior play a vital part. 

It would be interesting to try and arrive 
at a figure that would show how much 
money is actually spent on Christmas and 
display decorations in all the retail stores 
across the nation; it would certainly be a 
fabulous figure. 

The larger stores and retail chains operate 
top notch display departments where beau- 
tiful Christmas displays and props are de- 
signed and built, ready to install at the 
beginning of the season. However, I try 
to feature display ideas that the merchants 
with moderate and limited display budgets 
can install. The fairyland and expensive 
Fifth Avenue type of trims can only be 
wishful thinking to this class of retailer 
and it is my sincere hope, that they find a 
few good suggestions to embody in both 
their window and store interior Christmas 
displays. 

(A) This sketch shows another decorative 
panel installed flush with the window glass 
where it will command maximum attention 
and direct the prospective customers to the 
trim in the window interior and background. 

Eye-catching art work is one of the most 
inexpensive display media, and your artist 
or local sign shop can produce this panel 
in vivid poster colors, or possibly in a three 
dimensional effect with the Santa figure cut 
out of wallboard and attached to the panel 
on small blocks. 

Actual colorful gift-wrapped packages 
could be tacked on the panel, too, as indi- 
cated. The panel background could be 
Christmas green with the lettering cut out 
of wallboard and finished in glistening 
silver flitter. 

The large Christmas tree branches can be 
lengths of lattice painted dark green with 
pieces of green metallic foil card cemented 
on, as indicated. These will prove excep- 
tionally effective against a royal blue paper 
window background. 

The Santa figure holding a large bag con- 
taining “GIFTS FOR HER” can be made 
by using a wire frame to shape the bag, and, 
if your budget will allow, the eye-catching 
Santa can be made full round in some dis- 
play manufacturing shop; an _ alternate 
would be to have the figure cut out of a 


store 


sheet of hardboard and then painted in 
bright colors. 

One mannequin dressed in a robe and 
pajamas will complete the trim. The giit 


SEPTEMBER, 1959 


Sto re By JIM KILEY 


items could be displayed on a wood stand 
placed inside the bag, as shown. 

In my humble opinion it is always a good 
idea to install a window frame for Christmas 
or other special event displays, and in this 
case the frame can be decorated with large 
holly leaves cut out of heavy card green 
foil paper and cemented on, with each leaf 
over-lapping the other. This will provide a 
very effective seasonal design and treatment 
for the window frame. 

(B) Men’s dress shirts are a traditional 
Christmas gift item and this unit was spe- 
cially designed to promote them as the ideal 
“GIFT FOR HIM.” 

The holly wreath can easily be made at 
a minimum cost by using a ring cut out of 
hardboard or wallboard and then cementing 
on a number of leaves that have been cut out 
of green foil paper. 

Cover the center of the wreath with royal 
blue card and then tack or pin on the plaque 
on which one of the gift item shirts has 
been carefully displayed. 

The top-hatted old man Santa also cut 
out of hardboard and painted in brilliant 
colors complete with a pointing stick can 
then be attached on the plywood base. A 
few more shirts mounted on free-standing 
easelback stands can then be displayed, as 
indicated. This type of case, or counter 
top feature can be installed in the men’s 
wear department on a main aisle location 
to attract attention and suggest these ideal 
gift items. 

(C) Expansion poles have certainly proved 
effective and functional display props, and in 
this case the pole is equipped with a special 
swivel fitting at the top so it will slowly 
rotate on an electric turntable. Gift items 
for “HER” could be displayed on the cir- 
cular plywood shelves and the unit could 
have an overhead canopy complete with 
suitable lettering. 

A very effective Christmas window dis- 
play can be obtained by installing a large 
natural Christmas tree loaded with gifts in 
the center with one of these rotating units 
at both sides. 

To off-set the commercial aspect of 
Christmas displays one or more windows 
can be devoted to institutional displays and 
[ remember many years ago, when the Bliss 
Display Company of New York pioneered 
in this direction. For the first time, a large 
Fifth Avenue store, Lord & Taylor, installed 
their Christmas window trims without any 
merchandise being featured at all. 

The floor of each window featured a 
minature village and over it was suspended 
a giant size bell and the Christmas chimes 


were broadcast out onto the sidewalk. 
[ recently mailed a dollar for a_ book 
called “Low Cost Store Front Moderniza- 


tion” to the Bureau of Business Management, 
University of Illinois, Urbana, Ill., and | 
found it an excellent piece of work specially 
designed for the small and average size 
retail merchant with store front problems 
and a limited budget. Am glad to 
this information along. 


pas ~ 


i 
| 





Patented « Trade Mark Reg. 


sob 


i 
an endless chain of 
ideas to challenge the 
imagination with a - 
new concept of .. . ey 


DISPLAY |! 





For every type of merchandise 
the tinest stores in the world. 


Mail coupon for your FREE 
BROCHURE of ideas to... 







































in 





CREATIVE PROMOTIONS OF CALIFORNIA, 


3820 GROVE STREET, OAKLAND 9, CALIFORNIA 














INC. 





4] 


























Darling Announces New 
Men's, Prep Coat Forms 

Two new coat forms, a men’s straight 
cut size 40 and a 16-year prep model, are 
being offered by the L. A. Darling Company, 
Bronson, Mich. Designed to show the latest 
domestic and continental styles with a mini- 
mum of trimming effort, the forms are 
made of strong, light weight papier-mache 
covered with grey jersey for easy pinning. 
Removable wood neck blocks are offered 
in a choice otf bleached oak or walnut finish. 
oth forms are equipped with a thumb 
screw fitting for use on a %S%-inch round 
upright. Write for bulletin No. 803. 


New Flasher Available 
For Small Lights 

Doing away with the usual bulky and 
costly transtormer, the Kulka Twinkle- 
Light Flasher, Type 248, provides a most 
effective, yet inexpensive, form of light 
animation for display purposes. The metal 
cartridge flasher unit fits in a socket wired 
to the lights to be twinkled. It will flash 
standard bulbs of wide wattage range, even 
as low as 7% watts. The flashing action 
is very fast for the effective twinkle effect. 
Literature on the Twinkle-Light Flasher 
and other display wiring devices are avail- 
able from Kulka Electric Corp., 633-643 S. 
Fulton avenue, Mount Vernon, N. Y. 


———— 


Angelo Swamped With Requests 
For New Catalogue 

As result of their advertisement in the 
August issue of DISPLAY WORLD, Angelo 
Bros. Co., manutacturers and wholesalers 
of lamps, lighting fixtures and other display 
aids, has depleted its supply of catalogues 
calling for a new printing. It is expected 
off the presses by the last of August, at 
which time requests will be filled. The 
firm is located at 2333 N. Mascher street, 
Philadelphia 33. 


Orkin Purchases 
Style-Rite 

Leonard Orkin has purchased the concern 
formerly known as Style-Rite Mannequins 
and has changed the name to New World 
Mannequin Co., 27 Bleecker street, New 
York City 12. Mr. Orkin is now busily 
engaged in expanding New World's line 
of high fashion mannequins as well as their 
production facilities. 


Zaria Increases Space : 
By Adding Floor 


Theodore Colombo, president of Zaria 
Displays, is pleased to announce that they 
have been fortunate in obtaining another 
full floor in their building at Sixth avenue 
and Tenth street, in New York City, in- 
creasing their manufacturing area by 5,500 
square feet. 


Jobbers Can Get 


Dazian's Catalogue 

Dazian’s colorful Christmas display cata- 
logue, complete with 22 pages of fabric 
swatches, is being mailed to display jobbers. 
Any jobber wishing to secure this catalogue 
may do so by writing direct to Harvey 
Frank, vice-president, Dazian’s, Inc., 142 
W. 44th street, New York City 36. 
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FALL PRESENTS MANY FACES 
[Continued from page 36] 


walked down the aisle nor fitted into a music 
hall seat, but this gown, at $300, was sold 
to a passerby a few hours after the window 
was opened. 

For another symphony window, I had made 
a plaque using pictures of the orchestra and 
leader, also record covers of all the opening 
night selections. A_ record featuring 
classical music was glad to lend them. 

My favorite small symphony window was 
one of a beautiful formal thrown nonchalantly 
over a chair, with mink stole trailing on the 
floor, gloves and jewelry on borrowed dressing 
. and, on the lap of the gown, 
the symphony program opened to the picture 
of our beloved conductor, Theodore Bloom- 
field, as though the gown had attended the 
opening concert and its wearer was still dream- 
ing about the inspired performance. Even the 
coordinated colors of the gown, chair and lamp, 
in soft pink and green looked ethereal. 

For the sportier face of our town life there 
is the opening of the auto show each fall. Last 
year | tied in with this exciting event and 
it caused so much comment, especially among 
the men, that I shall make this an annual 
event. From the different auto dealers | 
obtained large pictures of new cars. Those 
that were in action and scenic, | framed and 
hung on the wall. Where the picture was 
big, shiny and just a car, | had it backed 
with board, cut out and placed next to a 
Every mannequin had a new car. 
“Your new car deserves 
a new Costume!” The clothes were coordi- 
nated with the cars... each was different ... 
one matched the car in color, one matched the 
upholstery, another the contrasting wheels 

silver jewelry picked up the chrome trin:, 
etc. No one passed the window without stop- 


shi p 


table closeby 2 


mannequin. 
Window card read 


ping to look. 

Window excitement for the opening of the 
football season or the big games played locally 
need very little background: The clothes in 
beautiful tweeds are sufficient. I use real 
chrysanthemums (new plastic ones look almost 
real) with the teams’ letters. If available, | 
show appropriate fashions in actual college 
colors. 

And now that we've sent the mannequins 
to the games and had Thanksgiving turkey, 
we must rush down for the opening of the 
Christmas windows ... and that will take an 
issue all to itself. I protest the showing of 
Christmas decor and the jingling of Christmas 
bells before Thanksgiving. It makes people 
feel Christmas is being too commercialized. 
We had much adverse criticism about this last 
year. 

[’ll uncover my bag of tricks for the holi- 
days next month. 








SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


1, and it will have prompt attention. 
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@ attach to window backgrounds 


LIST PRICE ot Ao per set 


each set consists of 20 vines per color or assorted 


size of vines—*0 inches tong 


available in 6 ne-bwu colors or assorted 


@ WHITE SKY 


@ PINK CLOUDS 
@ AUTUMN HAZE 


CORRY 2-8257 


Here's a display item with unlimited possibilities . . . 
@ hang them from the ceiling 


@ use them in case trims 
@ attach them to your props 
@ ne-bu vines are colorful 


a 


CUT-OUTS 


He < 


inches wide 


@ RAINBOW 9 5 | 
@ GREY CLOUDS 


LIST PRICE. 


4 ‘ ie $ 8 = 0 
Fs wt on 


Write for Free Color Card ... Jobber Inquiries Invited 


BULKLEY DUNTON & CO., INC. 


Bulkton Display Division 
CORRY, PENNSYLVANIA 
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FREE 


IDEAS FOR 
BUILDING SALES! 
ad 


Yee es SF SF SS SF SS SSF SS SSF SS SS SS 
VUE-MORE: 

Rush a copy of your new six-page 
Catalog. 

Name 

Title 

Company 


Address 


City State 
DW 9-59 


"1 
| 


Aterrific new catalog 
describing the com- 
plete line of VUE- 
MORE display turn- 
tables and BREVEL 


animation motors. 





Write for your copy today. 
Use the handy coupon above! 


VUE-MORE Turntables are: 


QUIET PRECISION MADE 
DEPENDABLE GUARANTEED 
TROUBLE-FREE VERSATILE 


And For Your Animated Displays: 


Brevel 


motors are designed tor maximum 


Quiet, versatile, efhcient 
power and precise movement—yet 
compact enough to be used in any 


motion display. Write for details. 


VUE-MORE CORPORATION 


Division of BREVEL PRODUCTS 
601 WEST 26th STREET NEW YORK 1, N. Y 





Magic Carpet to Comfort 
Floats Above Exposition 


Visitors to Electric Living Exposition inspect latest appliances beneath 


Magic Carpet surrounded by figures from Arabian Nights . . . Open 


Sesame contest successful . . . Two days to set up 140 booths. 


HE COMMITTEE making plans for 

the giant Electric Living Exposition 

at Cincinnati Gardens had a few prob- 
lems to work out. Ed Hodgetts, The Cin- 
cinnati Gas & Electric Company, director 
of the show, talked over display problems 
with E. D. Arnold, C.G.&E. display super- 
visor. 

They discussed some of the things that had 
to be done, display-wise: raising the giant, 
100-foot magic carpet balloon at the east end 
of the Gardens; the mysterious “Open 
Sesame” cave, with doors some 16 feet high 
and mountainous terrain extending the 
width of the Gardens, at the west end; the 
Bagdad skyline; two giant 20-foot genies on 
opposite sides of the Gardens; about a hun- 
dred smaller genies scattered throughout ; 
huge, spotlighted letters on “Live Better 
Electrically” and “Housepower” high in the 
Gardens’ seats, stretching the length of the 
arena: signs, big and little; 140 booths to 
get set up; etc., etc., etc. 

Sure, there were plenty of things to be 
done, but an efficient display staff could do 
it. How much time to get set up? Two 
days! That’s right, just TWO DAYS to 
move in 140 booths with a myriad of electri- 
cal appliances and countless colorful dis- 
plays to show off the electrical wares; two 
days to raise into place the huge magic car- 
pet balloon, with the three huge figures and 
other props, lamps, vases, etc., typical of old 
Bagdad. This was the first time, inciden- 
tally, that this giant balloon had ever been 
used for an interior display. The balloon, 
created by Giant Balloon Parades, Newark, 
N. J., was designed for street parades, and 
it took a lot of persuading on the part of Ed 
Hodgetts before Joe Sonnenborn of the bal- 
loon company agreed to the “big exper- 
iment.” Joe and his assistant stayed in 
Cincinnati with the balloon during the en- 
tire show to make sure all went well — and 
it did! 

The display crew had to raise a tew 
“clouds” too. These were in the “sky” around 
the balloon to add to the illusion of height. 
One balloon featured the words, spelled 
out with light bulbs, “Electricity . .. Your 
Magic Carpet to Comfort.” This was the 
basic theme of the entire show. 

Raising the giant—and HEAVY — 20- 
foot genies took some doing, too. Each 
genie had flashing green eyes and a flash- 
ing red ruby ring, and was dressed in the 
colorful garb of the far east. These unusual 
display features looked out over the color- 
ful scene from opposite sides of the Gar- 
dens. 

Of course, the outside of the Gardens was 


decorated in Arabian Nights fashion, too. 
Arabian Nights characters rode a magic 
carpet on a huge 16-foot circle along the 
front wall, and a huge sign 60-feet long 
spelled out “ELECTRIC LIVING EXPO- 
SITION.” 

But the brightest outside feature of the 
Exposition was a gigantic 50 million candle- 
power flashtube, mounted on the Gardens 
root and beckoning to virtually every resi- 
dent of Cincinnati to “see the big show.” 
This flashtube, known as a “Speedlight,” is 
potent enough to light up the interiors of 
12,500 homes. Although the light could be 
seen at distances of up to 100 miles, it 
Hashed for only one-thousandth of a second, 
and was viewed without discomfort to the 
eyes. The powertul light flashed once every 
two seconds during the evening hours of the 
Exposition. 

The Electric Living Exposition was a 
“bright” show in every respect. One of the 
brightest spots was the “Avenue of Light.” 
All the lamp and lighting fixture exhibitors 
were grouped in this ultra-bright section — 
12 booths, 120 teet of brightness and beauty. 

Actually, the 1,001 electrical appliances 
and conveniences on display in the 140 
booths made the Arabian Nights pale by 
comparison ! Virtually every nationally- 
known manufacturer in the electrical field 
was represented. The show included TV 
sets, radios, hi-fi equipment; freezers, re- 
frigerators, washers, dryers, ironers, electric 
organs; shavers, blenders, mixers, toasters, 
fans; do-it-yourself equipment of all kinds. 
In fact, everything for the home, all dressed 
up in colorful and exotic surroundings. 

And visitors won. electrical 
prizes in the “Open Sesame” contest. Every 
15 minutes throughout the day a drawing of 
an appliance was projected on a screen be- 
tween the huge doors at the entrance to the 
“Open Sesame” cave. The picture showed 
an appliance, listed a brand name and num- 
ber; the contestant holding that number won 
the appliance shown. 270 small electrical 
items and nine major awards were given. 

Admission and parking for the electrical 
exposition were free. The Exposition com- 
mittee, headed by J. Reed Hartman, vice- 
president of The Cincinnati Gas & Electric 
Company, wisely decided that it is un-wise 
to make people pay to see a selling show. 
The result was a much higher quality crowd, 
and a crowd of “buyers,” not just lookers.” 

More than 81,000 people visited Cincin- 
nati Gardens to see the Electric Living 
i xposition of 1959. It was the biggest elec- 
trical show ever held in Cincinnati— and 
the most successful! 
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—A 100-foot Magic Carpet balloon floated above one end of Cincinnati Gardens during the recent 
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Electric Living Exposition of 1959 conducted by the Cincinnati Gas and Electric Company . . . Bottom | 


photo is a panoramic view of the Gardens before the crowds swarmed onto the floor 


... An idea 


of the immensity of the arena is indicated by the "Open Sesame" screen at far left, which measured 


15 feet in diameter and the letters spelling out ‘Electricity 


upper right were 6 feet high— 


Tape Repairs Damage 
To Chrome Surfaces 


Krom-Tape, chrome plating in_ selt-ad- 
hesive tape form, has recently been intro- 
duced to the national market by Ward 
International of Los Angeles. Krom-Tape 
was designed as an easy renewing or ex- 
tending medium for all chrome finishes. Ad- 
hesive backed, when applied according to the 
simple instructions enclosed with every roll, 


it 1s guaranteed not to peel, tade, weather 


or otherwise deteriorate tor a tull year 
from date of application. It is impervious 
to rust and corrosion even when immersed 
in salt water. This tape 1s available in 
widths from %4-inch to 3-inch trom your 
local dealer or by writing to Ward Inter- 
national, 2126 S. La Brea, Los Angeles 16. 


New Motors Offer 
17 Gear Ratios 


Standard distributor stock designs otf sub- 
fractional horsepower induction and = syn- 


chronous geared motors offer 17 gear ratios, 


each with output speeds from 300 RPM to 1 
RPM. Bulletin 1325 describes induction 
motors and Bulletin 1330 synchronous mo- 
tors. Available through industrial distribu- 
tors or direct from Merkle-Korff Gear Com- 
pany, 217 N. Morgan street, Chicago 7. 


SEPTEMBER, 1999 


Peter Pan Announces 
New Display Manager 

Peter Pan Foundations, Inc., 389 Fifth 
avenue, New York City, announces the ap- 
pointment of David Plehn to the position of 


— David Plehn — 


display manager. Mr. Plehn has been with 
the company since its inception. He former- 
ly serviced one of the firm’s New York 
City sales territories 


Magic Carpet to Comfort’ at 
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Any way you look at Duron, it’s smooth! This 
promises more versatility for you . . . more economy 
too, because DURON Hardboard’s two-sided smooth- 
ness makes both sides usable—and it doesn’t cost 
a penny more. Finish DURON any way you want— 
paint, enamel, silk screen, lacquer or wood grain, 
Score it for effects—both sides take any finish 


beautifully .. . quickly! 


And DuRON is tough! It can be laminated, sawed, 
routed, drilled or shaped . . . edges come surface- 
smooth without a lot of hand finishing. 

DuRON Hardboard has 1,001 different uses— 
that’s why so many leading fabricators (such as 


those listed below) say: 


DURON— when not just 
any hardboard will do... 


Accurate Fabricating 
Company, Inc. 
Statesville, No. Carolina 


Artyle Industries 

Eaton, Ohio 

Coast Hardboards, Inc, 
Whittier, California 
Cortland Industries, Inc. 
Chicago, Illinois 
Cortland Industries, Inc. 
Frankfort, Indiana 

E. Cecil Edwards Company 
Henderson, Kentucky 
Electrotrim, Inc. 
Winchester, Indiana 


Gennett Industrial Hardboards 
Asheville, No. Carolina 


Grand Rapids Fabricators 
Grand Rapids, Michigan 
Hardboard Fabricators Corp, 
Newark, New Jersey 


Huntingburg Fabricators 
Huntingburg, Indiana 


DURON Hardboard is available in regular, treated or per- 
forated panels, in many sizes and thicknesses. 
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FOR MORE 
INFORMATION— MAIL 
THIS COUPON TODAY! 







pioneering in ideas for industry 
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UNITED STATES GYPSUM 
300 West Adams St., Chicago 6, Illinois, Dept. DW-91 


RIGHT AWAY... 


0 Have your sales engineer contact me. 
[) Send mea sample of DURON Hardboard and additional information, 
0 1! am interested in DURON fabricated to my specifications. 


NAME 







TITLE 
COMPANY 
ADDRESS 


CITY 


DURON' 


HARDBOARD 


UNITED 
STATES 
GYPSUM 


M & M Manufacturing Company 
Newport, Michigan 


The MacKinney Company 
Dundee, Illinois 


Metro Fabricators Corp. 
Bronx, New York 


Midwest Manufacturing 
Company 
St. Louis, Missouri 


New England 
Hardboard Co., Inc. 
Worcester, Mass. 


Pasquier Panel Products, Inc. 
Sumner, Washington 


Southwest Hardboard 
Fabricators, Inc. 
Fort Worth, Texas 


Tiffin Enterprises, Inc, 
Tiffin, Ohio 


C. W. Young 
Manufacturing Corp. 
East Syracuse, New York 





STATE 











LOS ANGELES SALUTES ALASKA 


[Continued from page 25] 


feminine vacationers. They are enjoying 
themselves in different poses. All are dressed 
in tones of pink. 

Hot pink copy was stenciled on the win- 
dows. Besides the caption, was a clever 
sub-slogan, such as, “Take pink straight or 
mixed,” and “Take white spiced with pink.” 

The cosmetic known as “Straw Hat” was 
very definitely identified by Lee Platt, display 
director, at Robinson-Los Angeles. Covering 
the floor with a straw-appearing woven rug 
and the background with a mat of palm 
fronds tied with hemp left no doubt of 
the message being conveyed. 

Within this atmosphere, a mannequin in an 
attractive playsuit sat leisurely on the floor 
holding her straw hat. Straw triangle-shaped 
merchandisers applied to the back wall 
carried some of the products, and others, 
were placed at each end on the floor of the 
window. 

A large reader in the center, in amber 
lettering, carried the refreshing caption, 
“Tt’s country cool.” This was followed by 
added description. Orange-amber lighting 
further glorified the straw feeling. 

The comfort of present-day foundations com- 
pared with those of yesteryear was interest- 
ingly expressed at Hinshaw’s-Arcadia. Rus- 
sell Dohoo, display director, under the 
humorous caption, “Stay there freedom 
movement,’ used blow-ups of the Gibson 
Girls in action poses. ie., either carrying a 
placard or waving a flag. These originally 
were old photos of the New York Tribune. 
They had black backgrounds and red, white 
and blue coloring. These were inserted in 
very decorative brass frames and suspended 
from the ceiling by brass chains. 

In the center of them, a chicly attired 
mannequin in the latest design foundation, 
hose, bedroom slippers and negligee posed 
enticingly on a red, white and blue striped 
pedestal. Beside her, on a lower pedestal, 
a three-quarter form wore an added fashion. 

The tops of the window was swagged in 
red, white and blue bunting, and a large 
reader in the same colors was propped on 
the floor. 





St. Louis Display Guild 
Preparing Annual Program 


Members of the St. Louis Display Guild 
were contacted recently requesting their as- 
sistance and assurance of support for its 
1959-60 program, being planned by the of- 
ficers at special noon luncheon meetings each 
Wednesday. The first was held August 5, 
Harry Guest, president, disclosed. Included 
with the initial letter was a questionnaire 
asking opinions of members concerning last 
vears panel programs and series of guest 
speakers. 


Schultz Starts New 
Lighting Firm 

Edward Schultz has resigned from North- 
craft Lighting Corp. to form his own firm, 
Esco Lighting Co., Inc., Pearl River, N. Y. 
His firm will specialize in several unique 
lighting fixtures. Write for information. 
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Superior Fashion Colors - 





LOngacre 
4-8178 


Display Directors Love 


BUTLER 


Display Products 





Butler Stands for Service! 


CHARLES NELSON, Display Director, SNELLENBURGS, PHILADELPHIA and suburban stores says: 


‘Uniformity in all our display materials contributes 
greatly to the wonderful acceptance our windows re- 
ceive. We depend on Butler Seamless in all its 47 
fashion keyed colors because, roll after roll, it comes 
in the same consistent shades. We rely, equally, on 
the Butler distributor in our city for consistent, on time, 
day in and day out deliveries of Butler Seamless and 


the countless color-coordinated display novelties. 


Superior Service - Superior Rigidity - Superior Uniformity Super Sunfastness 


WRITE OR WIRE COLLECT FOR FREE SUNFAST SEAMLESS 
SWATCHBOOK AND CATALOG OF DISPLAY SPECIALTIES 
and name of your nearest Butler Distributor. 


BUTLER PAPER NEW YORK CORP. 
Room 703, The DISPLAY CENTER, New York 
400 Eighth Avenue, New York 1, New York 
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BLISS DISPLAY CORPORATION 


37-21 


Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


32nd 

















The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 


The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Please write for complete information. 


STREET e LONG ISLAND CITY 1, 
EXeter 2-3890 
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Harry W. (Buck) Weaver 
Died June 29 

Harry W. (Buck) Weaver, of Detroit, 
prominent in the display profession for 41 
years, died June 29, following a long illness. 
He was 62 years old. 

Mr. Weaver, who lived at 3450 Chicago 
blvd., was display director at Demery’s de- 
partment store in Detroit for the past 14 
vears. Prior to that, he had been display 


Harry W. (Buck) Weaver 


director at the F. G. Clayton Company, men’s 
clothing store for 19 years; J. Blacks & Sons, 
Birmingham, Ala.; John Mockett of Toledo, 
Ohio; and the Armstrong Clothing Company 
of Lincoln, Neb., where he commenced his 
career following training at the Koester 
School of Chicago. 

He was a past-president of the Detroit Dis- 
play Club and a past officer of the Interna- 
tional Association of Display Men. 

Active in his church, he was a member of 
Visitation Parish and _ past-president of its 
Holy Name Society and Ushers Club. 

Married for 41 years, he is survived by his 
wife, Christine: a son, Gerst: a daughter, 
Mrs. Ed (Peggy) Wurzer, Jr.; a brother, 
Wayland Weaver, and four grandchildren. 


Danish Modern Design Added 
To WLS Fixture Line 

Modern attractiveness, achieved by the 
smart, smooth line of Danish modern styling, 
has now been added to the efficiency of the 
open-selling fixture line, designed and _ pro- 
duced by W. L. Stensgaard and Associates, 
Chicago. Merchandise can be placed on both 
sides of the unit, doubling the amount of sell- 
ing space and merchandise that can be dis- 
played, stocked and offered for the customer 
self-selection. 

The fixture can be fitted with shelves of 
glass or brass plated expanded metal for the 
showing of housewares, toiletries, glassware, 
gifts, packaged merchandise, radios, ete., or 
with the WLS.  brass-plated interchangeable 
merchandise baskets to fit most any type of 
merchandise including shirts, linens, under- 
wear, hose, jewelry, belts, ete. 

Optional is a special fixture that brings light 
close to the merchandise, instead of from the 
ceiling 15 or 20 feet away. It also eliminates 
the possibility of people casting their shadow 
on the merchandise. Operating with a single 
or double 150-watt fluorescent lamp, it insures 
excellent lighting at minimum cost. 
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SHIPSTADS 
& JOHNSON 


Thank you, Messrs. Shipstad and Johnson, 
for using Krylon so extensively in the 
ice Follies each season 


Krylon Spray Enamels and Protective 
Coatings are standard equipment for 
leading display men and artists. 


KRYLON, INC., NORRISTOWN, PA. 


FOR THE 
PROFESSIONAL 
TOUCH 


Krylon Glowing Fluorescent Spray Paints 
in 6 brilliant fluorescent colors: green, 
lemon yellow, cerise, sunset gold, yellow 
orange, red orange. Add dazzle, excite- 
ment, the special sparkle of color that 
glows in daylight to all your display work— 
posters, banners, exhibits, stencils, stream- 
ers, show booths. Use on paper, wood, 
glass, styrofoam. DRY IN MINUTES. 


OTHER STANDARD TOOLS 
OF THE DISPLAY TRADE... 


1. SPRAY ENAMELS .. . 22 colors for touch-up 
and design wherever you would use paint. 
DRY IN MINUTES. 











2. CRYSTAL-CLEAR ... To permanently protect 
artwork, drawings, photographs, models, 
graphs and charts. 


3. WORKABLE FIXATIF . . . Fixes pencil, char- 
coal, pastel, crayon, chalk. Dries fast .. . 
dries odorless . . . easy to work over. 


IF YOU PRIZE IT... 
KRYLON-IZE IT! 


Advt. No. 84—71/2 x 5—Display World—Sept., Oct., Nov., 1959 
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F SILVER GLASS TINSEL’ 


Unmatched for Fake hel) economical ...nothing, but nothing, 

can match the sparkle of Potters Silver Glass Tinsel i in silver or in your choice of colors. 
For longer lasting brilliance, silver is available in tarnish-resistant grades. 

And, for displays that glow in the dark, ask about Potters Reflective Spheres. 


Available from your jobber, or write for samples and name of nearest jobber 


THE JONEL COMPANY, Carlstadt, N. J. 
awholly owned subsidiary of POTTERS BROS. INC. 





—Encircled by a frame of small colored lights 
is this fairy tale setting for elaborate gowns, the 
display work of William Christiansen for A. B. 
Holmblom's, Gothenburg, Sweden .. . The prince 
in the center is covered with fabric over plaster 
of paris ... Trees are made with spun fiber glass 
on branches . . . Characteristic emphasis is 
achieved by sharply focused spotlights— 
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—Small gift items such as these watches and 
clocks were placed on small shelves inside cut- 
out tree ornaments in the windows of Waldemar 
Werner for Kaufhof A.G., Cologne, Germany 
— The rather ornate gathered taffeta back- 
ground is in contrast to the usual German dis- 
plays, but is, in this case, a proper setting ... 
Ornaments are white . . . Other clocks and 
watches are arranged on the floor and display- 
ers in attractive cohesive groupings— 
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—Simulated stained glass windows are always 
effective attention-getters and their versatility 
is unlimited, as evidenced by these constructed 
by Geny Lichtensteiger for Truns A.G., Zurich, 
Switzerland . . . The back partition consists of 
mobile wooden frames placed slantwise from top 
to bottom and screened with white plastic ma- 
terial. In the squares left open, bordered by a 
flat gold frame, are pictures of the Christmas 
story in Bethlehem, painted on glass plates with 
transparent colors, which were lighted from be- 
hind . . . Floor is covered with purple felt 
At the sides were ladder-like cut-out panels 
that added to the depth illusion— 
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Soft colors ... new eye appeal . . . new 
effectiveness . . . accenting the creations of 
display directors who’ve discovered the 
versatility of SARGENT DISPLAY FINISH. 
A wide selection of fast-drying, velvety 
shades . . . compatible with all display 
materials . .. proven durability in all 

window and interior applications . . . 
outstanding qualities that make SARGENT 
DISPLAY FINISH the fastest growing basic 


implement of the display artist’s trade. 
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We will gladly supply the name of your 
nearest source. 





Some Distributorships Available 


the Sargent-Gerke Co. 


Nationa y famous Sargent Pa 








For Mannequin 


WIGS 
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Mannequin Repairs . . . Rentals 


RECONDITIONED 
MANNEQUINS 


LADIES ... CHILDREN'S ... MEN 


Hundreds to aici from... COMPLETELY 
REFINISHED ... LOOK ABSOLUTELY 
NEW! A terrific money saver! 


Write for Catalog 








‘110 W. 30th Street, New York 1, N. Y. 
Pp PEnn 6-3808 
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Create Spectacular 
Floral Displays 
with “POLY-FOL” 


Poly-Fol lifelike polyethylene plastic 
foliage will give your displays that 
magic ‘natural appearance. 
















Poly-Fol is pliable, non-com- 
bustible, waterproof; resists 
fading, dust and heat. Folli- 
age and colors are so life- 
like since they are 
molded and matched 
from the living leaf. 


“S Distributor Inquiries Invited 


Over 35 foliage styles and special planting arrangements are available. 
Write for new catalog and prices. 


STANLEY BERNSTEIN, 101 E. 169 St., N.Y. 52, N.Y. LUdlow 8-7771 








Neatness Tops List 
Ot Display Criteria 


Simplicity and sales appeal come next as standards set by 
young display director for Sater's, Evansville, Ind. . . . Knowl- 


edge of carpentry essential... Travel is self-improvement course 
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SUCCESSFUL window display should 
A x neat, simple and appealing to the 

person that would ordinarily buy the 
merchandise displayed. Those criteria are 
behind the work of Bob Cissell, 29-year-old 
display director of Sater’s two stores in 
Evansville, Ind. 

He and one assistant handle the nine 
large windows of both stores and the down- 
town store’s interior. Interior of the subur- 
ban store is accomplished by an employe of 
that store on part time basis. The down- 
town store consists of tour floors: Two 
floors are men’s wear, one is ladies’ ready- 
to-wear and one floor is boys’ wear. The 
smaller surburban store also carries these 
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three categories, emphasizing men’s clothing. 

Of the criteria mentioned for a successful 
display, Mr. Cissell chooses neatness as the 
most inmportant. “As far as I am con- 
cerned, you could spend any amount of 
money on a window and it would be a total 
loss unless you kept it very clean and neat,” 
he claims. 

“Simplicity is also high on my list,” says 
Mr. Cissell. “I feel a background should 
be just that, and rarely should it take 
precedence over the merchandise. Back- 
grounds are everywhere, all you have to do 
is look around you.” 

An example of this is the jacket window 
(top right, opposite page). ‘The stools were 
used in our display department to sit on 
while working on various props, so we just 
sanded and painted and there was our win- 
dow.” The card reads: ‘Tumbling into 
Spring With a Jacket from Sater’s.’ 

An example of how a window should be 
directed to a particular buying group is 
the display of Damon ties (top left, opposite 
page). “Being rather expensive neckwear, 
I tried to show it on a level that would be 
appreciated by the professional man, who 
normally buys that price tie.” This display 
won the Gold Medal for that category in the 
1958 International Display Contest. 

Notice that all his displays utilize floor- 
mounted bullet-spots as well as top-front 
directional floods. Properly coordinated this 
arrangement is very effective at concen- 
trating attention on the merchandise and 
keeping the props in a subordinate role. 

The shirt display (left center, opposite 
page) won the Silver Medal in DISPLAY 
WORLD’s 1958 contest. It shows the neatly 
formed shirts against a white formal gate 
and fence. Height interest is gained by the 
gnarled manzanita branches. 

Another Valentine’s display (right center, 
opposite page) uses doily-fringed cut-out 
hearts containing shirts on  hanger-type 
forms. Three identical arrangements of 
shirts, hosiery, shoes and leather goods on 
heart bases support the three cut-outs. 

The baggage truck (bottom left, opposite 
page) was borrowed from the railroad to 
emphasize an entirely new dress shirt on 
the market. 

At graduation time Mr. Cissell attached 
gift items to the traditional “mortar boards” 
and suspended the arrangements so that the 
smaller items were at eye-level to receive 
maximum attention. Other groupings on the 
window floor moored the display to the 
ground and were given accent treatment 
with spotlights. 

Mr. Cissell and his assistant make a 
vast majority of display props in their de- 
partment, calling upon extensive working 
knowledge of carpentry. “This is important 
to the displayman,” he says, “not only from 
a budget standpoint but also to enable him 
to make an item not available in a manu- 
facturer’s line.” 

Mr. Cissell believes that travel is the 
best self-improvement course for young dis- 
playmen, for “by seeing other displaymen’s 
work you can find a new approach to your 
own problems.” He has visited 17 states and 
traveled throughout Europe while stationed 
in Italy with the Army. We can say he has 
traveled a long way during the past five 
years, and we mean achievement, not miles. 
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annequin Art School 


509 MAHONING AVENUE — YOUNGSTOWN 2, OHIO 


Visual-Aid Mannequin Art Course 
813 Articles 
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Comprise A 104 Lesson Course 
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| Student's Preface Booklet 

104 General Text Booklets 

104 Lesson Assignment Booklets 

104 Supplementary Series, 1000 Pictures 
500 Visual-Aid Series, 5000 Pictures 
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A Complete 
104 Lesson 
Course 
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SHOW CARD AND POSTER MACHINE 


Ae Feat? | SPEED----SIMPLICITY 
=" LOW OPERATING COST----LONG LIFE 


MODEL “MU "coc! ms semen f/ 


With new “Magnetic” type 





J 


- 







lock up. Greatest advance- ? 
ment in sign machines within 7 
last 25 years. SPEEDS UP They‘re Reversible 


OPERATION” and provides 
complete flexibility of type 
arrangement. 


$92 










MODEL "B" —s 

A medium priced sign ma- ee => aRNN} 
chine using rubber type. Pro- i edith monet 
duces high quality signs at] —_ oe B5 Be cet em 2 oe 

Many national chains have q : ce 

from 50 to 500 or more Sign- > 


press machines in use. oe "a | | 
MODEL M-1422 — 14 x 22 — Patents applied for 
MADE IN THREE SIZES ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. — BOX 1-44, ADRIAN, MICH. 
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EXCITING 
PATTERNS... 


———_— 
———— 


(Continued from page 14) 
individually and through the National Association 
of Display Industries and Point-of-Purchase 
Advertising Institute, should concentrate upon 
selling these firms on the value of increased 
emphasis upon display as a means of increasing 
sales volume of their products. 

You can bet that the associations 
representing the sign, radio, television and 
general advertising industries are aware of this 
inevitable reduction or elimination of 
cooperative advertising, and they will be 
clamoring to be first in line at the national 
manufacturer's door to tell their story. Don't 
let display become the caboose --or miss the train 


IN 18 SUN-RESISTANT = <2*:re2v- 


At least one major advertising agency is 
COLORS! doing something about the need for better 
Wa You can always get coordination of national and local advertising 
color brightness and uniformity media with the point-of-purchase. Jack 
when you use Win-Do-Dec and Scheckowitz, display manager for Sales 
Win-Do-Wave. More than that, ; or 
both eye-appealing patterns are Communication, Inc., affiliate of McCann—— 
perfect for air-brushing ... and Erickson, says that what they pian to do is 
come in these 18 sun-resistant "integrate national media with point-of-purchase 
colors: and, in so doing, enable the client to get the 
full potential out of every medium he uses." If 
e ORANGE e APPLE GREEN more agencies learn the value of coordinated 
© POWDER BLUE e PEACH efforts, there will be fewer instances of where 
billboards, counter displays and radio, 
e ORCHID e LIGHT YELLOW television and publications have three separate 
e NILE GREEN ° PINK Simultaneous sales campaigns for the same product 
but using different slogans, approaches and 
e ANTIQUE IVORY AZURE BLUE illustrations amounting to unpremeditated 


e NATIONAL BLUE e CANARY YELLOW, Confusion of the consumer. 
| several p-o-p display designers and 
e NATIONAL RED DARK GREEN | manufacturers have been uneasy about this move, 
e WHITE e BROWN saying that it is an attempt to usurp their 
rights as free agents with the manufacturers. 
e BLACK e PURPLE Time will prove to the contrary. 
SPECIAL COLORS MADE TO ORDER A word of caution... With the sweet sounding 
| promises of the "sizzling, spectacular, 
See for yourself! _ sensational, etc., 60's" lulling everyone into 
an optimistic dream of future prosperity, some 
Send ferthess |. gloomy scoundrel of a pessimist is going to come 
reresang wae, along and squeeze his fortune out of the last 
) | four months of 1959, 
Cordially yours, 
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St.Regis Fa and. <A 


2210 So. Union Ave., Chicago 16, ~~ 
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CHICAGO GREETS ROYAL VISITORS 


[Continued from page 19] 


brown beige and gray suits and coats were 
displayed on mannequins amid off-white 
walls and floor and gray-brown painted-on 
stonework. Brown and gray luggage matched 
the fashions. 

“Fall Bridal Portrait,” 
rector Joe Kreis’ flowing script title for 
a series of three Saks Fifth Avenue windows 
featuring antique-tone fall bridal outfits. 
In the window illustrated two mannequins 
displayed the fashions. The others 
single-mannequin windows. <A Provincial 
folding covered with antique white 
moire trimmed in gold. It formed a 
fitting background for the mannequins. The 
bride’s gown was beige-white. The brides- 
maid’s street-length outfit was deep beige. 
A candelabrum contained and fall 
fruits in beige tones. It was placed on the 


was Display Dzi- 


were 


screen 
Was 


roses 


leit with the sign at its base. 

Mr. Kreis, who is assisted by his wife 
and Bob Newey, used amber and yellow 
lighting on the screen and prop; pink, blue 


and white lighting on the merchandise. 
“Make the transition in Our Delightful 
Summer-into-Fall Dark Fashions,” was Dis- 
play Director Jack title for a 
series of five fashion promotions. The black 
and white setting consisted of four 1%-inch 
thick hanging white panels with black edges 
and gold tassels set across the window. The 
leftmost panel was back close to the rear 


7 yo hie sse’s 


wall. Each panel to the right was set a 
little closer to the front. Between two of 
the staggered panels another panel held 


from the Tran- 
gloves, handbags and 
displayed on a_ stand 


a black-and-white woodcut 
sition Period. Hats, 
an umbrella were 
below the woodcut. 

Mr. Boghosse added a portrait of Queen 
Elizabeth to each of his windows before 
and during her visit to Chicago. 





New Mayfair Mannequins 
Featured by Darling 

A new series of Mayfair all-plastic Misses 
and Junior Miss Mannequins is featured 
in a new brochure offered by the L. A. 
Darling Company, Bronson, Mich. The new 
series includes 10 Misses and 6 Junior Miss 


figures, all with natural looking coiffures 
of rayon fibers, all-plastic bodies and re- 
movable rubber hands that wear gloves. 


Facial features are hand painted on a 
natural fleshtone finish and the figures are 
styled to accent the latest fashions Choice 
of metal or glass bases. Write for Mayfair 
Mannequin brochure No. 445. 
New Display Firm 
At Fort Worth 

Organization otf a new company 
Displaco, Inc., has been announced by Tom 
Collins and Robert Ingle, owners. The new 
organization is located at 2724 Tillar street 
in Fort Worth, and specializes in designing, 
producing and maintaining advertising dis- 
plays. The firm’s products teature silk screen 
process printed counter displays, floor mer- 
chandising programs, animated and motion 
displays in plastic, wood and cardboard. 
The firm’s show card service supplies ban- 
ners, window streamers, special event cards, 
and cut-out letters of any size or material. 


called 
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36 MODELS— 
80 STAPLE SIZES. 
plus handy Hansen Vest- Kit 
below) for greater 
convenience 


<4j 








Good design and construction in all Hansen 
Tackers give them a well balanced “feel” in 
every application. Saves you lots of time, too 

_ as they'll zip througn any job with no delay, 
no wasted staples. Always ask for Hansen... 


the very best in Tackers. 


WRITE today for free literature. 


A.L. HANSEN MFG. CO. 


504] 
CHICAGO 40, 


RAVENSWOOD AVENUE 
ILLINOIS 

















ESSENTIAL DISPLAY PARTS Hee 


WE INVITE YOUR Pp yey TO HIGHER 
ND DISPLAY APPEAL 

UNUSUAL PIECES 

—STEEL—GLASS AND CRYSTAL PARTS. 


THOUSANDS OF 


IN BRASS—PLASTIC 


You can increase 


your display impact through your own ingenuity and our 


No. 8 catalog on display fixture 
parts—it's yours on request—send 
for it now! 


NON TOXIC © QUICK DRYING | 
“SPRAY-PAINT” 
a= “The Brushless Paint’ 


16 Oz. King 
Size 


7 
Velvet Soft 
COLORS 

Seddie Tan 
Lemon Lime 
Newport Biue 
Gay Pink 
Oasis Green 
Cloud Grey 
Trinidad Cere! 


PLUS— 
Wrought 
Iron 
Black 
and 
White! 





IO TTIES BROS. CO. 


2333 N MASCHER ST 
PHILA 33 





CREATIVITY 





















3055 RIVER ROAD 


~ 





FLASHERS 


Since 1900 


Force Attention, Increase Advertising Value 


REZELERS 
® ELECTRIC COMPANY 


RIVER GROVE, ILL. 








Got ... inte 


DEPENDABLE 


Motion 


McMahan 
ROTATING UNITS 
Don‘t Break Down 


@ BRUSH & SLIP 
RING CONTACT 

@ HEAVY THRUST 
BALL BEARINGS 

@ HEAVY DUTY 
CONSTRUCTION 


Because 


STRONG, SILENT 

Now you can employ the multiple 
attention values of motion in your 
displays without fear of fouling, 
howling or malfunction. This new 
McMahan Motion Unit is a smooth 
working precision machine with de- 
pendability and permanence built 
in. You'll find the same depend- 
ability in McMahan turntables. If 
“revolver” service has made you 
nervous—move to McMahan motion 
and relax. 


693 RAYMOND AVENUE «+ ST. PAUL 4. MINNESOTA 











TOX-SHAD 


SHORT WHILE AGO, a gaze-tocus- 
Aine sign was seen in a window of a 

store noted for eye-catching displays 
of its merchandise. The window, showing 
the usual handsome collections of home 
decorations found in the shop of W. J. 
Sloane, New York City, world famous for its 
home furnishings, called attention to an 
annual event. 

Highlighting the words “Winter Sale,” 
which were suspended from the top of the 
window, (see photo inset) was what seemed 
to be a pane of frosted glass. The glass, 
however, was not frosted. It was an ordi- 
nary clear pane, but adhering to its back 
was a remarkable vinyl plastic substance 
which helped to carry out the seasonal 
theme. 

The creation of effective window and in- 
terior displays which sell merchandise is a 
demanding task requiring a constant search 
for new materials to be utilized. Ideally, 
these materials should have an_ inherent 
dramatic quality, be adaptable for a variety 
of functions and applications, be durable 
and reusable, and allow for facility in set- 
ting-up and dismantling. 

Such a product is the one used in the 
Sloane display, on the market a short while, 
awaiting a creative mind to explore and ex- 
periment with its almost unlimited possi- 
bilities in the field of store display. 

One of the first creative minds to see the 
diversified applications of such a material 
in this field was Louis Villela, director of 
display at the store. His use of this plastic 
sheeting, called Tox-Shade, manufactured by 
Toch Brothers of Elm Park, Staten Island, 
N. Y., heralds a new frontier for this prod- 
uct to conquer. 


Since its introduction, Tox-Shade has 





...Vinyl Sheeting 
Adheres to Glass 


New York City displayman 
adapts new plastic to win- 
dow backgrounds, framing, 
signs .. . Other experiments 
underway . . . Comes in 
several transparent, trans- 
lucent and opaque colors 


factories, greenhouses, 
schools and other buildings to reduce the 
glare and heat of light entering through 
windows. This versatile material, available 
in several attractive transparent, translucent 
and opaque colors, found an eager reception 
for this purpose because of its basic nature. 

It is easily applied, without adhesive, by 
pressing its polished side against a wet 
glass and then squeegeeing out the excess 
moisture. It will stay in place as long as 


been employed in 


—Tox-Shade has been used as the background 
for this patio scene, shown above .. . With 
ceiling spotlights in view in front of the sheet- 
ing, and with floor spotlights behind the sheet- 
ing, out of view of customers, the effect is 
that of looking off into the distance, with the 
lower horizon being brighter, and fading into 
a darker sky towards the top, suggesting dis- 
tance ... The "Winter Sale" sign, photo inset, 
is really nothing more than a completely clear 
pane of glass, with raised brass letters pasted 
to it . . . to give the effect of frosting, Tox- 
Shade was applied to the back of the pane 
. .. Application is done simply by wetting the 
surface of glass and squeegeeing the plastic 
sheeting against it . . . no adhesive is needed. 
and removal can be done easily by simply 
prying up one corner of the plastic, and then 
stripping it of — 


DISPLAY WORLD 













desired, yet can be stripped off quickly atter 
prying up a corner. It can be washed on or 
off the surface to which it is attached. It is 
non-reacting with moisture, molds, mildew, 
oils, greases, alcohols and many chemicals, 
and it is strongly resistant to tearing, abra- 
sion, scuffing, creasing and cracking. Tox- 
Shade may also be stored compactly to be 
re-used at a later time when a rinse in warm 
water will restore its adhesive properties. 

range of Tox-Shade, Mr. Vil- 
lela teels, makes it lend itself quite naturally 
to background 


The color 


and mood-setting functions. 
from transparent olive green and 
blue, white and green to opaque black, the 
colors, singly or in 


Ranging 


combinations, can be 
used to achieve startling results in a varie- 
ty of wavs. 

Applying the vinyl sheeting as he did, Mr. 
Villela has become rather excited about the 
possibilities of using Tox-Shade in several 
other arrangements and for other purposes. 
Pointing to a latticed 
viewed about the different applications of 
the product, he enthusiastically envisioned 
it as it would look with a backing of the 
material. An arrangement of several lat- 
ticed screens backed in this manner would 
provide a provocative backdrop to draw the 
attention of prospective customers. Vary- 
ing this idea, several panes of glass covered 
with Tox-Shade could be positioned at dif- 
ferent or suspended trom various 
heights to provide a simple but bold and ele- 
gant effect. Note how it was used in the 
background of the display shown. 


screen when inter- 


angles 


Mr. Villela also pointed out another in- 
teresting aspect of Tox-Shade when he dis- 
cussed its adaptability for foregrounds. 
Kraming windows with this material can be 
as simple or as complex as the mind can 
conceive. Simple strips or cut-out designs 
could border a window, but so could more 
elaborate arrangements of the material 
which make a window as vivid and exciting 
three-dimensional the 
The material can ordered from. the 
factory ready-cut to specifications to fit in- 
dividual panes or panels, but it can also be 
ordered, as Mr. Villela did, in roll form to 
be cut into various shapes and designs by 
the user. Working with a substance as 
easily adhesive as Tox-Shade, and with com- 
plete treedom of design, many dramatic 
scenes may devised in much the same 
way as children apply Colorforms to produce 
interesting and artistic patterns. Black Tox 
Shade can be used to delineate shapes or 


as movies on screen. 


be 


be 


objects or to emphasize whatever needs 
greater stress. 
Mr. Villela plans to continue experimenting 


with this material in his displays as well as 
exploring possibilities for silk-screened signs 
and cut-out 
tions. 


letters for other sign applica 


Rosenberg Promoted 
By Abraham & Straus 


John Rosenberg has been appointed director 
of displays for Abraham & Straus, Brooklyn, 
and the three branches 1n 
Garden City and Hempstead. 


store's Babylon, 
The announce- 
ment was made by William Tobey, vice-presi- 
dent and sales Arthur 
Werback has manager 


promotion manager. 


been named display 


and Eugene Jarecki, assistant display manager. | 
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Nobody ... but nobody... 
sells like Santa! Set the 
mood for holiday buying! 
Fill your customers with the 
spending spirit. Use these 
authentic Santa Claus outfits 
in your window displays and 
on sales floors . . . on your 
Salesmen and mannequins. 


Collegeville... 


CELEBRATING 


50 YEARS OF LEADERSHIP 


Complete Santa Claus Outfits for Store Use 


Durable, rich looking corduroy. 
Leatherette belt, imitation boots. 
Nylon wig and beard set, washable, 
flame proof. No. 1406 


DeLuxe red velour and white plush 
trim. Patent leatherette belt, boots. 
Nylon and dynel permanently waved 
wig and beard set can be cleaned, 
washed, combed. Non-inflammable. 


No. 2297 $43 


Finest quality outfit! Super deluxe 
model: velveteen, soft white plush 
trim, patent leatherette belt and 
boots. Blend of Yak hair, nylon and 
dynel, permanently waved wig and 
beard set, most natural appearance, 
can be cleaned, washed, combed. 
Non-inflammable. No. 2598 $57 


Separate wig and beard sets 

or Santa Claus suits available 
Write for fully descriptive 
illustrated catalog. 


Immediate delivery guaranteed. 
Complete line of 

advertising banners and 

flags to your specifications. 





_ . .Flag and Manufacturing Co., Collegeville, Pennsylvania 
New York City: 200 Fifth Avenue, W. F. Wimmer, Manager 


Philadelphia, Pennsylvania: 716 Chestnut Street 

















Don't be a DRY DECORATOR! 
PRESCOTT 
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WATERFALLS 


Add Sales Appeal 


The beauty and interest of rippling water 
is always a traffic stopper. Versatile Pres- 
cott Waterfall lends itself to a wide variety 
of decorator themes. Add a new dimension 
to your displays with the Prescott Waterfall. 
Quality lightweight construction, easily as- 
sembled and moved. 


Complete Self-Contained Unit 
18'', 24", 30" fiber glass bowl, stand, pump, 
fittings and plastic tubing. 


No Plumbing — Operates on 110 
Volt Standard Current 


Display Equipment Distributors write or phone for further information. 


Manufactured by: GEO. M. PRESCOTT Co. 


825 S. Fremont Ave., Alhambra, California — CUmberland 3-6543 
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FREE 





Let 


log on 
boards. 


Store Directory & 
Bulletin Boards for 
Better Selling! 


an 


folder 


ACME BULLETIN COMPANY 


37 EAST 12th STREET e NEW YORK CITY 3 


Acme 
impulse buying with its depoart- 
mental listings and your 
tisements. Write today for Acme's 
"Selling Through 
Suggestion, and the latest cato- 
directories 


boord create 


odver- 


ond bulletin 
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NATURAL PREPARED 
FOLIAGES , WOOD 


TROPICAL 
ACCESSORIES 


+ CALIFORNIA 
¢ FLORIDA 
¢ PHILIPPINES 


AVAILABLE AT YOUR 
DISPLAY SUPPLY HOUSE 


Benson Company 


202 E. Pacific Coast Hwy. 














AVICADDY 


NO LIFTING—Single-Unit Caddy 
EASY, FAST—Four-Unit Caddy 


LADISO 


MANIKINS, INC. 


NEW YORK — 152 West 25th Street 
CHICAGO — — 11 South Desplaines 
DALLAS — — — 3007 Canton Street 





America's largest Manikin Refinishers 
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15,000 persons attend Myer 

Emporium fashion show to 

see spring-into-summer  im- 

ports worn by attractive Ger- 
man models 


LIN FASHION SHOW which 
at the Myer 
\ustralia, 


Emporium, 
July of last 
acclaimed as one ot the 


lbourne, 
most 

and exciting overseas high tash- 
collections ever shown in this country. 


nariicular interest, because 


medium of this show 


It was ot 
the house 
ot Staebe-Seger in Berlin proclaimed to the 


through the 


world how rapid 


strides since the war that German tashions 


they have made such 


are now recognized as among the top six in 
the world. 

The collection Australia by 
the Myer conjunction with 
Woman's Day which ts one ot our largest 


brought to 
Emporium = in 
women s 


magazines, comprised 90 


embracing the full 


weekly 
garments, range of a 
woman’s wardrobe: Casual wear, afternoon, 
cocktail and concluding with extremely 
beautiful evening gowns. 

Five models flew direct trom Germany tor 
They were Sigrid Mehling, 
Rosemarie Hirschberger, Henrietta Karstans, 
Ruth Beyreuther and Cristina 
the designs they modeled were spring int 
summer 1958. With the re- 
versal ot seasons tor the Southern 


phere, this tor July 


this showing. 
Langer, and 


collection ot 
Hemis- 
14-23. 
arrived in 
Department ot 


was scheduled 


Three weeks before the girls 


Melbourne the Adverttsine 








Fashions 


the Myer Emporium launched its campaign 
to make the city German-Show conscious. 
Large advertisements appeared in the daily 
press, both morning and evening, extensive 
radio time was taken on the leading com- 
mercial stations and personalities connected 
with the show, such as Miss Elsa Hildreth, 
buyer for the exclusive Model Salon at the 
Myer Emporium, was interviewed on radio 
and television stations, as she had previously 
gone abroad and helped choose both the 
garments and the girls at the House of 
Staebe-Seger in Germany. 


The presentation of an overseas tashion 
show by the Myer Emporium always creates 
great interest throughout the city, not only 
among women, but also with the general 
public, as not only are the clothes exciting 
to see, but the models have the glamor of 
movie stars in the eyes of the Australian 
public. 


The fashion shows are held in the Myer 
Mural Hall and during the two weeks 
season when there are atternoon and evening 
shows a total of approximately 15,000 people 
attend. 

The premiere of the shows is a gala 
night when an eight-course meal 1s served 
to 600 guests with cocktails and_ hors 
d'oeuvres betorehand. This opening 1s re- 
garded as one otf the social events ot the 
year in the city of Melbourne and _ the 
luxurious dressing of the women guests 
often rivals the glorious creations modeled 
on the catwalk. 

The Mural Hall is 56 feet by 125 teet and 
the decor for the gala night of the Berlin 
Fashion show was truly beautiful. The stage 
setting and backdrop presented a delightful 
scene of early spring in Germany with tiny 
red rosebuds tied onto slim, silver birches. 


’ 


he catwalk, which runs right down the 
center of the hall, was covered in white to 
give the illusion of freshly tallen snow. 
This was the first time in the history of the 
Myer Emporium, that a white catwalk has 
been used. To break the line of the model's 
promenade and to give the models the op- 
portunity to turn gracetully at a_e given 
point, halfway up the catwalk was a small 
circular garden seat setting, the latticed seat 
was painted dead white and trom the center 
ot the circular seat rose three slim, silver 
birches once more, to carry on the theme 
trom the stage setting 

Some of the main Bourke street windows 
ot the Myer Emporium were devoted to high 
tashion displays, teaturing some of the de 
signs to be shown in the parade as well 
as large glossy photographs ot the models 
themselves. The decor of the silver birches 
garnished with rosebuds was continued 
throughout. 

The advertising department and the dis- 
play group work in close coordination on 
all big shows to ensure that through the 
medium of advertising and display the theme 
of the show 1s carried on right throughout 
the store. Frederick A. Asmussen is display 
director. 
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V.1.P. HEAD 


Plastic HEADS and slip-on HANDS are fade-proof, washable . will 
not break or crack . . . lasts indefinitely. Use flexible HANDS to 
replace broken manikin hands .. . just slip them on. 


Action ARMS are made of wood and brass with 2-way bullet swivels 
that turn to 180° and 360°. Easily attached to most forms. 


UNCONDITIONALLY GUARANTEED 


Over 100 dealers to serve you... or order direct 





PRICE LIST 


Modern HEAD and V.!.P. HEAD 





Fiesh and 8 colors $5.95 ea 

Gold, Copper $6.95 ea 
Slip-on HANDS 

Flesh and 8 colors $5.95 pr. 

Gold, Copper $6.95 pr. 
Action ARMS $8.95 pr. 





Prices slightiy higher on west coast and Canada. 


WINDOWS are the EYES of Your 
STORE... Attract EYES to Them! 


ATTRACTION plus ACTION! 


The economical way to convert SUIT and SHIRT forms 
into the “ALIVE LOOK." 


HEADS and HANDS will put "LIFE" into any garment 
. create a manikin effect .. . attract more atten- 

tion . . . make 

garments look hee 

better. 


ARMS provide 
"ACTION"... 
allow garments 
to hang smooth- 
ly and naturally 
without pinning 
down or pad- 
ding... even 
on old out- 
moded forms. 




























COLORS: 


Fiesh, White, oe o 
Biack, Grey, , : 

Yellow, Red, Rust MODERN HEAD 
Green, Biue. Monocle included 


DISPLAY AIDS CO. 


18115 MIDDLEBELT RD., LIVONIA, MICHIGAN 


e 





wb MM 


COUNTER DISPLAY STANDS 


No. 667— Adjustable Easels—Aluminum, 2” high, for small No. 650—All Purpose Display Easel—Covered in resilient 





hard-to-display items $2.25 Doz. white plastic, 4° high $2.40 Doz 
No. 710—Plate Stand—Nickel plated, 3” high, display any No. 655—Larger version of All Purpose Display Easel 

shape plate securely $1.68 Doz. white plastic covered, 6 high $4.20 Doz 
No. 711—Same as No. 710 finished in brass (not shown). No. 700-—-Plate and Tray Stand—Holds plates or trays 


$2.10 Doz. 6 to 18 . brass finish $2.70 Doz 
Jobbers Inquiries Invited 


ROBERTS COLONIAL HOUSE, INC. © 300 EAST 152nd STREET ® HARVEY, ILLINOIS 



























LUMB 













From a 1” x 2” furring strip 
toa 12” x 12” Timber. 





Celotex 


Mouldings 


Upson Board 








Masonite Cut to your specifications by one of New York’s 


LARGEST and most DIVERSIFIED Lumber Companies. 


H 
— TULNGY uct. 


17 Ridgewood Place Brooklyn 27, N. Y. 


There are more Special Items in this MODERN Lumber Yard than in any other in New York 















FAST SERVICE e 


GLenmore 5-414] 
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NEW YORK INGENUITY RANGES Franklin Simon's frontage on Fifth avenue 
FROM SUNTAN TO SNOWMAN was given over to four Liles-designed windows 
i" ; built around “Deep-country colors and urbane 
[Continued from page 23] silhouettes’ — transitional outfits in olives, 
public sympatico to “Magnifico! all the most mustards and browns. The mannequins stood 
beautiful wool sweaters — Post-Marked Italy” inside picture frame panels that were covered 
in the corner window on West 38th street. with seamless paper to pick up the colors of 
To accomplish this he placed the merchandise the clothes. Framed portrait sketches by a 
and the ordinary shipping cartons in a spilling- local artist, Joseph Eula, hung on panels be- 
out arrangement on a coral composition board hind the mannequins. The “deep-country’ 
ramp against a background of coral seamless feeling was further accentuated by high-backed 
paper. The ramp, cartons and the three coral meeting house chairs belonging to Mr. Eula 
dressmaker dummies at the top of the ramp and by an interesting assortment of bottles, 
were stenciled with the word “ITALY” in jars, soup tureens, bean pots and the like 
lilac, coffee brown, coral and beige letters from Mr. Sweeney’s private collection of 
that measured approximately 4 inches in Early Americana. 
height. The cartons were of the same colors, lf you should be walking past Tiffany’s in 
the overall color scheme either picking up or the winter, your chances are pretty good of 
complementing the colors of the sweaters. being warmed by the sight of lush tropical 
Lighting was supplied by 150-watt clear scenes in the windows. If, on the other hand, 
spots with a few blue filters. you pass Tiffany’s windows during the heat 


THE DISPLAY PARADE No24A. by Gout 


“\S MARRIED, TWO SONS 


: Your Displays 
SELL MORE NAE.RE Duis woes, 


EGE | 
Color attracts customer attention . . MOMETOWN PROENIK AeiZoNA 
Enhances displays and helps to sell more 
merchandise! Try it. You'll soon see why 


color is such a powerful selling tool. 


You Can Dolt BEST with 
BEST acromerie GOLOR WHEELS 


Unit consists of a 13°' diameter plastic filter 
wheel having longer lasting, richer looking, 
plastic colors of red, blue, green, amber and 
straw Revolving wheel is powered by 110 
volt, 60 cycle, self-starting synchronous motor 
per Ny we — cord and silver and black 
wrinkle finish. cellent wh trolled a.uto- 
matic color ieaenen von aostee te chee anak Becan DISPLAY CAREER AS 
os: eve windams, mig clubs, interior dis- HELPER AT PORTERS IN SONS 
plays, ballrooms, theatres, etc IN 1908 : THEN 10 K.P WASSO . 
Only $22.50 IN INDIANAPOLIS IN CHARGE OF ; 
Prices Do Not Include Bulb MENS AND Boys WINPOWS 
ALSO AND INTERIORS. KECALLED 
MARINES IN 1950 AND 
BEST 400 WONDER SPOTLIGHTS | SetkSep in 95! purine: 
BEST PEE WEE SPOTLIGHTS KOREAN CONFLICT. JOINED; 
DISPLAY LIGHTING ACCESSORIES SEARS, ROF BUCK W BEAUMONE 


As DisPLAY MANAGER AND ig 
Write for Literature RAERCHANDIGE TRAINEE. © 


TheBEST DEVICESCo.., Inc. BECAME DIspLAy DIRECT 


us IN | 
10921 BRIGGS ROAD, CLEVELAND 11, OHIO OF GEORGE WILSONS IN 19S 





























BGIES INCLUPE WORKING AS A 
T COMISSIONER WITH Boy 
INTERIOR DESIGN AND DECOR, HUNTING 














7 Neal” 
CHISELS 


TYPE No. 0 ONLY 


FITS THE CUTAWL G AN. At } Me 
These are brand new, high grade, chisel: 
guaranteed to perform with satisfaction o: e 


your money refunded. 


QUANTITY DISCOUNTS 


PRICE PER DOZEN $2.-35 DISPLAY DIRECTOR. 
oe GEORGE WILSONS ..... BEAUMONT, 


NORTH HOLLYWOOD, CALIF. 
DEALER INQUIRIES INVITED 
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of the summer, you may often expect to be 
transported back to the land of the snowmen. 
For such is the display philosophy of Gene 
Moore, display director for Tiffany’s and its 
next door neighbor, 3onwit Teller. 


Having used jewelry-topped ice cream sun- 
daes and rows of ice cream cones a few weeks 
before, Mr. Moore achieved the ultimate in 
cooling off potential customers by transform- 
ing Tiffany’s windows into a winterland that, 
momentarily, made New Yorkers 
wonder how hot it was. 7 


forget to 


The miniature snowman seen here, like his 
feminine companion in the other Fifth avenue 
window, was made of flocked foam-plastic 
snowballs. Foam and flocked branches 
completed the illusion. In the windows on 
West 57th street Mr. Moore displayed a silver 
bowl filled with snowballs, resting on top of 
a large papier mache snowball 20 inches in 
diameter ; assorted snowballs and crystal paper 
weights (or 


Snow 


conversation pieces); and a 

cache-pot filled with snow-covered twigs. 
Lighting 

Huorescent 


was supplied by a medium blue 
tube, baby and auto with 
daylight filters and one turquoise-filtered spot. 


spots 


| Miller’s customers are apparently in the 
habit of turning up everywhere in the world 
(or at least of considering the possibilities of 
doing so), a fact evinced by the frequency 
with which Display Director Sidney Shneer 
succeeds in evoking appealing visions of the 
world’s sidewalks. We would, of course, be 
the first to agree that on a foreign tour feet 
that don’t feel at home in 
always persona non grata. 


their shoes are 

For the occasion recreated here, the theme 
was “Blue Skies from here to Istanbul.” the 
merchandise a Miller’s 


The composi- 


section of Il. 
wares, mostly in black tones. 


CTOSS 


tion board letters, in a variety of styles, were 


covered both sides with seamless 


Or) paper, 
then sprayed with casein paints mixed in the 
shop. The result: a light green “Buenos 
Aires,’ turquoise “Paris,” red “Istanbul,” 
violet “Rome” and flamingo “Madrid,” all 


vividly spotlighted against a white crepe floor 
and black crepe background. 


During the interim between the departure 
of George Fiehl as display director of Tailored 
Woman and the arrival of John Parker to 
hill the post, Eugene Denton, owner and man- 
ager of the store, got together with the display 
staff and recreated a window that 
had been a standout three years before. 


corner 


The mannequin seen here, in a black suit 
with white trim, was posed on a diving board 
overlooking a pool of silver-blue spun glass- 
or, as a bearded young man exclaimed as he 
beatniked past the window, “Angel hair!” The 
orange straw hat had its 
counterpart on the straw beach hamper decor- 
ated in The beach towel, with its 
“Call me at sundown” type annotations, was 
in reds, and With the scene 
glowing with orange and yellow sunlight, and 
the ideal blue sky for sunning and swimming, 


lk ybster on her 
green. 


blues greens. 


our sun worshiper had naturally come pre- 


pared with sunglasses and various suntan 
preparations. 

We close with a bit of what The New 
Yorker calls “Incidental Intelligence,’ over- 


heard in front of Saks: “She’s a dummy. She 


couldn’t help but have a nice shape.” 
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For the “heart” of your Christmas display! 


Authentic Antique 


Reproduction Center, U.S.A. 


Lacquered White finish . 
Hand rubbed Gold Antique Finish. . 


Silos 


Authentic replicas of 


Bellini Cherubes 


... exclusive in the U.S.A. 


(and only sold direct) 


Available for the first time authentic 33” 
high replicas of Cherubs by one of 

the famous Florentine masters. Magnificent 
full round reproduction is molded with 
exactness in lightweight, durable, hard 
rubber composition for indoor or outdoor 
display, ready-to-hang. Guaranteed 
completely washable. Individually packed 
F.O.B. Philadelphia. Immediate 

delivery. When ordering, please name pose. 
Send check or money order. 


ORDER A SAMPLE TODAY! 
_ea. $30—pr. $55 


ea. $37.50—pr. $69 


925 Arch Street 


Philadelphia 7, Pa. , 
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Your Santa Claus 


MUST 





Build good-will and 
traffic for you. 





As the world's only Santa Claus specialists, 
we can be of great help 


Santa Claus Service @ Promotion @ Training @ 
Costumes @ Wigs @ Beards @ Make-Up Kits @ 
Boot-Tops @ Stomach Pads @ Dresses and Hats 
for Mrs. Santa and Helpers @ Complete line of 
Santa Equipment. 


Write to: 


SANTA CLAUS SCHOOL, INC. 


Albion, New York 











FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 











WOOD and PLASTIC LETTERS 


AND SPECIAL SCRIPT 


All styles and sizes. Custom signs — Window — Store 
Directory — Desk — Trade Mark Reproductions. 


— interested in Salesmen and Jobbers — 
RISFLAY CRAFT Sina oe 
@WHEN WRITING ADVERTISERS ® 
2 PLEASE MENTION DISPLAY WORLD ® 











FINEST Dyed 
BURLAP 


—-20 Colors 
36 and 52” wide 


Linen Theatrical Gauze — Fishnets 
Grass Mats — 314 x 6 feet 


Always IN STOCK 


VAN ARDEN FABRICS MNERS. 
110 Murray Street 


New York 7, N. Y. 
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to your displays with these 


WW NOEL 


DECORATIVE 
LIGHTS 


_ ~ eo 
; Se ty 


. 
’ “fF i’ 


fj 


+ *e 


ey 


BLINKING BULBS 
in NEW 


Transparent Colors 


Clear. Red. Blue. Green. Yellow and Rose. 


kach light twinkles independently and at ran- 
dom. Flasher built inside bulb. Operates on 
120 Volts without transformer. UL Approved. 


No. 4161—INDOOR, \-7's bulb, 20 lights 
No. 4171—OUTDOOR, larger C-9'4 bulb, 20 


lights using heavy No. 18 wires and washers. 


Many NEW ITEMS available. 
Write for complete catalog now. 


MANUFACTURING CO., INC. 


3 WEST 18th ST., NEW YORK 11, N. Y. 
Algonquin 5-4550 


HIS has been a year for windy win- 
dows. For awhile there everyone was 


instilling breezes, synthetic (remember 


the tape in the garment hem fad) or actual 
(the good old-faithful fan), in their displays. 
Now we have one that has blown our way 
all the way from Australia — and it’s no 
mild breeze, it’s almost a hurricane! 

The display shown here, chosen as Display 
of the Month by DISPLAY WORLD, says, 
“Let it blow from the south, from the east 
and the west,” and shows several manne- 
quins in winter tweed coats leaning into the 
Mannequins and flying coats are sus- 
pended by nylon thread. One sails through 
the air with her demolished umbrella in 
hand: another hangs on for dear life to a 
cut-out tree in the center. All is against a 
grey and white striped background. Wigs 


gale. 


on all mannequins are reversed — a unique 
twist — to achieve the wind-blown effect. 

This original treatment was the effort of 
Daryl W. Danahay, Hicks Atkinson, Ltd., 
Melbourne, Australia. He will receive a 
Gold Medal. 

The Display of the Month is chosen from 
entries received in DISPLAY WORLD’s 
International Display Contest. In the 1958 
contest approximately 4,000 entries were re- 
ceived from displaymen in all parts of the 
world. 

The 1959 contest, as in previous years, will 
continue throughout the entire 12-month 
period and is open to any displayman any- 
where in the world. It is not necessary to 
be a subscriber to DISPLAY WORLD in 
order to compete. The contest has 65 dif- 
ferent classifications, making it possible for 





STAR PERFORMERS 
ON THE DISPLAY STAGES OF 
AMERICA’S FINEST STORES! 


STAR MANNEQUIN 


MANNEQUINS 


P.O. BOX 5, 
N.Y. C. 11 


* 
* 
* 
* 
* 
* 
* 


DISPLAY WORLD 








in 


display 


people practically any kind of 
enterprise to enter. 

At the conclusion of the contest on 

December 3lst of this year, entries in each 


classification will be judged; gold, 
and bronze medals will be awarded for first, 
second and third places, respectively, in each 
classification. First place in each division 
will carry with it three points; second, two, 
and third, The person who scores the 
highest number of points in the entire con- 
test will receive a beautiful gold plaque as 
sweepstakes prize, and the next three high- 
est will receive, gold, silver and 
bronze plaques. 

Entry in the affair is made by means ot 
black and white photographs preferably 8 by 
10 inches in size, although smaller ones will 
be accepted. Pictures must be unmounted. 
On the back of the photograph should be 
listed the displayman’s name, his store, city, 
address, and the 
it to be entered. 
be returned. 


one. 


respectively, 


No photographs will 


is 





COMING UP! 
American Wool Month 
American Home Lighting 
Fixture Month 
Labor Day September 7 
United Community Campaigns 
of America 


silver | 





classification under which 


September 1-30 | 


September 1-30 | 
Sons’ and Daughters’ Month September 1-30 | 


September 7-November 26 | 


National Child Safety Week September 8-14 | 


National Popcorn Farmers 


Day September 
National Wallpaper 
Month September 15-October 15 


*Citizenship Day September 17 
*Constitution Week September 17-23 
National Sweater Week September 21-26 
National Tie Week. September 26-October 3 
Gold Star Mother’s Day September 27 
National Employ the Physically 


Handicapped Week 


12 | 


October 1-7 | 


National Business Women’s Week Oct. 1-7 | 


Let’s Go Hunting Month Oct. 1-31 | 
National High Fidelity Month Oct. 1-31 | 
Rosh Hashana Oct. 3 
Fire Prevention Week Oct. 4-10 
National Wine Week Oct. 10-16 
*Columbus Day Oct. 12 | 
Yom Kippur Oct. 12 | 
National Newspaper Week Oct. 15-21 
Sweetest Day. ._. Oct. 18 
United Nations Week Oct. 18-24 
National Downtown Week Oct. 18-24 
National Thrift Week Oct. 18-24 
National Bible Week Oct. 19-25 
National Honey Week Oct. 25-31 | 
*H allowe’en Oct. 31 
National Children’s Book Week Nov. 1-7 
Cat Week International Nov. 1-7 | 
Thanksgiving March for | 
Muscular Dystrophy Nov. 1-29 


Religion in American Life Month. Nov. 1-30 


*Marine Corps Birthday Nov. 10 
*Veterans Day... Nov. 11 
Christmas Seal Sale Nov. 15-Dec. 31 
National Farm-City Week Nov. 20-26 
National Latin America Week Nov. 22-28 
*Thanksgiving Day Nov. 26 
Junior Chamber International Day. . Dec. 11 
*Bill of Rights Day Dec. 15 
*Christmas Day Dec. 25 
*Channukah Dec. 26 
*New Year's Eve Dec. 31 


1959 


SEPTEMBER, 


PRINTED 
SHOWCARDS 


HIGH GLOSS LETTERING 


2 COLORS 


14 ply Display Board or 
10 ply Waterproof Board 
(For Outside Use) 


PRINTED 
PRICE TICKETS 


id ilet me) 18 @) 


ONE COLOR 


8 ply Colored Display Board 


Mail Copy te 


255 Byxbee St. 


Sen Francisce 27 


3K" 5% | 








ee ee eo ee ee ae 

| 25 | 50 | 100 | 250| 500 
11.66) 13.18 16.82 | 23.50 29.72) 43.89 
7x11" | 44.92. 13.75 | 17.72. 25.68 | 35.43, 55.86 
Ub 112.19 14 .& 19.62 | 29.52) 51.54 82.08 
4° x22" 13. Ae) 19 % (27.06 4416 | 10.90 120.60 


Us tit Mention won additional word -25 cents 
Also available PRINTED DESIGNS - EASELS 


SIZE 12 25 50 100 


SIZE 12 


SAx 7” 


Tex 2 ae 85 4. 08 | 6. 5S At 48 Minimum 


2%'x3%" | 2.85 4.09 | 6.62/11 68 
| 3.43) 4.76 8.02 13.09. 
54x 7" | 3.50 4.9% 8.47 15.03 


Each additional word - 25 cents 


COMMERCIAL DISPLAY CO. -- Showcards 


Phone PR 


6-5606 - Enclose check or request C.O0.D. 


@ All orders plus sales tox 





PROMPT DELIVERIES ON 


a 





BASE METALS—ALL COLORS 





STRIPED & XMAS 


PUFFING FOIL — ALL COLORS 


=| 


PRINTED PATTERNS 





ALUFOIL PRODUCTS CO., 


15 FERRY STREET 
NEW YORK 38, N. Y. 


INC. 













Jobbers Wanted 


: : ZA 
TRIMMER'S HAMMER 
WITH PIN AND STAPLE PULLER 
$1.25 ea.—6 or more $1.00 ea. Post Paid. 


| 3764 SHAFTER AVENUE 
HAL FISK oaktand 9, CALIFORNIA 









CAPTURE 


THE TRUE 











Manhatten 


wood ster co. 


‘meocoarvoearvesn 


15) WEST (8th om. NEW YORK II, 


 ¥. 








THE SILENT DISPLAY TURNTABLE 


INDOLA 


Capacities 600, 1200 and 2500 pounds. 
r outstanding features 


INDOLA 








8820 Sunset Bivd., Los Angeles 446, California 





(DISPLAY WORLD will be glad to fur- 


nish the name and address of any spon- | 
Many | 


sors of the above-mentioned events. 
of them make available free posters or other 


display material, as well as ideas for dis- | 


plays tying in with the occasion. Simply 
address your request to the Editor, 
PLAY WORLD, Cincinnati 1. 


*These observances of a national nature do | 


not have specfic sponsoring organizations 
supplying promotional materials; however, 
local groups can usually be contacted. 





DIS- | 


EXCITEMENT 
OF 


NEW 
YORK 


WITH 


_ MANHATTAN 
MANIKINS 


| These luxurious 
| high quality fig- 
ures are fashioned 
of fibre glass 
topped with the 
finest Pugdin 
wigs. Photos and 
details on re- 





| quest. 


4 W. 16 ST. NEW YORK CITY 11 


MANHATTAN MOTION MANIKINS 








63 





Mew book 


Letteri ng, by John Cataldo, 


STATE COLLEGE FOR TEACHERS, Buffalo, N. Y. 


An original work from cover to cover, offering prac- 
tical help and ideas for making and using letter forms. 
You'll find suggestions for using lettering to express 
ideas and emotions, help in developing original letter 
forms, and lively, all new alphabets. With this book 
as a guide, you'll see how beautiful, expressive and 
dynamic lettering can be, how challenging to the 
hand and mind. A refreshing approach you'll enjoy. 


80 pages, 8x 11, fully illustrated, color, $6.00 
MAIL THIS COUPON TODAY 


Davis Publications, Inc. 
Printers Building, Worcester 8, Mass. 


copies of LETTERING, at $6 each 


|] Payment is enclosed 


Please send 
} Please send bill 
Name , ' 

PLEASE PRINT 


Address 


City . Zone..... State 














for maximium illumination .. . 


POSTOSCOPE opaque 
_f—> _ Projector 


; when) 
= 


Imagine the convenience of this Opaque 
Projector in your sign or display depart- 
ment! Need a large sketch — but fast? 
Just place this projector over a photo- 
graph, magazine page, coin, jewelry or 
any flat opaque object — and you can 
project a screen image, faithful in every 
detail and color. 7 feet square and 
larger. Projects an area 6” x 6” at one 
time or larger area, a section at a time. 


$35.00 


F.O.B., N.Y. 
LARGE PROJECTORS TOO! 


Send for descriptive folder 
showing entire line of 
opaque projectors. 


FREE. 200 PAGE CATALOGUE 

° 10,000 art and draow- 
ing supply items available through 
Arthur Brown. Write today on firm 
letterhead! 


Arthur Brown & Bro., inc ~ 
2 West 46th St., New York 36, N. Y. 


SAKOWITZ-POST OAK 


[Continued from page 21] 


easy-to-keep surtaces, washable wall-cover- 
ings. 

The spacious second floor houses the 
women’s apparel salons, beauty salon, milli- 
nery and shoes, fur salon, bridal room and 
the Old Colony Room Restaurant. W hile 
the first floor is contemporary in feeling, the 
second floor reflects the gracious colonial 
exterior of the store. The theme of colonial 
columns has been repeated in the better ap- 
parel and millinery salons. 
furnishings in the apparel 
salons reflect the epitome of traditional ele 
gance. The furnishings are in natural deep 
cherry, upholstered in white and_= gold. 
Couches in various sizes, marble tables and 
comtortable chairs will be arranged in con- 
versation groups. Clothes by the most tam- 
ous designers in the fashion world will be 


| Jecor and 


shown against a sumptuous background of 
gray and white walls and a gold carpet. 

One of the beautiful vista windows 1s lo- 
cated at the end of the apparel salon. On 
one side is a complete bridal department, 
with its own dressing rooms and large 
Both the bridal salon and the 
tur salon opposite are papered with irri- 
descent silver gray wallpaper. The fur salon 
has its own adjoining controlled-air stock 
room. 


stockrooms. 


There are 18 dressing rooms serving the 
apparel salon, the Van Dey 
shop. Six of these are 


budget dress 
considered deluxe 
dressing rooms — extra large, with mirrored 
walls. Three other dressing rooms have ac- 
cordian-folded walls which divide each room 
into two smaller ones when the departments 
are extra busy. 

Located just in tront of the escalator, at 
the entrance to the apparel salons, is a bou- 
tique, an accessory department that features 





Gorn in JERSEY City, MARRIED 
BERNARD LUBOW AWENTY EIGHT 
AND ONE HALF VEARS AGO. 
JOINED KENEBuRY GLASS 
ABOUT TWENTY TWo YEARS © 
AGO AFPTEK HER SON 

GREW UP QUICKLY FvuitT 
KENBURYS DISPLAN DEPT. 

oO iTS PRESENT FLOUR- 
ISHING SIZE. ACTS AS TH 
GENERAL SALES MANAGER 4) 
AND HANDLES ALL CONT- 
ACTS WIttd THE EIGHT \ 


MAN SALES FORTE. 9 
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PESIGNS PERSONALLY. 4 ‘ 
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OF DISPLAY DIRECTORS. 
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an array of important supplements to dress, 
suit and coat. There’s no necessity for going 
from floor to floor to match up the various 
items that complete a costume. 


In decorating the various shops through- 
out the store, the designers have given 
thought to the merchandise to be displayed 
—and to the customer who shops there. For 
the Young MHoustonian, or junior dress 
shop, they chose an Aztec theme — highlight- 
ed with antique copper ritual masks. The 
wood paneling and cases are in natural fin- 
ish ash, and the flat wall surtace is papered 
in a temple stone pattern. 

Stepping into the sportswear shop is like 
visiting a New England specialty” shop. 
The side walls are crisply brick-patterned ; 
the end wall features an oblique use of 
rough, sand-blasted oak. Breakfronts, dis- 
play cases and the furniture which will form 
a conversation grouping at the vista win- 
dow are in Early American maple. 

The women’s shoe salon is a setting in 
turquoise .. . both carpeting and walls. 
Eighteenth century period furnishings are in 
gold and turquoise, and the gold and crystal 
chandelier was specially designed in Milan, 
Italy. 

A lobby, removed from the activity of 
shoppers, is for the convenience of those 
waiting for friends or waiting to be seated 
in the store’s restaurant. 

Fixtures were custom-designed and manu- 
factured for the entire store by Brochstein’s, 
Inc., internationally-known Houston deco- 
rating firm. They are reinforced at wear- 
points with laminated plastic in blending 
shades. Trim and legs are gold anodized 
aluminum. This metal was selected because 
it withstands Gulf Coast climate better than 
other metals. 

Illuminated squares or diamonds combined 
with recessed circular incandescent lights 
are used throughout the store to achieve 
the nearest thing to daylight. Light is 
further augmented by the tremendous vista 
windows on both floors. 

Some 250 recessed spot lights will play on 
merchandise or special decorative points. 

Brochstein’s, Inc. has received national 
awards for the lighting effects they created 
in both Sakowitz-Downtown and Sakowitz- 
(suligate. 

The store’s south entrance is framed in 
St. Florient rose marble. The north, or 
rear, entrance features an all-weather porte 
cochere. 

Facing the front entrance and suspended 
from the side of the escalator will be a panel 
of four pictures in ceramics by C. Pollo, an 
Italian artist. The panel represents the 
four seasons of the year around which all 
fashion revolves. 

Many months ago, when plans for the lux- 
urious suburban store were just shaping up, 
Display Director Frank Foyt decided that 
the architecture and interior of the new store 
demanded custom-made mannequins and dis- 
play fixtures. He helped design a whole 
new series of high-fashion mannequins ex- 
clusively for Sakowitz-Post Oak, and they 
were sculptured by Mary Brosnan of D. G. 
Williams, one of the most famous names 
in the business. 

All the Post Oak display fixtures — glove 
stands, handbag stands, hat racks, men’s 
coat forms, etc. — were specially designed 


by Mr. Foyt. 


SEPTEMBER, 19399 





(Css FOUNTAIN OF CHARM 


retreshing beauty... 


@ A SPARKLING EYE-CATCHER IN WINDOWS! 
@ AS PERMANENT DECOR! 


a 


The gentle babbling of this truly enchanting water fountain soothes 
customers...helps put them in a relaxed buying mood! Made of 
CRYSTALSTONE — impervious to rust 
30 and 36 inches, in translucent jade, turquoise or topaz, permitting 
concealed, colorful lighting effects. Also mother-of-pear| inlay. Com- 
plete as shown with dancing fish waterspout, stand, motor, self- 
contained pump (no plumbing) and aii fittings 
—4-bowl from $119.40. FOB Los Angeles. Decorative hollow stones 
available, as shown. Ten day money back guarantee. Write for free 
fountain folder or send 25 cents for catalog of the complete line of 


Ritts Originals. 


RITTS CO. 2239 S. Sepulveda Bivd. « Los Angeles 64, Calif. 


with bowl diameters of 18, 24, 


3-bowl from $89.40 








it costs no more fo | the very Loot 


mannequins recreated 


with artistry by 


display works 


jeddo, michigan 














Super Bubble Machine 


PRESENTING OUR NEWEST MODEL 
Engineered to produce maximum effect. Throws 
2000 beautiful rainbow bubbles per minute. Bub- 
bles rise above machine to a height of 10 feet. 
A REAL EYE-CATCHER 
Ideal for Table Decorations, Displays, Ballrooms 
and Parties. 
Qutstanding value at 
Jobbers’ Inquiries Invited 
Write for a copy of our new Christmas catalog 
for new items—new ideas. 


Southern Importers 
& Exporters 


1809 Louisiana St.. P.O. Box 640. Houston 3, Tex. 





F/R E PROOF - LIGHTWEIGHT + Cbd 


SNO BLOCK 


SNOW TEXTURE 


Faaly CLEANS Easly 








Send for the 
NEW 


book of 
ideas 
BOX L 


ANTIOCH, ILL. 
Phone 49] 


SIZE (6 X242°X 6 


FREE IDEAS 


“a picture 


Frostee Sno Co. 
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.... Oisplav creators 
display manulactorers 


mielul-meht 


Ciielalolelo Mm Cralic: 


avid hamberger inc. 
fae. VES! Bist STREET 
NEW YORK | NEW YORK 








HOLLY 30 LITE 
MINIATURE SET 


UL APPROVED miniature set. 30 screw 
type bulbs in petal shaped sockets. Bulbs 
have permanent filaments and if one goes 
out the rest remain burning. Set avail- 
able in green or ivory wire and sockets 
and with colored or clear bulbs. 


24 lite model also available 


JULIUS KUPFER, INC. 


Uigrs. of Xmas Lite Sets & 
Display Specialties 
79-10 ALBION AVENUE 
ELMHURST 73, L. I., N. Y. 








Cultivating Impulse Sales 


At Point-of-Purchase 


By STANLEY SUSSMAN 


Display Director, Revlon, Inc. 


As more and more customers 

are on their own in modern self- 

selection stores it is more im- 

portant than ever that point-of- 

purchase displays take full ad- 

vantage of impulse as well as 
planned sales 


S FAR AS I KNOW, there is no manu- 
ufacturing company in America today 
that believes in display more than that 

of the management of Revlon. 

know the 
point-of-purchase is the only spot where 
product and consumer meet. We know it 1s 
the pay-off spot — the only place an actual 
sale can be consummated. And we know 
no manufacturer of impulse merchandise can 
exist without point-of-sale display. 


Our reasoning is simple: We 


We consider display so important that 
Revlon will not ship a promotion without a 
display. The display is packed in the same 
corrugated with the merchandise and is 
assembled by the dealer. An amazing fact 
is that while we have no detail men or sales- 
men putting up in-store displays, the aver- 
age Revlon account usually has over a halt 
dozen Revlon displays on the counter every 
month of the year. 

The happy result? Ot the dozens of pro- 
motions we ran in 1958, every single one was 
a success. And the first two major promo- 
tions of 1959 were complete sell outs in the 
retail before a single national ad 
broke. It was entirely by displays. 


stores 
done 

There are two types of purchases — a 
planned, and an IMPULSE. Most of our 
sales are made on an IMPULSE. An im- 
pulse is a purchase a woman has no inten- 
tion of making when she enters the store. 
A recent survey indicated that two-thirds of 
a drug stores sales were made on 1m- 
pulse. In supermarkets (where a woman 
goes in with a written or mental shopping 
list) 50-70 per cent of sales are impulse. 

It is very important that we keep up a 
continuous point-of-sale effort because there 
are not only more products fighting for 
counter space but there are more brands 
to choose from. This fact of more brands 
combined with the fact that there are fewer 
clerks sets up a situation where counter 
display is the most important guide to the 
customer. 

Customers tend to be puzzled by all these 
varieties that are offered. Point-of-sale dis- 
play helps them decide and if ours can 
be the most compelling display on _ the 
counter they are more apt to pick our 
product. 

More and more customers are being left 


on their own — or prefer to go it alone 
without the help of a clerk. It seems that 
shoppers are no longer asking the clerk be- 
hind the counter for each specific item. Most 
of the time the clerk is not there or is tied up 
with a customer. Especially in utility items 
the customer is doing her own selecting and 
is not being sold by the clerk. 

Because so much business today is of a 
self-service type, no product can be success- 
fully merchandised today without point-of- 
purchase help, if it is to get its full share 
of impulse and reminder purchases. 

I once heard the cosmetic business ex- 
plained as a business where 2 plus 2 equals 
5. If you got 4 for an answer you're in the 
wrong business. This type of arithmetic 
applies primarily to display where the 
right combination of display plus advertis- 
ing gives you the extra point. Advertising 
is very important ... but it only plants 
the seed. You can't buy a lipstick sitting in 
your chair watching a TV show or reading 
a magazine. The product is never sold until 
the customer shells out her money at the 
Point-Of-Sale. 

The circulation of Life magazine is 6 mil- 
lion. You know how important it is in the 
advertising of a product. Displays have cir- 
culation too. An advertising medium at the 
point-of-sale. A major Revlon display 
promotion such as Living Curl is distrib- 
uted to about 15,000 independent drug and 
chain outlets, 15,000 salons, 3,000 food stores 
and rack jobbers — a total of over 30,000 
displays. 

But let’s just take the bare minimum of 
20,000 displays, up about 10 days equals 
200,000 days, 400 people per day equals 80,- 
000,000 impressions. Take 6 million as the 
circulation of Life .. . and the average 
display is seen by the equivalent circulation 
of 13 Life ads. Naturally, everyone who 
goes into a drug store doesn’t see our dis- 
play ... But neither does everyone who 
buys Life, see our ad. 

The circulation of windows 1s tremendous. 
Just six people a minute — and that is an 
awfully thin crowd that means six people to 
a block — means 360 people an hour, more 
than 4,000 people in a 12-hour day or each 
window delivering 30,000 people a week and 
that is one window only. Our 3,000 windows 
give us a circulation of over 90,000,000 peo- 
ple a week on the most conservative esti- 
mate and that is the largest full color ad- 
vertising we can get. The equivalent of 
15 Life ads per week and it’s at the point- 
of-sale. 

Let’s continue to compare our displays 
to ads: Other manufacturers still say: The 
Brand Name ... And The Price. Revlon 
displays have headlines and a complete sell- 
ing message everything an ad has but 
the body copy. My point is A Revlon 
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display puts over the selling message at the 
point-ot-sale ! 

We find display the answer to many mar- 
keting problems. For instance, you can't 
advertise products such as deodorants or a 
suntan lotion during the winter months on a 
national TV show or in a national magazine. 
We produce special displays to keep deo- 
dorants up on the counter on a 12-month 
basis in the warm climate areas. Suntan 
lotions only sell in certain areas and dis- 
plays is our number one budget item for this 
product more than national advertising. 
And in resorts such as Miami, display 1s the 
number one promotional medium. 

We are always looking for new methods 
of display. We use counter tops, insides oi 
counters, back walls, floors, mirrors, doors 
and windows. Right now we are keeping 
a curious eye on the ceiling. 

In present day retailing you are more than 
likely faced with inexperienced sales help, 
peak and valley selling hours, crowded 
counters, space at a premium. You have to 
realize that every square foot of space must 
pay for itself — with a profit. You have to 
the the manufacturers selling 
tools — and realize the importance of every 
type of display technique.—Excerpts from 
an address before the fourth annual New 
York State Distributive Education Teacher- 
Coordinator Conference. 
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Ouida Designs Has 
Three Showrooms 

The collection of Christmas designs in 
unique colors and new materials by Ouida 
Designs can be seen at the factory show- 
room at 11033 West Pico boulevard, Los 
Angeles 64; or 225 Fifth avenue, New York 
City 10, and 15-122 Merchandise Mart, 
Chicago 54. Mr. Hess Thompson, former 
West Coast representative is no longer with 
the firm. 


Chir-hit Displays 
In New Quarters 

Now boasting of the largest and most com- 
plete display house on the San Francisco pe- 
ninsula is Chir-hit Displays, Inc., which for- 
mally opened the doors of their new home at 
365 Lincoln avenue, San Jose, on August 1. 
The firm was formerly located at 323 North 
First street of that city. 


New Trimmer's Hammer 
Is Handy Tool 


A sturdy all-metal hammer with a pin and 
staple puller on the end of the handle is being 
accepted by displaymen everywhere as_ the 
answer to many of their problems. It 1s manu- 
factured by Hal Fisk, 3764 Shafter avenue, 
Oakland 9, Calif. Individual and jobber in- 
quiries are invited. 


Park Lane Catalogue 
Contains ‘Key’ Gimmick 

Each new Christmas novelty catalogue being 
mailed to displaymen by Park Lane Fabrics 
Co., Inc., 45 East 30th street, New York City 
16, contains a metal key, which, if it matches 
the key outlined in the catalogue, entitles the 
recipient to a transistor radio. Only display 
directors of the stores receiving the catalogues 
are eligible. 
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Ritts Fountains Designed 
For Display Use 


Two unique Crystalstone water fountains 
introduced by Herbert Ritts, Inc., of 2221 S. 
Sepulveda boulevard, Los Angeles, are cast- 
ing a silvery spell over displaymen. These 
distinctive fountains are authentic replicas 
of those gracing garden and interior settings 
in the Far East. One is an attractive three 
or four bowl] fountain displaying an upright 
fish figurine as a spout, with the water tall- 
ing melodiously from bowl to bowl. Ritts’ 
other fountain, a jovial, lifelike Good Luck 
Hotei, comes equipped with coolie hat, bowl, 
and a sturdy, wide-base stand. Write to the 
firm for information and price lists. 


Mackey Retires to Easel 
After 44 Years in Display 

On August 1, John T. Mackey, display 
manager of the L. W. Robinson Co., Battle 
Creek, Mich., turned his talent from display 
to interpreting nature's work with his brush 
and oil paints. He retired shortly betore 
his 70th birthday, having been active in dis- 
play since 1908 and since 1944 with Robuin- 
son's. 

He has prepared for his retirement during 
the past four years by studying oil painting 
through a correspondence course. He works 
at his avocation in a basement studio in his 
home. As to display, Mr. Mackey says that 
“Window decoration is, in a sense, making 
pictures with merchandise. It was the satis- 
faction of accomplishment that always 
brought me back to the business everytime | 
thought I wanted to leave it.” His friends 
in the profession may want to write him at 
his home at 9 Pioneer street, Battle Creek. 


‘Let's Go Hunting’ Contest 
Planned for October 

The annual “Let's Go Hunting” display 
contest, which is conducted throughout 
October, is announced by The Sporting 
Goods Dealer, sponsor of the contest. A prize 
of $200 goes for the window best incorpor- 
ating that slogan in a display of hunting 
equipment. Displaymen for firms handling 
this type merchandise are invited to enter. 
Send photos to the magazine at 2018 Wash- 
ington avenue, St. Louis 3, no later than 
November 6. 


|. Richker Seeks 
New Display Items 

I. Richker, creator of the first bubble ma- 
chine, the cellophane hula skirt and jewel 
cloth, is now re-established in Houston as 


owner of I. Richker & Co., 312 Fannin 
street. He wishes to hear from all manu- 
facturers and distributors of any display 
items. He admits to having done business in 


the past with more than 300 firms but cannot 
remember all of them. Please send him 
catalogues and general information concern- 
ing products. 


Parker Succeeds Fiehl 
At Tailored Woman 


John Parker has been named display di- 
rector at Tailored Woman, New York City, 
succeeding George Fiehl, resigned. Mr. 
Parker, who has been doing free lance work 
for the past year, was formerly with Saks 
Fifth Avenue as a senior decorator. 
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“DISPLAY LETTER 


Wood letters for interior displays and 
directional signs...all styles and sizes 
in stock ready for immediate ship- 
ment. Write for catalog, price list. 


SPANJER BROTHERS 
1160 N. Howe Street, Chicago 10, Iil. 
Halsey Road, Parsippany, N. J. 


FEATHERS 
for DISPLAY 
OSTRICH FEATHERS 


all colors and sizes 


MARIBOU in 2 yard strings 


all colors 














Excellent delivery 


SOUTH AFRICAN FEATHER CO. 


1015 Filbert St., Dept. W 
Philadelphia 7, Pa. WAlnut 5-5219 


WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 

fer Vets and Foreign students. The only thorough 

professional course in N. Y. C. Free placement. 
REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 
316 WEST 57th STREET, N.Y.C. PL. 7-0064 
Our Graduates are in Demand 


| RUSTIC & WESTERN DISPLAYS | 
@ Rustic Frames R U 4 T { % 


Rustic Boxes 
@ Bird Houses Furniture Co., Inc. 
*Parkcraft"’ 


& Feeders 
BIRCH Poles & Branches Phone NAtional 9-6479 
Williamstown, N. J. 


CEDAR Poles & Slabs 
Send for our free 


Hall Foliage seve, tres 


processed dried plants — Fire retardant — 

Many different colors and shades—Act now for 
processed plants with new colors. Asparagus plume, 
Cat-Tails, Chickory, Lace, Top Tail Grasses, are a Few 
of the Many available plants. 


BSC — DISPLAY DIVISION 
HARTLAND, WISCONSIN 


DISPLAY TURNTABLES 
@ All Steel 
SIZES FROM 34" UP 
Write for illustrated folder 


AMER-STAGE EQUIPMENT 
805 E. 134 St., Bronx 54, N. Y. 


























@ Heavy Duty 


free 





@ CEASE-FIRE @ PORTO-POST : 





Fiameproofing Crowd Control 
Spray Equipment 
@ FLEXIBOOTH @ SWIRLITE 
Exhibit Booths Aluminum Xmas 
Garland 





Filjon Industries, Inc. 
1211 E. FAYETTE ST., SYRACUSE, N. Y. 
Write for literature—Box 122 
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SPRING 
GREEN! 


3 day SERVICE to Chicago, Mil- 


waukee, Detroit area. 


3 day SERVICE to New York, Phila- 


delphia, Boston area. 
6 day SERVICE to Los Angeles, San 


Francisco area. 


3 day SERVICE to Miami, New 
Orleans area. 


“NATURALIKE” 


GREEN GRASS 
DISPLAY MATS 


@ The natural look of living grass 





@ Fire-proofed and mildew-proofed 


@ Special sizes made to order in 
any length and width. 


MEMORIAL 
GRASS CO. 


521 EAST 7th STREET 
UHRICHSVILLE, OHIO 


40 years’ manufacturing experience 
in serving display needs. 
















Hawa 
POLYNESIAN 


DESIGN: 
PAPER: 








RBA 
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¢ HONOLULU, HAWAII 


CARVUS UNE LUR SUA 


WHITE MICA 





FIREPROOF . . . REALISTIC 
SPARKLES LIKE Real SNOW 
Available in 50 Ib. Bags 


U.S. MICA COMPANY, INC. 


26 StxTe sf. 
STAMFORD, CONN. 
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FOREST PARK, 
iLLINOTS 


Traphagan Course Joins 
Theory With Practice 


ISS ETHEL TRAPHAGAN, tounder 
M and director ot The Traphagan 

School of Fashion, New York City, 
describes the course in display offered by the 
“practical aimed at 
developing the student's ingenuity as well 
as artistic ability, for many men and women 
in display in smaller businesses do not have 
at their disposal the budget of a mayor 
department store. Students are kept aware 
of current trends and new developments in 
materials, etc., through the instructions of 
displaymen currently active in the profes- 


sion.” 


school aS a course, 


The course in display is offered in con- 
junction with the interior design course or 
may be taken separately. Miss Traphagan 
recommends a combination of costume de- 
sign, draping, theatrical design and interior 
decoration, as taught by the school, as the 
ideal preparation for the display profession. 

Stressing color, taste and style, the display 
course may be summarized as tollows— 

THEORY AND PRACTICE in: 

DESIGN 
application to display, three dimensional de- 
sign and scale drawing. 

CONSTRUCTION — Papier-mache, wire 
figures, plaster torms, display fixtures, props, 
backgrounds, mixing and = painting. 


The elements of design and their 


color 








Founder recommends training 
in allied fields as preparation 
for display . . . Stresses devel- 
opment of ingenuity as well as 


artistic ability 


INTERIOR DISPLAY—Floor planning, 
shadow boxes, show counter; also design- 
ing of individual specialty shops of a store. 

LIGHTING—Spots, floods, borders, color 
lighting and stage effects adapted to display 
use. 

FIELD OBSERVATION TRIPS — To 
museums, display studios, fabric houses, tele- 
vision studios, and Fifth Avenue stores for 
comparative window shopping. 

INSTALLATION OF WINDOW—Con- 
struction of design, coordination of art work, 
buying of materials, pinning up and draping. 

An example of one of the laboratory dis- 
plays is shown here. 

For further information concerning this 
school and the courses offered, write to the 
school at 1680 Broadway, New York City 
19. No correspondence courses are offered. 


—Window display below sells antiques in a lived-in atmosphere with maps, open books and a 


playful poodle in a casual French provincial study . . 


. Display was designed and installed by dis- 


play students at Traphagan School of Fashion, New York City, using furnishings borrowed from 
the trade, selected by interior design class of which many of the display students are also mem- 
bers . . . The color of the orange and white spatter painting of the black floor is picked up in 
orange-tone pompons, and the orange stole on the chair highlights this color. 
hand-stenciled in gray fleur de lis design— 








Back wall is white, 
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| Ransom Heads Display 
| For Sanger's Branch 
John H. Ransom has been named branch 
store display manager, a newly created execu- 
tive post at Sanger’s, officials of the Dallas 
department store group have announced. 
Mr. Ransom, who has been a member of 
Sanger's display staff since August, 1952, 


Pan Am Travel Posters 


Please send me Pan Am’3 28" x 42" 
Travel Posters. (Check those desired.) 


© Riviera © Scandinavia © Central America 
Paris O Madrid © Scuth America 
Norway © London O Nassau 

© Spain/Portugal O Japan O Bermuda 

© Italy © Hawaii © Clipper Cargo 
Brussels 0 Alaska © Caribbean 

© Germany O Mexico O Turkey 

© Boeing 707 Jet Clipper* © ‘Round the World 


will now be responsible for all display efforts 
in Sanger’s four suburban branches: Preston 
Center, Big Town, Highland Park Shopping 
Village — all major stores with categories and 
selections of merchandise comparable to the 
parent store in downtown Dallas —and_ the 
children’s store in Oak Cliff. 


Name_ 


Store Name & Title. 


Address__ 


Mail to: Hal Laird, Box 1790, 
c/o Pan American, Long !s'and City 1, New York 
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Stacked for sales .. . versatile Jiff-E-Pole 
* “Di Ae ad : shadow boxes with Ferrocraft’s new com- 
Spun Glass Fiber > i 3 4 pletely outfitted lamp post and lantern. 


ANGEL HAIR ace 7 : | “a In white or black, wired — ten-foot cord 
WHITE AND NINE —— Complete unit as illustrated: 

HEAVENLY COLORS ; _” High Wide Deep Each 

@ Packed in one pound : EF PS-80 RO” 24” 18” $29.95 

polyethylene bags PP. | aaa 

@ Well fluffed oe A In gleaming brass at $45.95. Compo- 


she ee nents also available individually. See you) 
@ ctasy to handie , , 
Priced right 3 ee ae jobbe w. 
PERMALIFE GLASS | ” | \ 


a. ae EN: Ee | 4ERROCRAFT 


San Antonio 9, Texas em ; Morgantield Kentucky 
Distributors inquiries In 1957 Mr. Ransom = supervised interior 


invited. displays for the July opening of Sanger's | 
Preston Center store, and in 1959, the Febru- 





\ 











egy ae ATTN: 
ary opening of Sanger’s in Big Town. He has 


Greatest Values in U.S.A. | | also assisted in the openings of Fedway Stores, | | X¥*.MAS TREE DECORATORS 
a division of Federated Department Stores, 
SHOW CARD PRINTERS Inc., in Wichita Falls and Corpus Christi, ng ev tan yearn erm aa 


Texas. Sanger’s is another division of Fed- 


S$S$14-22 _. $298.00 salad nylon cord center 


. ataige id : : All Colors — Combinations 
. Jefore y Sanger’s. Mr. Ransom was 
M16 32 $398.00 Before joining Ange! eemiiet Write for literature — dealer discounts. 


° display manager for the Macon, Ga., branch 
Giant 26-42 Ay $750.00 , Manufactured by: 


of Davison-Paxon in Atlanta. an R. H. 


FOB New York Macy afhliate. He was associated with the 


Georgia department store from 1946 to 1952. 
JACK M. SIDER & CO. = INDUSTRIES, Inc. 


2037 Stanley _ Displayers Opens 
Montreal, Que., Canada | New Paris Office 


| The Displayers, Inc., 635 West 54th street, 
New York City, one of the world’s most ver- | ff 
satile exhibit builders, has announced the open- 
Uj ing of a new office in Paris, France, under STUDY 
the direction of Edward Francis Crofut. This 
3 | | wes seine : WINDOW DISPLAY 
e Custom made ® Production runs opening marks a further expansion of the T HOME 
9 ° Foreign Fairs division of The Displavers. Inc.. A 
e Shipped directly to you or . pgs} + maggie : 
iieidatine @ P and follows their established policy of serv- Easy Home Study course showing 
individually ro your customers ing American exhibitors in foreign fairs on an how to do every phase of window 
. . ; display work. Merchants, display 
Complete woodworking plant at your disposal. on the spot’ basis wherever possible. men, women and beginners will 
In announcing ning of their new find this course the finest of its 
announcing the op = : kind. School founded in 1905. 


BAR N £ Y ae © a F ie T } Paris office, Mr. Belmont Corn, president of | Suotenees: Pose @ vou — 


The Displayers, Inc., expressed his company’s | names of our qraduates. 
Cabinetmakers-Manufacturers enthusiasm for the person-to-person effective- | Write for literature 


YOUNGSVILLE, PA. ness made possible by working for interna- | THE KOESTER SCHOOL 
tional clients in their offices. “The better | 3710-12 N. Cicero Ave., Chicago 41, Il. 
understanding of the problems and their so- 


Highest Quality Wood Display Letters TRityree developed by such close liaison is of the 
feole) py LETTE RS | utmost importance today when the Interna- AUTOMATIC wooD TURNINGS 
| tional Trade Fairs, both here and abroad, are All Types of Finishing 
20 Stock Alphabets from 1” to 12” high | rapidly growing from the stimulant of ex- Dowels and Balls in Stock 
206 MAIN PROFESSIONAL BLDG | panded competition in the international mar- H. ARNOLD WOOD TURNING CO. 


ileahay rosea la kets. 363 Union Avenue, Brooklyn 11, N. Y. 
ROYAL OAK, MICHIGAN STagg 2-5603 


Write for descriptive literature and prices 
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1211 E. Fayette St., Box 122, Syracuse, N.Y. 









































CLASSICAL 


WOOD COLUMNS 


COLUMNS CARRIED IN STOCK 
OR MADE TO DETAIL 


COMPOSITION ORNAMENTS for Woodwork 








Established over 50 years 


AMERICAN WOOD COLUMN CORP. 
i 913 GRAND ST., BROOKLYN 11, N. Y. 
| STagg 2-3163 
| 
| 
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Polyethelene Ferns 


ASPARAGUS —White — Green 


MAIDEN HAIR—White — Light Green— Dark 
Green — Pink — Yellow — Fall 
Shaded 


—W hite—Green—Clear— Fall 
Shaded 


COCUS PALM—White—Green—Clear 


TITAN ASSOCIATES (Mfrs. Reps.) 
150 West 34th St., New York City 


ADIANTUM 








TRAPHAGEN SCHOOL 
WINDOW DISPLAY 


Intensive FALL AND WINTER Courses 
TRAINING HERE PAYS LIFE DIVIDENDS 


Also all branches Fashion. 
Illustration, Clothing Construction. Dav. Eve. & Sat. 
Free Placement Bureau. Send for Cir. D. Tel. ¢ O. 29-2077. 


TRAPHAGEN, 1680 Broadway (52nd St.) N.Y. 19 


Interior Design. 








SHOULDER COVERS 


Vinylite window-clear — vinyl — polythene, 


Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 YARDVILLE, N. J. 








COLOURAMA COLOR WHEEL 


Clips on in a jiffy any PAR38 or R40 
Rugged — Dependable 


COLOURAMA SALES COMPANY 


Box 1631 SACRAMENTO 8, CALIF. 








RPI DECORATIVE FOILS 


ik xpanded t m Fy il, R P Ex- 
led Pu ing Foil, R py ty & Pa 
R ? Ni nN E X] vandal ble Fo! il, RR P Base Metal 
Write for Samples 
RESEARCH PRODUCTS CORPORATION 
1015 E. Washington Ave., Madison 1, Wisconsin 


nan ad 











FOIL PAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, N. J. 











® PLEASE MENTION DISPLAY WORLD ® 
WHEN WRITING ADVERTISERS 


—New officers of the San Diego Display Association are, left to right: 


McClelland Hartley, secre- 


tary; Roger Arnold, vice-president; Harold Godwin, president, and Lloyd Sanders, treasurer— 


SEPTEMBER, 1934 

Sims, formerly assistant to Hugh 
Carter at John Memphis, 
was made display manager for the organiza- 


James B. 
Gerber Company, 
tion following Carter’s resignation. 

R. A. 


& Kamp, 


Corbin took over display for Radin 
Fresno, Calif. 


Falls, Mont., 


local display club with 


Great displaymen formed a 
Pease, The 


Snook, J. C. 


Roland 
Paris, as chairman, and Wayne 
Penney Company, as secretary. 

annual convention of the Pa- 
\ssociation of 


The elevent! 
cific Coast Display Men was 
held in Tacoma with more than 200 present 
An astonishing amount of educational features 


made up the two-day program. 
The Greater Cincinnati Display Club elected 


Walter \Vosle , 


president 


Cincinnati Display Service, as 
Other othcers named were: Vice- 
Joseph Youtcheff, Truly Warner's; 
Kdward Hodgetts, Union 
Gas & Electric Company; recording secretary, 
Al Bankemper, The 


president, 
executive secretary, 
Paris; treasurer, Roy 
retiring 
Shillito’s 


SEPTEMBER, 1949 


Formerly with Hutchins Brothers, 


Edwards, Kroger's. The president 


was William Arinow, 


Armand 
Perez joined Fomby’s, San Antonio men’s weat 
shop, as display manager. 

(. EK. Batchelor, display manager of New- 
Knid, Okla., won the window display 
contest sponsored by the Easy Washing Ma- 
S100 in the 
Alline, display di- 


rector of Maison Blanche. New Orleans, won 


man's, 
chine Company and a prize of 
Southwest division. Emule 
the same prize in the Southern Division. 

The Display Guild, Local 1630, 
Clerks International of AF of L, 
in New York City. 

The Milwaukee 


Retail 
was tormed 


Club met for its 
first fall meeting and heard a representative 
of the local Community Chest. 

Members of the Cal-Coast 
San Jose, Calitf., 


wide display 


Display 


Display Club, 
heard a report on the nation- 
research study 
by the National Association of Display Indus- 
tries and conducted by the School of Retailing, 


New \ ork 


being sponsored 


university. 


San Diego Display Group 
Elects Officers 

At a recent election, 
play director ot 


Harold Godwin, dis- 
Lion Clothing Company, 
president of the San 
\ssociation. 


was elected 
Display 
play director ot San 
Electric Co., assumed the vice-presidency : 
McClelland Hartley, instructor ot display at 
San Diego State college, 
tary and Lloyd 
treasurer. 


Diego 
Arnold, dis- 


Diego (;as Xx 


Roger 


became the secre- 


Sanders, tree lance, the 
This progressive body has approximately 


60 members. Besides guiding civic, charity 
and commerce groups in their display efforts, 
they hold a monthly intormal meeting and 
have planned tor this year six major ones, 
where guests and the public are invited. 
The major ones shall include social events, 
such as a deep sea fishing trip on a charter 
boat to Ensenada, which is located 


about 80 miles south ot San Diego, a bar- 


Mexico, 


becue, and a party. 
include 


Serious meetings will 
an open forum on display in which 
students from the retail department of San 
shall participate, 
shall be on the topic, “The Value 
Display in Merchandising.” 


Diego State college 


which 


Russell Promoted 
By Demery’s 
William Russell. acting 
during the past year, 
play director tor 


display 
has been raised to dis- 
Detroit 
Glenn Sweeney, sign man and trimmer tor 


manager 
Demery's, Inc., 


six years, was named to his tormer post 
Mr. Russell, assistant display 
eight years, succeeds the late Harry Weaver 
as display 


manager tor 
director. 


John McLaughlin Dies, 
Shayne's Display Manager 

John B. McLaughlin, 62, display manager 
tor John T. Shayne & Co., 
specialty store, tor the past 3) years, died 
July 18 at his home. 


Chicago women s 
Two nieces survive. 


Blaha Joins Hixon's, 
Formerly of Fritzel's 

Al Blaha, display director ot Fritzel's, Mil- 
waukee, for 15 years, has accepted a similar 
position with Hixon’s of the same city. Mr. 
Blaha is past president and board chairman 
of the former Milwaukee Display Club. 


DISPLAY WORLD 











FOR SALE 


Schack’s co-ordinated Christ- 


mas trim — both window and 
interior pieces, including hang- 
ing bell chandeliers, column 
units, foliages, self-standing 
full-round jingle figures, in- 
dividual bells and bell clusters, 
holly clusters, and snow flake 
clusters. Every item in ex- 
cellent condition, packed and 


seahed in original shipping 
cases. Original value over 
$2300. Will sacrifice for $700 


complete. Pictures and item- 
ized inventory gladly sent on 
request. 


Minter Dry Goods Co. 


242 Pine Street 
Abilene, Texas 


MICHIGAN — SALESMAN 


Experienced man 30-40 to sell equipment to all classes 
Must headquarter in Detroit area and be tree 
Start 


Salary, expense and commission. For 


of retailers. 
to travel covering the state except Upper Peninsula. 
about September 1. 
interview give full details of experience. 


Address BOX 9BC 


Care of DISPLAY WORLD 














WANTED 


E xperienced 
Commission Salesmen 


Beginning Spring 1960 line. 
Exceptional foliages and novy- 
elties. Strictly quality line. 
Midwest, Southwest, West 
Coast and New England open. 
’'stablished 20 years. No ob- 
jection non-conflicting lines. 


Wire Box 9AB 


DISPLAY WORLD 


(‘are ot 





DISPLAY DESIGNER 


Top New York Display firm wants first class Display 
Designer to create and supervise manutacture of hign 
style line. 

Wonderful opportunity for man with ideas and drive. 


Write in confidence, giving qualifications, salary, etc. 


Address BOX 9DE 


Care of DISPLAY WORLD 


DISPLA YMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in- 
formation. Registrations being 
accepted now for the next 
course. Co-ed, Veterans, For- 
eign Students. 


PAN-AMERICA ART 
SCHOOL 
316 West 57th Street 
New York City 19 
PL 7-0064 











WILL BUY 

Used or Out of Us 
MANNEQUINS 
Ladies . . Children Mer 

Write 
HERZBERG-ROBBINS, Inc. 
110 W. Wth St., New York 1, N. Y. 
PEnnsylvania 6-3585 











SALESMEN WANTED to represent established Los 
Angeles manutacturer of high styled displays in many 
different media. We have recently added to the line our revolu- 
tionary R-Plast plastics. Few territories still open for qualified 
salesmen. RUTH SUSSER DISPLAY DESIGNERS, 3121 Oak- 
shire Drive, Hollywood 23, California. 


lone 


store 





Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 


MADISO NIA 
152 W. 25th St., New York 1, 
N. Y., Chelsea 3-1550 














FOR SALE 
BLISS MECHANICAL UNITS 
New Last Year 


Santa and chimney, half in window, 
half outside 


WANTED — SCULPTOR 


with ability and talent for high fashion figures; high salary; ex- 
cellent opportunity; permanent position. Write or phone: 


WOLF & VINE, INC. 








Slightly Used Detroit 
Built Electric Turntable 








Presently employed. References. 
Address BOX 9DE 
Care of DISPLAY WORLD 








WANTED—DISPLAY MAN to take 
charge of displays in the Reichart 
Furniture Company of Wheeling. 
Must be able to trim windows, set 
up store displays in furniture, floor 
covering, appliances, housewares 
and domestics. Write— P. O. BOX 
112, Wheeling, W. Va., stating ex- 


perience and salary demands. 











(chimney appears to break through 225 S. Los Angeles St. Los Angeles 12, Calif. Heavy duty over 5000-Ib ca 
gee oo bs 5 a — Phone MAdison 6-4737 pacity used tor drive in and 
> < < -eT) reg oO side ra) ae a ¢ 2 e 
chimney. Original cost $1,500—Now _—— oft display Ol automobiles Oo! 
$1,009. stage. Oftered at traction of 
Also 36” Figure Rides; <2” Swing WANTED — DISPLAY DESIGNER cost in liquidation of charity 
An ne race Oop iggy Fon capable of designing and illustrating displays for itinerant pur- SIG SHOT 
Write- poses, largely in the wearing apparel field: top salary; permanent 
MEL DRAIZEN and attractive position. Write or phone: WOLF & VINE, INC., Address Box 9CD 
ROTHSCHILD’S 225 S. Los Angeles St., Los Angeles 12, Calif. Phone: MAdison Car - DISPLAY WORLD 
Ithaca, N. Y. 6-4737. 
Display Mgr. and Commercial Art- : 
ist fully qualified. 35. Perfect in FOR SALE 7 - tage som 7 
showcard W riting. trained In (ser- Mechanical Christmas Unit W A N T E, D | a th r ya ; or engl ees 
many—seeks employment as Dis Half Price rece ll and take fear pink 
play Mer. or assistant with better ‘ . . . ull-round body 88 inches r 
class dept. or specialty store in Santa blowing large glass or- Primary Display Line made by Favrex Designs at 
Canada, U.S.A., or South America. naments over glowing coals $185.00 per tree. Write 


(No Jobbers, Please) 


with elf turning crank at fire- 


place. Lots of action Cover now North Western 
real crowd stopper. Used only States with primary out 
3 weeks 1958. standing brass line; your 


line must not conflict. 


JOHN LOEW 


7524 S. E. 28th Ave. 
Portland 2, Ore. 


A “Nabour” mechanical by 
Dave Starkman. Price $400. 
J. C. PENNEY CO. 
6th & Race Streets 
Cincinnati 2, Ohio 

Attn: Norman H. Feldhaus 








THE FASHION 
518 McNeil Street 
Shreveport, La. 














POSITIONS WANTED Display 
men desire positions in Southwest 
or Middle South Hizgh Fashior 
women's display man West Coast 
trained men’s trimmer Fach mat 
tops in his field in promotional and 
style displays. Address BOX 9EF, 
Care of DISPLAY WORLD 








SEPTEMBER, 
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CHRISTMAS DECOR FOR 
THE MAIN FLOOR 


| Continued trom page 17]| 


the aisles and trimmed them with red glass 
Christmas balls. Gold batons that were held 
wires projected out over the aisle 
( Not illustrated ). 
wonderland 


by from 
the tops of columns. 
winter setting from 
this illustrated, 


bursts, like a profusion of giant 


For a 
Star 
snow flakes, 
were hung from the ceiling on the main floor 
of Loeb, A. G., in Switzerland. To 
effect of falling the flakes 
were hung at different heights. White flocked 
branches were arranged on counter ledges and 


abroad, also not white 


Sern, 


create an snow, 


accented with white leaves. 

for a completely different aspect of Christ- 
mas, Gimbels, Philadelphia, used beautiful rep- 
licas of stained glass windows, simulating those 
The 
glass windows were framed in wood, painted 
to resemble blocks. from 
ower boxes filled with poinsettias that were 


in famous cathedrals of Europe. stained 


stone They rose 
placed on the ledges of the main floor. 

The 
painted on plastic, and they were lighted from 
behind. A holly tree, trimmed with red balls, 


stained glass windows were actually 


was placed beside each window. 

All across the country, hemlock served as 
basic decorative material for transforming the 
main floor of many stores into holiday settings. 
saltimore, had 
garlands of ice blue hemlock draped from the 
columns to the center above the aisle. 
balls of the hemlock 
high center point. 


For instance, May Company, 


Huge 
were suspended at the 
These balls were trimmed 
with glass ornaments and chains of ice blue 
Toward the left of the accompany- 
ing illustration, a chandelier of the same iced 
hemlock, the balls, is 
visible. Mannequins in flowing robes stood 


and silver. 


blue trimmed as were 
posed on the ledges to complete the illusion of 
fairyland. 

Louis Villela used garlands of green hemlock 
at W. & J. Sloane in New York City where he 
the display. garlands were 
decorated with red and gold balls, and fastened 


directs These 


The 
sconces were wired and equipped with crown 
placed on the ledges. (Not pictured). 
Hinshaw’s Department Store in Arcadia, 
Calif., had hemlock post units, that consisted 
of wire construction with hemlock garlands 
of trimmed with red and gold balls. 
Foil ball bursts im red were suspended from 
the arms of the post units. (Not pictured). 
At The Spokane, Wash., 
huge arches of white mountain coral inter- 
with glistening red balls and white 
lights spanned the aisle inside the Riverside 
avenue Clever sprite figures were 
wrapped packages on the 


to large wire sconces with three arms. 


green 


Crescent 1n SIX 


spersed 


entrance. 
posed among gaily 
ledges. 

The illustration from that shows a 
view of the main entrance, giving a close-up 


store 


of the swags of mountain coral decorated with 
white lights and red balls. These swags 
stemmed from columns that had been covered 
with red chiffon. 

Also the picture shows a close-up of the 
These were posed among gift pack- 
ages the swag, while mannequins were 
posed with other gift items on the ledge. 

For the centerpiece of the Christmas trans- 
formation into a winter wonderland of Christ- 
mas beauty, [he Crescent’s famous clock was 
white and gold and trimmed with 
swags of mountain coral, lights and baubles. 
J. Howard Schneider is display director. 

Four red panels turned round columns at 
May Company-Wilshire, into 
square ones for the season. 


sprites. 


Ol} 


encased in 


Los Angeles, 

The accompanying illustration of the main 
floor at May Company, Crenshaw, Calif., was 
made with a wide angle lens from the top of 
a lift truck. Temporary selling booths along 
the main aisle had tops of white rattan, with 
red and gold borders. Simulated planters 
topped booth. chandeliers that 
resembled giant candelabra stood in front of 
the pillars. The chandeliers had Gothic type 
painted in gold. The pillars 
wrapped in dark red paper. 

Arches of gold and white formed the ledge 
units. 


each Huge 


bases 


were 


Oversized, stvlized figures dressed in 


medieval garb predominately red and gold 


were posed in the arches. 

For an entirely different Christmas deco- 
ration and promotion, Bamberger’s of Newark, 
N. J., turned their main floor into a bazaar of 
shops with the theme “Universal Christmas. ’ 
Shop fronts were covered with white panels 
suggesting gaily colored building fronts. In 
front of the illustration is the “slipper stall.” 
Columns on the main floor were draped in red 
and white celanese. Ledges were arranged to 
depict scenes from foreign lands, using au- 
thentic merchandise and mannequins wearing 
authentic dress. 
of the ledge trim featured 
India and had gold archways and brass hang- 
ing lamps. Fabrics from India were draped 
to the ceiling. A figure wearing the traditional 
East India dress of turban and knee length 
tunic was posed in the setting. A gilt prop 
urn and red fences completed the display. 


One example 


Still another ledge represented Japan. 

Part of the interior trim on the main floor 
for the “Universal Christmas” promotion con- 
of simulated stained glass windows 
mounted on light grey panels that had stone 
markings. The panels of translucent plastic 
glass were lighted from behind to give a more 
dramatic effect. 

J. H. Rosenberg, display director for Abra- 
ham and Straus, Brooklyn, arranged a special 
display for an international shop. This was 
the “Continental Corner” with gifts from all 
over the world.” The shop sign was draped 
on a gold horn—a banner of white fabric 
with gold lettering. Continents with small 
flags attached were printed on bells which 
hung from the shop ceiling. For an additional 
festive touch, the balls were trimmed with red 
and green, and were suspended by vari-colored 


sisted 


ribbons. 

The variety is endless. But festive display 
settings the main floors acomplish the 
purpose for which they are designed. Each 
transforms the usual setting into a 
holiday atmosphere geared to sell more gift 
merchandise ! 


on 


store 








Advertising 


This advertiser's index is provided 
\cme 
\jax 


~—) 


Bulletin Co Corobutt 
Box Division of ( oronet 
Regis Paper Co. 4 ( 
Allied Display Materials, Inc 
Alutoil Products Co 
American Fixture Inc. 
American Stage Equi 
lron Works 
American Wood 
Angelo Bros. C« 
Arnold Wood 
Atlas rade 


reative 
( rown 


Darling 


Column Display 
Display 
Display 
Display 
Dusk 


Turning 
Sales 


Bader's, In 
Benson ( 0 
se! nstein, 


Be ST 


Howard Ff 
Stanley ] ‘iljon 
Devices Co 
Binks Manutacturing 
Bliss Display Corp 
Brown & Bro., Arthut 
Bruce Specialties C 
fulkley Dunton & C 


Butles 


Hamby 


liense1 


— 
Indola ‘ 


{ 
{ 
{ 
{ 
{ 
( 





hHierzbereg 


a 


i] ( a © 
p. Davis Publications, Inc Nj 
i Decorative 
Aids Co. 
Craft 
Equipment Co 
Works 


Mannequin 


Mig. 


Robbins, Ine 


T 


~ 


Corp. 
Mig. Co. 
-romottons 


Metal 


‘erro-Cratt 
, Industries, 
Hal 
Plastics, 
Company of 
Sno 


n-Waener Co 


ro 
ree! 


lone Co., 


Index — September, 1959 


an additional service. The 
K reste 
Krvlon, 


Kupfer, 


School 
Inc. 
Inc., Julius 
Mig. (0 
ratit 

I \ 

Manikins, 
Motion 
W ood 
Grass Co, 
The 
- ee Se 3 


aqdisonia 
lanhattan 
Manhattan 
Memorial 

Morgan Co., 
\ic Mahan 


Plant Cory 


Co. 
Art 
Natl. 
New 
Inc Ms Noe] 


Ass'n. 
York 


Mtg. 


of 
Mitrs. 
Co. 


Display 
Group 


Inc 


Ohlhorst, R. A. 
"2 America Opportunity Exchange 
( 
Lhe =: Pan-America Art 

Permalife 

I nc . David Prescott ( Geo. al. 
a we ae F 
rch 
Reynolds 
Ritts Co, 
Rohe rti 
Roberts 


Resea 
Electric Co. 
Calitornia 
Designers, 
Colonial 


The House 


publisher does not assume 


Inc. 
Manikin 


Letter Co. 


Ind. 


Pan American World Airways \ U.S. 


School 


Products Corp. 


Barney 


any liability for errors or omissions. 


69 Rustic Furniture Co., Inc. 
Santa Claus School ] 
Sargent-Gerke Co. 51 
Schack’s, Inc. Inside Front Cover 
Shoe Form Co., Inc. 42 
Showcard Machine 

Co. Inside 
Sider & Jack M. 
Silvestri Art Mig. Co., 
South African Feather 
Southern Importers & 
Spanjer Bros. 
Stensgaard & 


Mirs.63 Back Cover 
»3 Co., 

The 

Co. 
Exporters 
Assoc.. Inc.. W, L. 
Titan Associates 
Traphagen School of 
Tulnoy Lumber & 


Fashion 
Trim Co., 
71, 

UL. S. Gypsum 
Mica Co... Ine. 
Van Arden Fabrics 
Vue-More Corp. 


Walters, Inc., Ben 
Wasco Chemical Co. 
Williams, Inc., D. G. 


Cover 


Back 


Zafero Studios 
Zaria Displays 








DISPLAY WORLD 








Write for full details. The 
Full Sheet Signmaster is 
still more proof that Show- 
card Machines offer models 
for every need. 





320 WEST OHIO STREET, CHICAGO 10. ILLINOIS 


Here you see the grown-up version of a Showcard Machine that was a big 
hit right from the start. 


The original Signmaster was built to be a speed demon .. . to turn out multiple 

cards faster and more economical than anything of its kind. It has proved so popular 
that we’ve taken the next logical step—a big brother Signmaster that handles 

all work up to a full 22” x 28” size. 


It has the same type of mechanical inking unit, the same instant pressure 
adjustment for varying card stocks, the same roller-lifting toggle that prevents 
blurring. It has the same silk-smooth operation. And it is a Showcard Machine 
through and through—same patented method of type setting, same freedom 

of layout, same cast steel construction backed by a 5-year guarantee. 


— 


vESTIGATE 
BEFORE YOU 
INVEST 





Display Room: Chicago Merchandise Mart, Room 1401 
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SWI JOD} AZ PSA pug 


THE NEW, IMPROVED 


Dries in 20 minutes ... 
It's Weatherproof... 
Waterproof. 







ann B. W. FOUR STAR 


*& *& %& *& EXTRA MILD ACTIVATOR ¥ fs 


DIP IT! DRAPE IT! SHAPE IT! 
BECAUSE Seubot-0-fab HAS MORE §-7-R-E-T-C-H 


IT MOULDS BETTER — LESS SEAMS — EASIER HANDLING 








“Sculpt-O-Fab" _ WIDTH COST PER YARD 


LIGHT WEIGHT SINGLE WIDTH APPROX 16" $ .71 
LIGHT WEIGHT FULL WIDTH APPROX 32" 1.41 
MEDIUM WEIGHT SINGLE WIDTH APPROX 25" 1.47 
MEDIUM WEIGHT FULL WIDTH APPROX 50" 2.93 
EXTRA HEAVY WEIGHT SINGLE WIDTH APPROX 2414" 2.09 
EXTRA HEAVY WEIGHT FULL WIDTH APPROX 49" 4.18 





BW FOUR STAR**** 

ACTIVATOR (Softener) | GALLON $2.75 
Extra Mild Fast-Drying 

Contains Fungicides to 5 GALLONS 12.10 
Prevent Mildew, Dry Rot, 

and Bacterial Action. 55 GALLONS 124.10 
(A Must for Outdoor Use) 


Special discount on quantity orders 
CAUTION: 


M.E.K. (Methyl Ethyl Ketone), in an emergency can be substituted for our Standard Activators 
(Softeners) for colloid treated fabrics, such as SCULPT-O-FAB, etc. However, M.E.K. does not 
contain special fungicides which prevent Dry Rot, Mildew, or Bacterial Action, and should definitely 
not be used for outdoor use or under extreme weather conditions. It should be also noted that 
M.E.K. does not give as satisfactory results with colloid treated fabrics such as our newly developed 
B.W. Four Star Activator which contains special fungicides and can be used for indoor or outdoor 
use. It dries faster, makes colloid treated fabrics easier to handle and is extremely mild in odor 
fa as compared to M.E.K. 









7 i] 156 7th AVENUE, 
— NEW YORK 11, N.Y. 
en alters INC. oc iso 


